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115 Years devoted to Progress in Oilheating and Airconditioning 


The first 35 Years 


The Author finds the Past inter- 
esting, the Future challenging 


(Get in hot Water! 


Men 100% Fueloil-minded gain Much by 
recommending oilfired water Heaters 76 


Care for their every Need 


McIntire successfully adds Cooling to 
a highly-refined oilheating Business 59 


Proposal for UL-OHI quality Label 
endorsed during Boston’ Convention 





COUNTS 


There are two basic points to consider 
in selecting a meter —the high sustained 
accuracy and continuous low maintenance 
performance of the positive-displacement 
measuring unit — plus an efficient counter 
designed for use with that measuring unit to 
convert measurement into recorded figures. 


Brodie Meters and Brodie Counters are 
designed and built by Brodie to function as 
a complete unit of one manufacture to 
provide maximum dependability and low- 
cost performance. 





Coupled with the wide assortment of 
counter arrangements, they meet every 
stock-handling requirement. 








Easy reading Brodimatic 
Counters with reset and 
totalizer. 


Brodimatic Printers with 
zero start or totalizer 


Brodimatic Quantrols, fully 
automatic quantity control. 
Available with printer 


45° Angle Adaptor, easy 
reading for below-eye-level 
or horizontal installations. 


.. IT TAKES THE PERFECT COMBINATION 
OF BOTH METER AND COUNTER 
TO GIVE YOU THE BEST IN METERIN! 


Swivel Adaptor permits 
counter to be rotated full 
360° while operating 
idle. 


—— 





Ae ca 


4 


S.R.Q. single quantity re- 


peating Quantrol for pro- 
duction line filling, batch- 
ing, blending. 





A.R.Q. adjustable quantity * 


automatic repeating Quan- 
trol fills cans, drums, etc. 


BropiE 


RALPH N. BRODIE COMPANY - San Leandro, California, U.S.A. 


MT. VERNON, N. Y. 
550 So. Columbus Ave. 


REPRESENTATIVES 


DALLAS 7, TEXAS 
167 Parkhouse St. 


WITH STOCKS 





Right Angle 
Adaptors and 
Extensions allow 
full flexibility 
of installation. 


CHICAGO OFFICE: 


1227 Circle Ave., Forest Park, Ill. 
AND SERVICE PACHIEILTEES IN Att PRINCIPAL 





“TRUER OTARY 


Series ‘‘G'' Counters for 
compact installation, with 
reset and totalizer. 


ME 


SEATTLE 9, WASH. 
221 9th Ave. N. 





Remote Counter Systems for 
in-the- office control © 
transfers and records 
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LOS ANGELES 22, CAlf 
5401 Sheila Street 
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mgs YOU'VE waded very deep 
in this issue you will probably 
discover that it’s our 35th Anniver- 
sary number. Just why anyone should 
celebrate the 35th instead of the 36th 
will never be quite clear, but the gen- 
eral idea is that five is a magic divisor 
so every fifth of anything is a sort of 
milestone. 

Naturally the object in mentioning 
that we're so old is to demonstrate 
that we must be hardy to stay in the 
oilheating business that long. Either 
that, or the dealers are made of stern 
stuff to put up with us for that many 
years and keep renewing their sub- 
scriptions. 

Either way, it has been a source of 
stimulation to everyone who _ has 
worked on “Fueloil” through the years 
to recall that we were pacing the floor 
when the industry was born. Then we 
helped it make all the mistakes of 
childhood and adolescence and feel 
better now that everyone is grown up. 

Actually, if there was any need to 
prove that we're older than 35 years, 
the venerable Fueloil Journal was first 
published in October 1911 at Hous 
ton, Texas, and its first issue shows as 
publisher and editor Holland S. 
Reavis, who was later to start the 
fabulous “Oil & Gas Journal.” 

Leafing through that first issue, we 
see strange goings-on. For example, 
“Reasons for the Decrease in the 
Texas Company’s Earnings.” Or may- 
be this one, “California Production 
too High and Fuel Oil Prices are 
Low.” This was certainly news, “John 
D. Rockefeller retires, succeeded by 
John D. Archbold.” The most inter- 
esting ad shows a 20 hp Hupmobile 
runabout for $800 complete with 
doors and lights but no top. 

The reason we don’t use the 1911 
date and claim to be a lot older than 
35 years is that it was in 1922 that 
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the first real oilheating magazine, 
Fueloil for Heat & Power, came into 
being. Its publisher a few years later 
bought out the publisher of Fueloil 
Journal and that name was adopted 
for the newer magazine. Of course it 
merged in 1942 with Oil Heat and 
got its present name. 

And thus, children, endeth the his- 
tory lesson for the next five years... 
we'll tell you again in 1962, D.V. 


sa OILHEATING ECONOMISTS are 
saying that there’s too much loose 
talk going around about prices for oil- 
heating equipment, and we agree. 

A low price is more dramatic than 
a high one and it’s repeated far more 
often by the trade gossips who love 
to point with alarm. 

There are a half dozen manufac- 
turers of separate oilburners whose 
principal market is the makers of fur- 
naces and boilers. They will sell such 
a burner without any controls, and 
sometimes without nozzles, for $39 or 
$40. They sell them in large quanti- 
ties, have little overhead and small 
sales expense. 

But that doesn’t mean that manu- 
facturers across the board are working 
at such levels . . . yet these stories 
going around the industry meetings 
frighten a lot of good people. 

The dealer is the backbone of the 
industry as almost any manufacturer 
will concede. Any dealer can buy a 
cheap burner, sometimes with a repu- 
table name. Yet relatively few of them 
do. And it’s because they are more 
interested in eventual profits, sus- 
tained profits that come through es- 
tablished reputations than they are in 
the last word in “what's cheap.” 

Several hundred dealers report to 
us in confidence what they pay for 
things and what they sell them for. 
These are large dealers, small dealers, 
Eastern, Midwest and Western. 

Last year they paid an average of 
$97 for the minimum size separate 
burner (we used to call them conver- 
sion burners). They paid $340 for the 
minimum size boiler-burner unit and 
$280 for the smallest average furnace 
burner unit. 

The individual burner price at $97 
was up $2 from 1955. Its postwar 
peak was in 1947 at $107; its lowest 





price for all time was 1n 1940 at $63 

In May of this year the dealers paid 
for this smallest separate burner ap 
average of $96.25. 

It’s true that nearly two-thirds of 
all installations today are complete 
units, not separate burners. It’s like. 
wise true that manufacturing com 
petition gets keener by the day with 
the coming of big new elements inty 
the picture. Yet anyway you slice it 
you can’t get around the conclusion 
that price conditions are better at the 
dealer level. The 0.£.M. burners are 
not the whole industry, neither are 
the wholesalers in Brooklyn. This is 4 
big industry, a big country and there’: 
gold in a lot of the hills. 


 deeacaane CAPITAL is mighty im 
portant to a fueloil distributor. 
The subject came up the other day in 
discussing an item published in Coastal 
Oil Way, put out by Coastal Oil Co, 
Newark. The author was showing 
that the customary 1% ten day dis 
count on oil purchases increases the 
net profit 12'% for the average firm. 

It’s easy to figure. The wholesale 
cost of No. 2 oil is around 12¢; the 
average net profit is about a cent. A 
thousand gallons carries $100 profi 
and the 1% cash discount affects this 
amount by $12. 

So either keep your collections up 
to date, or borrow from your wife’ 
relatives, but do take the discount. 


“© eaters IS GAINING. strength 
over a lot of the world thew 
days. In point of market saturation, 
most European countries are about 
where we were 25 years ago. They 
will probably build up faster because 
they can learn from our mistakes and 
successes, 

American manufacturers are doing 
some good business overseas. This 
came to notice in scanning the April 
issue of the French magazine, “Ther 
mique Appliquee.” The back cover ad 
is by Oil-O-Matic and the inside front 
cover advertises Gilbarco burners. 


foe PAGE can’t go to press with 
out some mention of gas. Her 
it is: The Federal Power Commissio® 
reports pipe line quantities af up 
11.1% this year, but the gas cost thet 
17.3% more. 
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first... 


Scully’s 


VENTALARM GAUGE 


Qne single unit combining the original SCULLY 
Whistling Tank Signal with a Tank Gauge. 


See your Dealer for a Deal. 


SCULLY SIGNAL COMPANY 


and still first 



































Manufactured under the following U.S. Patents 
now in full force and- effect: 2,720,216, 
2,716,389, 2,531,950, Des.164,453. 





174 Green St., Melrose 76, Mass. 


Conadion Branch: SCULLY SIGNAL LTD., 10 Hafis Street, Toronto, Ontario 
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bY ied PRICE TABLE this month, par- 
ticularly in the tank wagon col- 
umn, is not too firm. The dating is 
the 15th of the month as usual, but 
we actually waited until the 19th be- 
fore putting it to bed to see if it would 
shake down into a clean pattern. It 
did not. 

Some East Coast suppliers are 
charging more and some less than the 
prices shown. But we're hoping by 
next month we can come closer to a 
situation that is generally acceptable. 

Esso reduced East Coast prices at 
both levels by .3¢ on the 14th. This 
was generally followed by the indus- 
try with a little time lag, but by the 
19th Sinclair had gone back up .2¢. 
In the balance of the country the situ- 
ation was more stable. 

The reason for the uncertain mar- 
ket is, of course, the surplus built up 
because of the mild season, and the 
reluctance of refiners to cut back 
their crude runs. 

The heating season this year East 
of the Rockies was approximately 
4.7% warmer than normal based on 
degree days weighted by the impor- 
tance of the markets. In Eastern states, 
it was 4.8% warmer, and in the Mid- 
west 4.6% warmer. The previous sea- 
son had been 6.1'% colder than nor- 
mal in the East and 4.1'% colder than 
normal in the Midwest. If you add 
the percentages for the two seasons 
you will get the degree of change from 
one season to the next. 

In other words, the East Coast this 
year was 10.9% warmer than last, 
and the Midwest was 8.7% warmer. 
Combining the whole area East of the 


No. 2 Heating Oil (Including No. 3 & PS200) 
Price per a0 as of June 15, 1957 





ank an Tank Tank 
Car Wagon Car Wagon 
Portland, Me. 12.1(B) 15.6 Richmond 12.3(B) 15.4 
Boston 12.0(B) 19:7 Charleston, S. C. 11.90(a) 146 
Providence Aes 15.6 Chicago 11.0*(A) 146 
Springfield, Mass. 12.25(A) 15.6 Detroit 12:25" 16.2 
Hartford 12.25fa) 236 Cleveland 12.1% 151 
New Haven 11.9(A) 15.3 Minneapolis 10.625 15.3 
Syracuse 1 15.8 St. Louis 114° 14.9 
Albany 12.1(B) 15.4 Indianapolis tS ol 15.6 
New York 11.9(B) 15.3 Milwaukee 12.35% 15.5 
Newark 11.9(B) 1332 Des Moines 10.50 14.9 
Philadelphia 11.1 15.1 San Francisco 11.65* 142 
Harrisburg 11.1 1 Pe Portland, Ore. 12.35% 14.9 
Baltimore 11.9(B) 15.3 Seattle 12.35" 15.0 
Wilmington, N. C. 11.9(B) 15.0 Spokane 14.25* 16.9 
Washington 11.9(B) 13:7 Los Angeles 11,5" 13.7 
*Delivered. . , ; 
Tank wagon prices shown are for maximum one-time delivery discounts 
(A)—Vol. Allow. . 50¢ (p)—Vol. Allow. .80¢. 
DEGREE DAY TABLES 
— —ONE MONTH ONLY—— SEASON TO DATE— 
May Percent Sept. through May Percent 
Normal 1956 1957 Change* Normal 1956 1957  Change* 
246 370 264 + 7.3 Albany AP 6888 7343 6721 —24 
20 9 31 +55.0 Atlanta AP 2826 2876 2239 —20 
115 172¢ 64. —44.3 Baltimore AP 4782 5031 4202 —12.1 
236 304 201 —14.8 Boston AP 5742 6096 5548 — 33 
315 376 321 + 1.9 Buffalo AP 6720 6885 6197 —78 
29 28 35 +20.7 Charlotte, NC. AP 3205 3255 2610 —18.6 
229 212 228 — .4 Chicago AP 6252 6199 5952 — 48 
108 126 111 + 28 Cincinnati CO 4532 5047 4450 —18 
223° 26s 221 ee D Cleveland AP 5950 6124 5553 —6) 
0 0 17 ae Dallas AP 2272 2328 #2225 —21 
286 143 333 — 6.4 Denver AP 6051 5745 5783 —44 
201 149 179 —10.9 Des Moines AP 6384 6885 6116 — 42 
251 310 281 +11.9 Detroit AP 6336 6497 6015 — 51 
248 316 300 +20.9 Grand Rapids CO 6402 7030 6448f + A 
201 340 «212 ar Ss Hartford AP 6094 6651 6108 + 2 
399 331 302 —24.3 Helena AP 7951 8472 8094 +18 
0 0 3 sss Houston AP 1388 1236 995 —283 
176 162 131 —25.6 Indianapolis AP 5581 5749 5108 — 85 
111 52 69 —37.8 Kansas City AP 4880 5022 4562 — 6 
68 74 44 —35.3 Los Angeles CO 1432. 19511 963 32.8 
94 90 86 — 8.5 Louisville AP 4434 4507 4070 — 82 
51 370. ‘381 --°S5 Milwaukee AP 6944 7169 7019 + 11 
29 246 263 ‘+ 13 Minneapolis AP 7748 8558 7472 — 36 
0 0 2 aG New Orleans CO 1175 1174 765 —i49 
153 261 133 —13.1 New York CO 5032 5320 4694 — 6) 
175 114 159 —9)1 Omaha AP 6123 6683 5773 —5 
93 170 126 + 35.5 Philadelphia AP 4523 4878 4590 +15 
137 184 118 —13.9 Pittsburgh CO 5035 5579 4638 —79 
394 516 331 —15.9 Portland, Me. AP 7493 7855 7334 —12l 
199 161 143 —28.1 Portland, Ore. CO 4046 4318 4280 + 58 
258 365 222 —13.9 Providence AP 6049 6355 5761 — 48 
81 87 52 —35.8 Roanoke, Va. AP 4152 4100 3375 th 
94 66 70 —25.5 St. Louis CO 4462 4640 4237 — 50 
233 172 «238 «6+ 2.1 Salt LakeCityAP 5785 5560 5733 — 3 
248 238 215 —13.3 San Francisco CO 2523 2681 2367 — 62 
499 633 481 — 3.6 Sault Ste. Marie AP 9016 9040 8854 — 18 
246 179 147 —40.2 Seattle CO 4237 4683 4371 + 34 
245 271 236 — 3.6 Toledo AP 6322 6584 6046 —44 
87 121 66 —24.1 Washington AP 4337 4514 4012 —75 
*Compared with normal. ¢City Office. tAirport. 
Rockies the season was 10.2% warmer Distillate Fueloils 
= ont great There were vetaitiad caecnel 
only 5.8% more oilburners in use, so ; 
sands of Barrels) 
the heating oil demand for the first (Thousand 
time was substantially below the pre- East of Rockies ‘ 
vious season. . . excepting, of course, June 14 = ‘ 
C 
the war years. etl 24,999 
bili ins East Coast 37,550 eg’ 
Notice in the stock table that we Miilcees 31.453 24 
had on the 14th of June 30% more Gulf Coast 22,860 tei 
isti i ockies 4 q 
distillate fueloil East of the Rockie oe BE +0466 


than we had on the corresponding 
date last year. 


July 
1957 















*American Petroleum Institute. 


















Believe us! We know why Cadillac 


once published an advertisement titled, 


As stated in the Cadillac advertise- 
ment many long years ago, “In every 
field of human endeavor, he that is 


“The penalty of Leadership” 


No leader can escape the attention 
of imitators! There’s proof of this 
rule in Cleaver-Brooks’ HEV-E-OIL— 
today’s most-copied heavy oil burner 


that could properly use low-cost, high- 
heat-content heavy fuel oils, such as No. 
5. The early and immediate success of 












4 first must perpetually live in the Hev-E-Oil naturally was followed by the 
21 — 2 Set disses y 

44 white light of publicity. Whether the usual imitators—competition scrambling 
42 leadership be vested in a man or in a to find “something just as good.” 

i“ manufactured product, emulation and “If the leader truly leads, he re- 

2 envy are ever at work. mains —the leader . . . That which 
+ The Hev-E-Oil burner was a standout deserves to live — lives. 

85 from the start and continuing research Consider these Hev-E-Oil exclusives: 
63 and design refinement further extended ue air ete aan 
1.8 initial leadership. Hev-E-Oil features ve ey P d : saa b ? . ‘i 
. were imitated, of course — not in their heels ai os a 

entirety but in adaptations and “pick- x “ath . 
< ups” appearing on a variety of heavy-oil — all air for combustion furnished by 
63 burner designs. oe ae independent of natural 
# “Jealousy doe de i — 

r y 8 not protrude its me . “1 2s i. 
-~ forked tongue at the artist who pro- seer — —_ oil ar 
14 duces a commonplace painting... The Ee ee 

58 leader is assailed because he isa lead- — automatic pressure lubrication with 
py er, and the effort to equal him is mere- lubricating oil. MEE: 

50 ly added proof of that leadership.” — the pas line of ———- oil and 
/ sf When introduced eighteen years ago, ty ; a en either fuel at 
er the Hev-E-Oil burner was (and still is) eS oan ae 
42 the first and only burner successfully These are the Hev-E-Oil burner fea- 
44 applying the principle of low pressure tures that make it so modern it'll be new 
aaa air atomization of heavy fuel oils inside and unequalled for years to come. 
the burner nozzle. At last —a burner Write Today for Complete Information 
CLEAVER-BROOKS COMPANY, BURNER DIVISION, Dept. H, 379 East Keefe Avenue, Milwaukee 12, Wisconsin 
{ 
- 
) ag 
7 Cleaver Zy Brooks 
1956 
on HEV-E-OIL_ BURNERS — 27 MODELS — 5 GPH TO 90 GPH CAPACITY — INCLUDING 
70.040 COMBINATION HEAVY OIL AND GAS OR, LIGHT OIL AND GAS FIRED MODELS. 
oe 
70,466 
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Oilheating Trends 


M” INSTALLATIONS of domestic 
oilheating equipment are esti- 
mated at 37,103 which is 15% below 
the 43,899 installed in the same month 
last year. For the first five months the 
estimated total installations are 193,- 
496 which is also 15% below the previ- 
ous year which saw 227,811 installa- 
tions in that period. 

The table of factory shipments 
shows that for the first quarter they 
were down only 8.2% which makes it 
a little hard to reconcile the greater 
decline in installations. The problem 
here is that we are making a compari- 
son with last year wherein the installa- 
tions of the early months were better 
than the latter part of the year when 
compared to the normal seasonal pat- 
tern, That means that this year our in- 
stallations have dropped from an ab- 
normally high condition, a situation 
that is sure to correct itself in a few 
months. 

By types of applications the May in- 
stallations showed: New homes, 11,- 
699; Replacements of old oil heating 
equipment, 11,237; and Conversions 
from other fuels, 14,167. For the full 





Minimum Retail Prices 
of Key Dealers 


May Avg. Apr. Avg. 


Separate Burners $312 $314 
Boiler-Burners 730 724 
Furnace-Burners 617 614 


Price Index: Separate Burners 


1947-49 is 100%, 


WHOLESALE 
May 94.6 Sixmonthsago 95.1 
April 95.0 Yearago 93.5 
RETAIL 
May 92.5 Sixmonthsago 92.5 
April 93.2 Yearago 92.1 
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five month period the application to- Tank Stocks: On May 31 customer 
tals in the same order are respectively: tanks in dealer hands were approxi 
68,390, then 52,120 and 72,986. mately 67,735 compared with 45 619 
the previous month and with 51,698 
Burner Stocks: Stocks of domestic the previous year. This significant in 
oilheating equipment in dealer hands _crease shows that the dealers expect , 
on May 31 were approximately 99,- _ price rise before too long. 
823 compared with 82,163 the previ- The actual price paid by dealers 
ous month and with 112,859 the pre- during May for a 275 gal. tank was 
vious year. The May 31 stocks were $32 compared with $34 in May, | 
divided: Separate Burners, 46,635; would seem then that stock increay 
Boiler-burner units, 20,357; Furnace- was taking advantage of a dip with 
burner units, 32,831. the probability of an increase coming. 
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Shipments of Oilburners and Units 
(Including Exports) 


Adjusted to include manufacturers other than the 145 reporting to 
Census Bureau, FueLom & Oi HEat's estimates of shipments are: 





MARCH—————_— THREE MONTHS—— 

Percent Percent 

1957 1956 Change 1957 1956 Change 

Separate Burners 27,612 28,732 — 3.9 86,795 92,963 — 66 
Boiler Units S315 5,769 —11.3 12,945 13,195 —1) 
Furnace Units 9,896 13,253 —25.3 30,021 35,193 —I4! 
All Domestic 42,623 47,754 —10.8 129,761 141,351 —8? 
Commercial 3,291 2:635 .. +240 10,404 8,484 +216 
Total 45,914 50,409 — 89 140,165 149,835 —6/ 
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Prevent costly vapor Qos with presowriged 


ywiankvents 


There’s a vapor saving OPW Tank 
Vent for every purpose. Precision 
machined, product engineered for 
lifetime use, they are your IN- 
VESTMENT against vapor loss 
due to product expansion and tem- 
perature variation. Weighted to 
specifications, OPW Tank Vents 
trap and hold vapors and release 
only at set pressures, insuring max- 
jmum protection and dollar divi- 
dends. Double mesh screen readily 
accessible for inspection maintains 
‘bulk storage safety. 














OPW MANUFACTURES VENTS FOR MOST SIZES AND TYPES OF TANKS 
No. 209 
















© SMALL HOME STORAGE TANKS 
© FARM SKID TANKS 

© UNDERGROUND STORAGE TANKS 
© ABOVE GROUND STORAGE TANKS 
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Send for the OPW Tank Venting and 
Emergency Relief Recommendation Chart! 


0 P W C 0 R # 0 q A T j 0 N pW 2735 Colerain Ave., Cincinnati 25, Ohio 


SPECIALTY VALVES & FITTINGS FOR LIQUIDS HANDLING KZ Kirby 1-5400 
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SPECIAL 
STUDY THIS 
MONTH 














Financinz 
Installations 


THERE HAS BEEN considerable discus- 
sion about the advisability of offering 
longer payment terms to stimulate the 
sale of oilheating equipment. Our 
special study this month looks into 
dealer experiences and viewpoints on 
this subject. 

At the start we learn that 48% of 
of the installations this year are 
straight cash deals from the purchaser. 
This is not much of a departure from 
earlier years for we find back in 1950 
that just 50% of the sales were for 
cash and this did get up to 54% by 
1953. The high and low points in pres 
ent day cash ratios finds the Midwest 
with 54% spot cash and Mid-Atlantic 
low with 44%. 

We next asked the dealers to split 
this question up into types of installa- 
tions. We found then that 68% of 
new home sales were spot cash, in re- 
placement salex the figure was 44%; 
and in conversions from other fuels, 
51% were all cash deals, 

The figure on new homes is quite 
mysterious, and it indicates that on 
individual new homes the heating may 
be financed apart from the mortgage. 
It may also mean some dealers install 
the equipment, wait until the builder 
gets a buyer for their pay. 

In this latter event we would think 
of this as a cash deal although deferred 
beyond reasonable limits of patience. 

When the dealers get installment 
notes, approximately 78% of such pa- 
per is sold to a financial institutions 
and 22% is held by the dealer himself. 
This provides mighty nice interest re- 
turn if you're in shape to do it. Among 
the dealers who sell their paper to a 
financial house, 17% say that they 
still have to guarantee the payments, 
the other 83% sell them without re- 
course. 

On the question of how long a pe- 
riod of time a dealer can handle in- 
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stallments, we find one dealer in ten 
offering a maximum of 60 months or 
five years. Most of the others stay 
within a three year limit, although 
about one in twenty has a six months’ 
limit, which for all practical purposes 
is the same as cash on a slow paying 
basis. 

The question of down payments 
came up next, and we learn that 68% 
of the dealers sell a job without a down 
payment if credit conditions look good. 
The other third of the dealers require 
a down payment from everyone. 

When the dealers put new jobs into 
old houses so that no original mort- 
gage is involved we find that 54% of 
such installations are financed under 
Title 1, FHA. This is a splendid facility, 
often available without down pay- 
ments, and the industry probably is 
not using it to its practical limit. 


Five-year Terms 


We then asked the dealers if any 
company in their individual markets is 
offering five year payment terms on 
oilheating, and 47% report that there 
are. You would think that such five 
year terms would be closely tied to 
holding the oil business, but that is 
true only in 24% of such installations. 

This probably would conflict with 
Title 1 regulations, but we have known 
of dealers who sell on five year terms 
with the contract being voidable if the 
buyer switches to another oil company 
within the five year period. 

It looks like a pretty good deal in 
some ways, and especially so if the oil 
company is in position to hold the pa- 
per. 

Then we asked them if they individ- 
ually believed that they could get the 
paper financed if they were to offer 
five year terms. Only 45% of the 
dealers think that they could, and the 
other 55% do not believe so. 

In some markets, of course, oilburn- 
ers are being rented on a small scale. 
In the reporting group 15% say that 
some companies in their markets are 
renting burners now. Only a few 
dealers could report what rentals are 
being charged for conversion burners, 
but those that did reply showed a range 
from $1.50 to $5 a month. One Mid- 
west dealer says that he rents burners 
with a $50 installation charge and then 
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> MONTHS 

1956 1957 
Albany, N. Y. 17 
Baltimore, Md. 158 3 
Bridgeport, Conn. 364 337 
Columbus, Ohio 9 2 
Detroit, Mich. 673 18) 
Elizabeth, N. J. 271146 
Freeport, N. Y. 157 430 
Hartford, Conn. 197 <a 
Irvington, N. J. 98 458 
Meriden, Conn. 180 20] 
Milwaukee, Wis. 778 " 
Minneapolis, Minn. 156 "am 
Montclair, N. J. 47am 
Morristown, N. J. 12: ny 
Mt. Vernon, N. Y. 85 163 
Newark, N. J. 350 = 31f 
New Bedford, Mass. 517 309 
New Haven, Conn. Ab ae 
New Rochelle, N. Y. 82 8 
Norfolk, Va. 248 = 130 
Omaha, Neb. 31 49 
Orange, N. J. 395° 
Passaic, N. J. 30 2 
Paterson, N. J. 135%, 
Philadelphia, Pa.** 1058 171! 
Portland, Me. 200 = 186 
Portland, Ore. 1314 684 
Poughkeepsie, N. Y. 46 34 
Providence, R. I. 260 4 
Richmond, Va. 203 12 
Roanoke, Va. 439 284 
Rochester, N. Y. 346 = 242 
Rockville Centre, N. Y. 47 26 
Salem, Mass. 182 105 
St. Louis, Mo. 782 400 
St. Paul, Minn. 3 29 
Schenectady, N. Y. 35 7 
Spokane. Wash. 327 = 16 
Springfield, Mass. 446 325 
Stamford, Conn. 119 107 
Washington, D. C. 199 136 
White Plains, N. Y. 82 4 
Wilmington, Del. 100.~—sO 
Worcester, Mass. 380 374 
Yonkers, N. Y. 113. 184 
Totals 9982 6741 


Percent Change 





—325 


*Permits are not total sales in each mar 
ket since none are reported from suburbat 
areas, which normally account for 20% ‘ 
60% of total sales in each market; nor att 
they an accurate index where enforcement 
is lax. Rightly used, however, they are 4 


useful working index. 
**Courtesy of “Philade 


Iphia Inquirer.” 
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$5 a month. The renter can buy the 
burner at any time, and get credit for 
all such charges that have been made 
This dealer will only rent to his ow? 
oil users, obviously. 

As the final question, we asked it 
the dealers believed that many mo" 
people would use oilheating if the in’ 
dustry were to feature rental deals of 
equipment or five year selling tem 
The consensus was against it, for only 
28% think that the easier deals would 
help much. 
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CLEAN-burning... 


a heating oil sales feature that can make you extra profits... 
save you money... increase customer satisfaction 


In today’s highly competitive fuel oil 
market, you can gain three distinct 
advantages by using Du Pont Fuel Oil 
Additive No. 2 (FOA-2): 

1. Win new customers 


2.Save money on expensive contract 
service calls 


3. Increase customer satisfaction 


Here’s why 
FOA-2 contributes to clean burning 
by minimizing deposits in fuel sys- 
tems. So, by advertising and promo- 














= look at the difference! Filter on left 
= for 90 days with untreated fuel. Filter 
: ig ! was used for 90 days with same fuel 
© which FOA-2 had been added. 


ting oils that will stay clean, you will 
attract new customers who are tired 
of oil that causes stoppages. 

Sludge-free furnace oil means no 
clogging of filters, strainers, nozzles 
and other burner parts. Burners stay 
in adjustment longer and fewer serv- 
ice calls are required. 


Dispersant action 
DuPont FOA-2 is also a dispersant 
and solubilizer. Over a period of 
time, it reduces pre-formed deposits 
throughout entire systems. 


Ashless 
FOA-2 burns completely, without leav- 
ing any ash to interfere with the op- 
eration of ignition and stack controls. 
Because of this, it helps reduce chim- 


, 


ney deposits and the possibility of 
puff-backs. 

For best results, DuPont FOA-2 
should be added to freshly prepared 
stocks at the refinery. Small amounts 
are enough to protect most stocks from 
sludge...insure cleaner burning... 
reduce deposits in heating systems... 
prevent nozzle and filter fouling... 
and keep the systems clean. 

E. I. DUPONT DENEMOURS & Co. 
(INC.)—Petroleum Chemicals Divi- 
sion—W ilmington 98, Delaware. 


ALG vu. 5.9at OF% 
Better Things for Better Living 
. + through Chemistry 


Petroleum Chemicals 
E.1. DU PONT DE NEMOU RS & CO. (INC.) . Petroleum Chemicals Division - Wilmington 98, Delaware 
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QUICK COUPLERS 
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Vn, »% 
rir ATi s AY l 
A SHTENS NEVER FAILS 


the Fastest, Safest. 
Curest Coupling Known 





BRONZE * ALUMINUM * MONEL 
STAINLESS STEEL + SEMI-STEEL 


OPW CORPORATION 


ERAIN AVE., CINCINNATI 25, OHIO 
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. +. Study of the Month 


know the answers.” . . 
thing we want is long credit on heat- 








Dealer Comments: Typical this 


month were... “We have no rentals, 
but one company rents the oil tank.” 
... We tried rental burners, but our 
experience was not good; the prospects 
were mostly those who rent their 
homes and were more or less financially 
insecure.” ... 


“Many of our cash deals may ac- 


tually be time sales for people often 
refinance their mortgages when mak- 
ing a major improvement such as a 
heating system; we offer five year terms 
on heating and cooling purchases above 
$900.” . . . “A five year FHA plan is 
available, but not many use it, how- 
ever, it does help with the $1,300 
ey is 


To meet Competition 


“Although, I’m not in favor of long 


term financing, I'd go for it if it would 
help in meeting gas competition.” . . . 
“We have been renting airconditioners 
for some time, but so does the gas 
company and others.” . . . “Five year 
terms or rentals would give us a 
stronger hold in oil heat.” 


“The price of oil tanks should come 


down.” . . . “We are new at this fi- 
nancing problem and would like to 


. “The last 


ing units; a substantial portion of our 
accounts (17%) can pay for last year’s 
oil bill and we live in a supposedly 
high economy area with ample pay; 
the sad situation is that the so-called 
easy terms become a disease with the 
after effects being ‘overbuying’—as an 
arm chair economist (conservative), 
I am alarmed.” ... 


“The prospect of five year terms 


and rentals is laden with dynamite.” 
... Length of holding an oil account 
is strictly proportionate to service—a 
five year term payment will not help.” 
... We find strong objections to ex- 
ceptionally long terms because of the 
interest burden; our average FHA deal 
will only run 18 months or 24 months 
on the customer’s request.” 


“The success of our business can be 


traced in a large part to a tight credit 
policy, and we see no reason to 


change.” .. . “A home owner who 
really wants something gets the money 
somehow.” .. . “Anyone waiting for 
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a five year plan shouldn't haye oil- 
burner—he’s a poor risk.” . . , 

“Credit is too liberal now,.”, 
“March, April and May have beep 
dead months.” . . . “We are told by 
wholesale representatives that heati 
dealers all over central Michigan age 
having a tough time, but for us May 
was the best May during our 20 years 
—airconditioning sales put us over the 
top, and business has increased to such 
an extent that we added another ex, 
perienced man to our sales force,” ,.. 

“We are buying used oilburners and 
controls from people converting to gas 
for $5 to $20; and installing them with 
warranty for maximum of $150 with 
tank.” .. . “We have a five year plan 
of financing, but haven’t started to use 
it yet.” ... “FHA has a five year plan 
now over certain amount; banks vary; 
GE is 6% on five year plan.” 


o, 
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April construction Awards 


drop 9% from 1956: Dodge 


CONTRACTS for future construction in 
the United States in April totaled 
$2,776,431,000, a decline of 9% com 
pared to year ago April according to 
F. W. Dodge Corp., New York. 

However, the first four months of 
1957 showed no change from the same 
period of 1956. A large increase in 
March offset the April loss. 

Norrresidential building which had 
been quite strong during the first three 
months suffered the largest drop per 
centage-wise. Contracts in this cate 
gory amounted to $838,065,000 down 
20%. 

Other April figures are: Residential 
building, $1,231,667,000 down 8%; 
Engineering contracts, $706,699,00, 
an increase of 8%. 

The first four months of 1957 cor 
pared to 1956 is broken down as fol 
lows: Non-residential contracts, $y 
664,712,000 about even; Residential 
building, $4,031,007,000 down 6%: 
Heavy engineering contracts, $2,619 
272,000, up 12%. 

A sidelight on the residential figut 
of interest to the heating industry * 
that while residential dollar volume 
was down only 8% for April the num 
ber of housing units is 14% below the 
year ago figure for the same mom” 
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Does the most to help the independent 
fuel oil dealer obtath the greatest profit and 


satisfaction from his business. 


COASTAL OIL COMPANY 


EXECUTIVE OFFICES: 744 BROAD STREET, NEWARK 2, N 





Where is the new home Market? 


No. of Permits 
Issued 


ALABAMA 
Birmingham area 
Mobile area 
Montgomery area 
Nonmetropolitan areas 


ARIZONA 
Phoenix area 
Nonmetropolitan areas 


ARKANSAS 
CALIFORNIA 


Fresno area 

Los Angeles area 
Sacramento area 

San Bernardino area 
San Diego area 

San Francisco-Oakland 
San Jose area 
Stockton area 
Nonmetropolitan areas 


COLORADO 
Denver area 
Nonmetropolitan areas 


CONNECTICUT 
Bridgeport area 
Hartford area 
New Haven area 
Nonmetropolitan areas 


DELAWARE 
Wilmington area 
Nonmetropolitan areas 


DISTRICT OF COLUMBIA 
Washington, D. C. 
Maryland suburbs* 
Virginia suburbs** 


FLORIDA 
Jacksonville area 
Miami area 
Orlando area 
Tampa-St. Petersburg area 
Nonmetropolitan areas 


GEORGIA 
Atlanta area 
Columbus area 
Savannah area 
Nonmetropolitan areas 


IDAHO 
ILLINOIS 


Chicago area (Does not 
include Ind. suburbs) 
St. Louis area 
Nonmetropolitan areas 


INDIANA 
Chicago suburbs 
Fort Wayne area 
Indianapolis area 
South Bend area 
Nonmetropolitan areas 


IOWA 
Davenport area 
Des Moines area 
Nonmetropolitan areas 


KANSAS 
Kansas City area 
Wichita area 
Topeka area 
Nonmetropolitan areas 


*Included in Maryland state total. 


No. of Permits 
Issued 


Mar. 
1957 


969 
372 
157 

60 
380 


1,176 
715 
461 


131 


15,943 
398 
8,604 
278 
2,005 
1,152 
1,302 
907 
113 
1,184 


1,468 
582 
886 


1,352 
134 
318 
153 
747 


162 
153 
9 


119 
613 
330 


4,374 
322 
1,195 
168 
1,330 
1,359 


1,551 
678 
103 
488 
282 


110 
4,632 


4,057 
73 
502 


1,197 
161 
28 
436 
118 
454 


533 

76 
100 
357 


1,276 
190 
95 
812 
179 


**Included in Virginia state total. 
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3 Mos. 
1957 
2,870 
993 
775 
185 
917 


3,683 
2,553 
1,130 


554 


41,398 
780 
21,492 
901 
4,826 
3,373 
3,748 
2,693 
321 
3,264 


3,252 
1,751 
1,501 


2,719 
328 
592 
27! 

1,528 


359 
345 
14 


KENTUCKY 
Cincinnati suburbs 
Louisville area 
Nonmetropolitan areas 


LOUISIANA 
Baton Rouge area 
New Orleans area 
Shreveport area 
Nonmetropolitan areas 


MAINE 
MARYLAND 
Baltimore area 


Washington, D. C. suburbs 
Nonmetropolitan areas 


MASSACHUSETTS 
Boston area 
Springfield4Holyoke area 
Worcester area 
Nonmetropolitan areas 


MICHIGAN 
Detroit area 
Flint area 
Grand Rapids area 
Nonmetropolitan areas 


MINNESOTA 
Minneapolis-St. Paul area 
Nonmetropolitan areas 


MISSISSIPPI 
Jackson area 
Nonmetropolitan areas 


MISSOURI 
Kansas City area 
St. Louis area (ill. suburbs 
listed under III.) 
Nonmetropolitan areas 


MONTANA 


NEBRASKA 
Lincoln area 
Omaha area 
Nonmetropolitan areas 


NEVADA 


NEW HAMPSHIRE 


NEW JERSEY 
Atlantic City area 
New York City suburbs 
Philadelphia suburbs 
Nonmetropolitan areas 


NEW MEXICO 


NEW YORK 
Albany, Schenectady, Troy 
Buffalo area 
New York Cityt 
Suburbs of New York City 
Rochester area 
Nonmetropolitan areas 


NORTH CAROLINA 
Charlotte area 
Greensboro-High Point area 
Raleigh area 
Nonmetropolitan areas 


Mar. 


1957 


592 

4\ 
328 
223 


808 
216 
286 
135 
171 


1,912 
1,035 
613 
264 


1,852 
731 
235 
272 
614 


3,437 
2,341 
138 
180 
778 


688 
503 


30 
933 
197 
719 


477 


4,048 
93 
639 
1,001 
1,795 
198 
322 


678 

53 
110 
61 
454 


3 Mos. 
1957 


1,212 
89 
739 
384 


2,623 
525 
1,390 
314 
394 


121 


5,275 
3,365 
1,315 

595 


3,325 
1,542 
428 
326 
1,029 


6,955 
4,461 
370 
351 
1,773 


1,328 
1,043 
285 


419 
108 
311 


2,723 
800 


1,125 
798 


191 


545 
144 
255 
146 


377 


205 


5,643 
100 
3,127 
575 
1,841 


1,339 


9,866 
157 
1,162 
3,197 
4,388 
439 
523 


1,984 
208 
318 
152 

1,306 


tCovers dwelling units actually started. 
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NORTH DAKOTA 
OHIO 


Akron area 

Cincinnati area 
Cleveland area 
Columbus area 
Dayton area 

Toledo area 
Youngstown area 
Nonmetropolitan areas 


OKLAHOMA 
Oklahoma City area 
Tulsa area 
Nonmetropolitan areas 


OREGON 
Portland area 
Nonmetropolitan areas 


PENNSYLVANIA 
Allentown-Bethlehem area 
Harrisburg area 
Philadelphia area (See New 
Jersey for Jersey suburbs) 
Pittsburgh area 
Nonmetropolitan areas 


RHODE ISLAND 
Providence area 
Nonmetropolitan areas 


SOUTH CAROLINA 
Charleston area 
Nonmetropolitan areas 


SOUTH DAKOTA 
TENNESSEE 


Chattanooga area 
Knoxville area 
Memphis area 
Nashville area 

Nonmetropolitan areas 


TEXAS 
Beaumont-Port Arthur area 
Corpus Christi area 
Dallas area 
El Paso area 
Fort Worth area 
Houston area 
San Antonio area 
Nonmetropolitan areas 


UTAH 
Salt Lake City area 
Nonmetropolitan areas 


VERMONT 


VIRGINIA 
Norfolk-Portsmouth area 
Richmond area 
Roanoke area 
Washington, D. C. suburbs 


Nonmetropolitan areas 


WASHINGTON 
Seattle area 
Spokane area 
Tacoma area 
Nonmetropolitan areas 


WEST VIRGINIA 
Charleston area 
Nonmetropolitan areas 


WISCONSIN 
Madison area 
‘ Milwaukee area 
Nonmetropolitan areas 


WYOMING 


1957 


No. of Permit, 
Issued 
Mar. 3 Mos. 


1957 
6 


3,612 
298 
737 
925 
375 
261 
174 
322 
520 


498 
167 

97 
234 


409 
199 
210 


2,617 
139 
87 


1,005 


900 
486 


190 
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rmits 
1957 

78 
] An 


1,123 
1,78 


872 
375 
60! 
1,327 
1,20! 
442 
187 
572 
1,133 
493 
5,673 
212 
2,397 
1,837 
987 


45 


. a better way 
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Permaglas Div., Kankakee, ff, 
International Div., Milwaukee, Wis, 














CERAMIC COATING 


High temperature ceramic-coated heat exchangers 
stop corrosion, end the rusting that always goes with 
condensation from summer cooling. 


EXCLUSIVE MODULATION 
Modulation with the Magic-Heet Control adjusts the 
gas flame to suit heating needs, puts an end to “on-off” 
aenecal Ranson models add 


CR CCMITT? 


ALLO en TOO 


BALANCED HEATING AND COOLING 
Heating and cooling units designed for each other. 
Heating units have fan capacity for cooling. Quick, 
economical OMENS: ninenene ran 


WLLL LULL eile NOLL I eee 


STRIKING APPEARANCE 


Styled for out-in-the-open use. Dimensioned for space- 
conscious houses. Models and sizes for every heating 
and cooling application. Oil or gas. 


ALL THIS IN A COMPLETE LINE 











j 
Milburn Petty 


WASHINGTON — Chances are much 
improved now that the House will 
pass legislation—this session—to free 
gas producers from utility-type regu- 
lation. 

This results from the personal in- 
tervention of President Eisenhower, 
following presentation of amendments 
to the Harris Gas Bill which pur- 
ported to be from the White House. 

At his news conference, Ike said 
“TI seriously object to any kind of pub- 
lic utility control over the well or the 
producer himself.” 

A few days later, the President 
sent a letter to Chairman Harris (D, 
Arkansas) of the House Commerce 
Committee saying that the amend- 
ments offered by ODM Counsel Ken- 
dall “do not represent my fixed con- 
clusions.” 

Kendall’s amendments would have 
permitted the Federal Power Com- 
mission to consider “costs” on regu- 
lating prices of gas producers and to 
open existing contracts—with definite 
escalation—to review by the FPC. 

If adopted, these would have made 
the bill “totally unacceptable” to pro- 
ducers, the committee was told. 

Now that Ike has, in effect, repudi- 
ated these proposed amendments it is 
expected that the Harris Bill will soon 
be reported out of the committee. 


Ike May Act Soon on Imports 


President Eisenhower has convinced 
two oil-state senators—Carlson (R, 
Kansas) and O'Mahoney (D, Wyo- 
ming)—that he plans to act soon to 
limit imports of crude oil. 

Ike may make a personal appeal to 
importers to restrict the inflow of 
foreign crude before taking action un- 
der the 1955 trade law. 

Senator Carlson said that he sug- 
gested several alternatives to the Presi- 





dent—quotas, tariffs, voluntary pro- 
grams or combinations of these—but 
there was no indication of what ac- 
tion would be taken. 

Meanwhile, the National Oil Job- 
bers Council, meeting here, reiterated 
its opposition to “any and all” efforts 
to limit imports of either crude or 
products. 

If crude imports were reduced, ac- 
cording to the NOJC, it would cause 
an increase in crude and product 
prices and “would vest complete con- 
trol over supply and demand for crude 
in the hands of the state regulatory 
bodies.” 


NOJC Sets Up New Fueloil Group 


Among other actions taken by the 
NOJC was setting up a fueloil com- 
mittee, headed by William Kenny of 
Meenan Oil ‘Co., New York. New 
committee’s report recommended 
study of oil burner practices. 

Opposition was voiced to any fed- 
eral controls on gas production. 

Protesting the sale of gasoline and 
fueloil by some suppliers to commer- 
cial consumers at lower prices than 
charged to jobbers, NOJC said this 
“has long since passed the time for 
solution with platitudes and excuses.” 

NOJC plans to invite each major 
supplier to send its marketing vice 
president to meet with a group from 
the jobbers council—at Chicago in 
November—‘‘for the purpose of dis- 
cussing improvement of our mutual 
public relations.” 


European Oil Lift Is Criticized 


Staff reports, made to the Senate 
Oil Investigation Subcommittee— 
headed by Senator O'Mahoney (D, 
Wyoming)—in an “open” executive 
meeting, strove to outdo each other 
in heaping criticism on the major oil 
companies and challenging the legal- 
ity of the industry group, Middle East 
Emergency Committee, set up by the 
government to deal with the Suez 
Crisis last winter. 

While these were staff papers, they 
gained almost as much publicity as if 
they had been approved by the com- 
mittee—and that was perhaps the 
purpose of issuing them in advance. 

Most specific recommendation was 
that the Department of Justice should 
make an immediate investigation of 





possible antitrust law violations by 
the majors in ownership and contro) 
of pipelines. 

Another staff comment was that the 
DJ, with its informal clearances, has 
put the National Petroleum Coungij 
beyond reach of antitrust prosecution, 

Meanwhile, a bill—unanimously te. 
ported to the House by the govern. 
ment operations committee—would, if 
passed, impose a government chair 


man on NPC. 
Coal Wants 2714% Depletion Rate 


National Coal Association, meeting 
here, wants a 277% depletion allow. 
ance “like oil and gas”; also, they 
urged the gas bill be amended to ban 
“dump sales” of industrial gas which 
they contended were “below cost,” 
Sharp criticism was voiced of the 
Eisenhower Administration for not 
carrying out 1955 Cabinet Fuels Pol. 
icy Committee recommendations, 


Oil Divorcement Now is Opposed 


Staff report of the Roosevelt Com 


mittee on that group’s oil investiga 


tion said divorcement of oil suppliers 
from retailing was “complicated” and 
should not be enacted now, although 
continued study of this and other 
“remedies” for conditions complained 
of in the marketing branch was recom 
mended. 


Action on S-1] May Be Delayed 


Because of the pendency of the 
“Detroit Case” in the Supreme Court, 
final action on S-11 in the Senate may 
be deferred until the next session of 
Congress. 

Since this legislation by Senator 
Kefauver (D, Tennessee), which was 
opposed by independent distributors 
of fueloil and other products, would 
deal with the issue of “good faith” 
pricing—involved in this case—the 
court’s action may be awaited. 


Grand Jury Continues Oil Probe 


Witnesses continue to appear be 
fore the federal grand jury at Ale 
andria, Va., which is conducting 
oil investigation. 

Indications are that the DJ atto 
neys in charge of the inquiry are ™ 
terested in charges of “follow the 
leader” pricing of oil products. 
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New Honeywell Triple 
Aquastat-Relay, L8024 gives you— 


e High limit control e Low limit control 
e Circulator control e Circulator relay 


ERE is the ultimate in Aquastats—the L8024 
A & B for both oil and gas fired boilers. 

Two temperature setting adjustments 
plus an adjustable differential all are housed 
in a single case and immersion well. Thus, 
setting is much easier and only one boiler 
tapping is required. The exclusive ‘‘built-in” 
relay turns on the circulator on call from 
the thermostat. 

Like all Honeywell Aquastats, the L8024 
gives fast-acting response, easy-to-read 
settings, compact design and ease of 
installation. Specify the L8024 A or B for all 
systems with tankless coils. 


For complete information on Honeywell’s 
complete line of Aquastats and Aquastat-relay 
combinations, call your local Honeywell office. 
Or write Honeywell, Dept. FH-7-34, 
Minneapolis 8, Minnesota. 


'G The Honeywell Round— 


world’s most popular thermostat 


Honeywell 
iH Finsts in Corot 


Congratulations to Fueloil and Oil Heat 
on its 35th anniversary. 


eloil 


Other Aquastats Available 
From a Line of Over 20 Models 


Get further savings—order your boilers al- 
ready packaged with an Aquastat. Honeywell 
offers over 20 models for single functions or 
combinations of high limit, low limit and cir- 
culator control. 


L4006 and L4007... 
These are single immer- 
sion Aquastats for use 
as low limit, high limit 
or circulator control. 


L4010... Dual function 
Aquastats for high and 
low limit control or cir- 
culator and high limit 
control. 


L4011 .. . This is a sin- 
gle immersion Aquastat 
which offers low limit 
and circulator control, 
for vertical mounting. 


L4008... For remote 
control. Available for 
low limit, high limit and 
circulator control. 


L8048 . .. Combination 
high limit and circulator 
relay for use on systems 
without tankless coils. 


L6010—L6011... Triple 
Aquastats for combina- 
tion high limit, low limit 
and circulator control. 












QUALITY is our business 
.. Without any compromise 


AND ONLY oe 
G 


IVES YOU ALL THREE — 
1, FLEXIBLE COUPLINGS 














Regular Set Screw 
Splined 
Jaw 


Only Guardian gives you these features— 

@ ROLL SPINNING—Exclusive process joins all 
three components at one time—while in final op- 
erating alignment. 

@ BRAIDED RUBBER—Ground to absolute true con- 
centricity. Furnished in BUNA-N TUBE and NEO- 
PRENE COVER. Lateral and angular alignment 
requirements fully met. 

@ ONE-PIECE DESIGN—Minimizes assembly and 
handling costs. Made to exact lengths required. 


Over 5,000,000 Guardian couplings are on 
original equipment, This is your assurance 
— est quality and universal acceptance in the 
field. 


2. OIL TANK VALVES 


b i Le ee 
No, 1910 B aan 


Check These Superior 
Guardian Features— 


@ Metal-to-metal seating. 

@ Highest quality machined bar 
stock. 

@ Greater wall and body strength. , 

@ Fusible linkage available in all designs. 

@ Valve designs for avery type of installation. 


3. QUIK JOINT 






Steel compression 
fittings for con- 
necting steel pipe. 


Patent No. 
2,685,460 












@ Eliminates threading of pipe. 

@ Decreases cathodic corrosion and electrolysis. 
@ Guaranteed for pressure up to 2000 P.S.I. 

@ Allows 7° angular deflection. 

@ U.L. approved for oil and gas. 


Write 
for free 
descriptive 
literature. 


PRODUCTS CORP. 


COUPLING DIVISION 


Dept. F-77 1215 East Second Street 
MICHIGAN CITY, INDIANA 
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Names in the News: 


R. A. Hunter has been appointed 
coordinator for all marketing, both 
domestic and for- 
eign, Gulf Oil 
Corp. Pitts 
burgh. He will be 
responsible 
for the coordina- 
tion of all mar- 
keting activities 
wherever Gulf “ 
has operations. Hunter 
He joined the company in 1933 and 
with the exception of government 
service during periods of national 
emergency has been with Gulf ever 
since, most recently as general man- 
ager, retail and jobber sales. 


E. L. Hemming takes over this later 
position, and H. E. Bower will assume 
the duties of resale outlets develop- 
ment in Domestic Marketing. 


V. J. Harder has recently acquired 
sole proprietorship of Dennis Petro- 
leum Corp., Buffalo. He has been asso- 
ciated with the firm for 20 years and 
has been general manager of the or- 
ganization. 


Roy W. Gronauer has joined Ever- 
Tite Coupling Co. Inc., New York, 
N. Y., as Midwestern manager and 
sales engineer with headquarters in 
Cincinnati. Ever-Tite explains that 
Gronauer’s engineering background 
and contacts in the petroleum and 
chemical industries will maintain and 
extend their activities in these fields. 
He formerly was with opw Corp., as 
vice-president in charge of sales. 


Robert G. Watkins has been made 
district manager, Michigan, by the 
Armstrong Furnace Company, Co- 
lumbus, Ohio. He has a strong back- 
ground in selling and sales promo- 
tion activities. 





Russell W. Wetjen has been ap 
pointed sales manager for petroleym 


LP-GAS and indus- 
trial meters, Nep- 
tune Meter Com- 
pany, New York 
City. In his new 
position Wetjen 
will supervise na- 
tional sales of all 
Red Seal petro- 
leum meters and : 
Neptune industrial meters. He suc 
ceeds Walter H. Sieger, who has been 
elected president of Revere Corpora 
tion of America, a Neptune sub 
sidiary. 


Robert C. Anderson has been 
named general manager, Granberg 
Corp., Oakland, Calif., manufacturer 
of Granco pumps and meters. In ad 
dition to his new appointment, Ander. 
son was also re-elected vice-president 
of the firm. Other appointments in. 
clude; Randy Murphey promoted to 
general sales manager to replace An 
derson and A. S. Kozman, former 
owner and manager of Cook’s Oil Co, 
who has joined Granberg’s sales staf 
as local district manager to replace 
Murphey. 


Walter R. Leander and Ray F. De 
Vaney have been promoted by Stew 
art‘Warner Corp., Lebanon, Ind. 
Leander was named sales promotion 
manager and will co-ordinate all pro 
motional activities of Stewart-War 
ner, Stewart-Warner-Winkler, and 
Stewart-Warner Saf-Aire product 
in his new position, DeVaney wa 
made assistant sales manager of Stew 
andart - Warner, Stewart - Warner’ 
Winkler, and Stewart-Warner Sul’ 
Aire Heating and Air Conditioning 
Products. 


























Leander DeVaney 
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DIAPHRAGM OPERATED! 
















































‘B&G Safety Relief Valves feature dia- 
phragm construction because during an 
emergency, 2 B&G diaphragm operated 


= valve has much greater opening power than 


am the “pop” type valve. That’s because the 
Ora’ effective operating area in B& Gdiaphragm 
sub, type valves is as much as nine times greater! 


This added power enables the valve to 
overcome the effects of fouling which can 
occur in any heating system. Foreign 

been materials, such as pipe dope, soldering 
berg flux and boiler compounds will sometimes 
cause adhesion of the disc and seat of any 


wo relief valve, requiring additional force to 





1 ad open the valve. ; 

ider Under normal operating conditions, the 

ident spring force in both types of valves bal- 

$ inv ances the effective areas. During an ; 
od to emergency, the extra area of the diaphragm s 
“i provides extra power which will open the 

valve within safe operating pressures. 
mer : , 
Co If, for example, the cementing action of 


adhesive matter in the system water 
staf makes necessary an additional two pounds 
place of force to open the valve, a No. 350 B&G 
Relief Valve will open at 31.1 psi, where- 
as a “pop” type valve will not open 
until boiler pressure reaches 40 psi. 







joning effects of high temperatures —will not de- 
teriorate or become deformed through age 


or use. 


'. De: No guides to jam! 
Stew In non-diaphragm valves, the disc must 
Ind. be centered over the seat by sliding 
rotion through close fitting guides. Adhesive 
| pro materials in the system water may cause ina 
War cementing between the disc and guide ren 
sufficient to prevent the valve from open- - 
, ” ing at safe operating pressures. ny 
ducts There are no guides to jam in a B&G 
y Was Relief Valve! The disc is always centered 
Stew’ in sealing position by the diaphragm. | 
urner Silicone Rubber seat 
¢ Saf’ Silicone is extremely resistant to the 


No. 250 No. 350 No. 1050 





WIDE RANGE OF CAPACITIES 
B&G ASME Safety Relief 
Valves are available in capac- 
ities from 150,000 to 6,050,000 

/br, with valve settings 
w from 15 to 125 lbs. For com- 

4 plete information send for 

Bulletin HZ-856. 


BELL & GOSSETT 


Cc OM P A N Y 
Dept. EW-7, Morton Grove, Illinois 


Canadian Licensee: §. A. Armstrong Ltd., 1400 O'Connor Drive, Toronto 16, Ontario 
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...and for good reason! I've 
equipped my fleet with 


ROPER rotary PUMPS 


This is my “profit smile.” I always smile when I can cut overhead costs 


and make the balance sheet look good. 


A big factor in my profit picture is those Ropers I installed. They’ve 
made it possible for my men to make more deliveries a day. Then, too, 
they’re so darned dependable and efficient that down-time is practically 


a thing of the past. 


Ropers are doing a terrific job for me... they can do the same for you. 


Better get in touch with your Roper distributor today. 


ROPER SERIES 3600 PUMP 


Furnished in hi- and lo-drive de- 
sign—40-300 G.P.M. sizes, 
pressures to 100 P.S.I. A rotary 
unit, with accurately machined 
iron alloy gears ... heavy duty 
bronze bearings .. . steel drive 
shaft... with mechanical seal — 
(packed box, if desired). Adjust- 
able relief valve. 





Lend for Catalog Today! 





GEO. D. ROPER CORPORATION 
767 Blackhawk Park Avenue 
ROCKFORD, ILLINOIS 
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. . « » Names in the News 





Nate Spiegel is retiring from agtiy, 
business as a fueloil and oilheating 
dealer in Easton, 
Pa., after 31 years 
in the industry. 
One of the real 
pioneers in oil- 
heating he got his 
early training in 
1925 from his 
brother Moe at 
Middletown, Or- 
ange County, N. Y. Shortly after 
he began his own business in Easton, 
meeting tough coal competition and 
successfully sold both domestic and 
industrial burners. He was a grea 
advocate of adequate insulation ani 
believed in the concept that an oi 
heating dealer provides the complet 
package of equipment, fueloil ani 
burner service. He’s a 30-year member 
of the Oil Heat Old Timers and is re 
tiring because of illness. 



















Robert C. Cottrell has been ap 
pointed general sales manager, Hof 
Mfg. Co., Bethany, Conn., manufa: 
turers of baseboard radiation, con | 





vectors and radiator enclosures. i: 

will supervise a program of distri 

tion expansion and develop new mar 
kets and products. Cottrell was fi 

three years assistant general si 
manager of the Spi-Rol-Fin Corp. 


F. H. Falkiner and C. B. Howe 
have been elected to the board of di 
rectors, Gilbert & Barker Mfg. ©: 
Ltd., Toronto, Canada. Falkiner, wt! 
the company for 27 years, also has 
been appointed secretary, along wi! 
his duties as assistant treasurer. Howe) 
has 11 years’ service with the com 
pany as sales manager and was te 
cently elected a director of the U1 
Heating Association of Canad 
Howey, as sales manager, will dite’ 
the marketing of Gilbarco products’ 
Canada from coast to coast. 







Frank M. Koch has been | 
western district manager, Premier 
St. Paul, Minn., manufacturer of f 
nace vacuuming equipment. He jit 
Premier after 32 years with Genet 
Electric Supply Co., San Francis 
and will supervise sales activion * 
ten western states and El Paso, * 












Ctive 


RIGHT 


to the penny! 





on ay 
, Hof 
inf’ 
1, con ] * 
: Its an A. O. Smith 
W mar 
“| T-6 truck meter... 
1 sales 
orp. 
ll iM Suits you to a “T” — that’s the good 
Howe word for A.O.Smith’s Model T-6 truck 
d of meter shown here. Tailored for top per- 
sd * formance on trucks engaged in rural 
‘bo bs and domestic fuel oil delivery, this meter operates 
ng wi consistently regardless of temperature ex- 
‘Howe tremes. Never misses — even in coldest 
1 om weather, 
was With unduplicated A. O. Smith rotary princi- 
the * ple, the Model T-6 stands as the best buy in its 
i metering class. The pay-off is precision measur- 
ucts ing of all kinds of liquid petroleum products . . . y. 
year after year. Through research - .a better way 








ier C2. 


> of fur Enjoy true measure with a 

Geol facts about this and other A. O. Smith Com R . Oo € A T 

Te you “T Series” truck meters — write today for ; 
Gener? free, illustrated bulletin 127-C, METER PRODUCTS 

‘aos ail Factories: 5715 SMITHway St., Los Angeles 22, California 


P. 0. Box 500, Succasunna, N. J. 

ivities * é Offices: New York © Chicago * Houston « Abilene « Atlanta « Cleveland 
Te i Kansas City * Minneapolis * Seattle. Canada: Toronto, Vancouver. 
aso, **” International Division: Milwaukee 1, Wisconsin 





OOTMASTER 


Furnace Cleaner * 521 
WITH DISPOSABLE FILTER 
There’s no outside bag to worry about...no 
bag that you have to empty...with NEW 
SOOTMASTER. This new kind of furnace 
cleaner has a super-efficient disposable filter 
with throwaway bag inside the tank. Double 
filtering action guarantees cleaner cleaning. 
Light weight. Easy rolling. Preferred by pro- 

fessionals. 


G.E. & PREMIER OWNERS! 
Replace outside bag with CONVERT 


SOOTMASTER Filter Unit 
rHrowaway Bac ¢0 this... 


ELIMINATE OUTSIDE BAG . 


MODEL FU-1TA 
Same Filter Unit as SOOT- 
MASTER Cleaner especially de- 
signed to fit in the tank of 
G.E. and Premier Furnace 
Cleaners. Eliminates outside 
bag. Provides safe, sanitary 
way to dispose of soot and dirt. 
Filter Unit complete with 10 ‘ 
throwaway bags and quick- 
release tie COrd...........++. $19.75 





Model UC-1A 
Brand new suction motor 
unit plus FU-1A dispos- 
able filter unit assures 
quiet operation. Fits G.E. 
and Premier Cleaners. Big 
economy replacement; 
Guvaranteed............ $54.50 











Dust bags and hoses for 
all industrial models. 
Order from your jobber. 
Jobber inquiries invited. 





Distributed in Canada by imperial Refractories 


MASTER-CRAFT 


INC. 


edd ee OLS 
W.HAVERSTRAW,NEW YORK 
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GLANCE into the future of oil- 

heating was provided by David 
L. Barrett, Esso Standard Oil Co., at 
the annual meeting of the Empire 
State Petroleum Association, New 
York, in Buffalo, May 26-28. 

He acknowledged that the realiza- 
tion on distillates has been good com- 
pared to the realization on gasoline 
and stressed that consumption is con- 
tinuing to grow. Barrett pointed out 
that the rate of growth is less than en- 
joyed in the past, but there is no de- 
cline in demand—rather a declining 
growth rate. 

On the touchy price situation he 
recalled that most people can remem- 
ber when heating oil sold at 5¢ and 6¢. 
Today the price is three times what 
it was, but it is a path to business 
suicide if rising costs are not reflected 
in the price to the consumer. 

Gross margins at all levels of opera- 
tion must be adequate—in producing, 
refining, transportation, and market- 
ing, he emphasized. “And the selling 
price per gallon of product to the con- 
sumer must provide the margins.” 


Fueloil Prices 


However, Barrett is aware that fuel- 
oil can price itself too high for the 
competitive market, but he feels that 
the annual heating bill for oil can be 
reduced appreciably. “Sales volume 
must be reduced per customer in order 
to sell more product.” 

Esso Research and Engineering 
affiliate is working to achieve this 
goal. Barrett said that savings up to 
26% were effected in limited testing 
by reducing the firing rate and im- 
proving combustion on gun-type burn- 
ers, and through the use of low pres 
sure, low capacity burners. He ad- 
mitted that as yet the test work is in- 
conclusive, but it is being pursued 
vigorously. Offering this type of econ- 
omy to present users will save the re- 
placement market from competitive 
fuels. 

Barrett feels that our relationship 
with present Customers is not all that 
it should be. “Any complaint of any 
nature should get prompt attention; 
there should be more personal and 


Barrett describes oilheating Trends 
at Empire State Association Meeting 






telephone contact with customers, We 
must remove any and all limitations 
on the quality of burner and delivery 
. service. 

It is his belief that a modern indys 
try must search for new uses for its 
products. The oilfired airconditioner 
is such a new use, and he predicts that 
the New Jersey-New York area po 
tential is 371,000 barrels of oif jy 
1960 for airconditioning, and mor 
than a million barrels per year by 
1965. 


Snow-melting Unit 


Also developed through the experi 
mental stage is a snow-melting unit 
using heating oil that would providea 
market throughout the  northem 
United States and Canada. Barrett 
hopes that a prototype of such a unit 
will be available for experimental op 
erations this coming winter. 

Farther ahead, but another possible 
fueloil consumption unit, is a device 
described by Barrett as taking the en 
ergy in oil and converting it directly 
to electricity without burning the ol 
to produce heat. 

In his concluding remarks, he said 
that his own optimism in the futur 
of the oil market was boundless, but 
it does demand the very best effort 
from each of us, individually and co! 
lectively. “The best predictions show 
a sound basis for future growth, but 
we must cultivate and nurture thit 
growth to produce a healthy asd 
flourishing market for years to come. 

Also on the program with Barret 
was L. T. White, Cities Service Petro 
leum, Inc. His topic was “What's new 
in jobber Management?” 

Answering the question, White de 
clared that “everything is new.” To 
day people are competing with know! 
edge. For instance, the new market in 
airconditioning has been exploited by 
the electrical industry because it has 
taken hold of new ideas. 

Oilheating dealers now are ™ the 
position of getting a share of thismé 
ket. If management doesn’t m 
quickly this new business goes by th 
board and someone else gets % 
pointed out. 
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A. P. GREEN 


C 


<¥ 


QUICK-EASY TO INSTALL 


STANDARD IFB Combustion 
Chamber . .. Requires min- 
imum installation time> 
Front tile is in two pieces 
with burner opening al- 
ready cut. Packed in 
special container that 
guards against breakage 
in shipment. Everything 
you need is in the carton, 
including a 5-lb. can of 
*SAIRSET high tempera- 
ture mortar. 


STANDARD IFB 
Combustion Chamber 


ASSURE EFFICIENT OPERATION 


STREAMLINED Combustion 
Chamber . . . Conforms to 
the natural shape of the 
flame and eliminates 
“dead corners.” Provides 
more quiet operation. 
The ease of installation 
makes the installed cost 
of a STREAMLINED 
Chamber no more than 
that of an ordinary type 
of chamber. 


STREAMLINED 
Combustion Chamber 





HIGH TEMPERATURE Insulations 


we 
ks 


\ 
voter 


w © 


COST NO MORE THAN 
ORDINARY CHAMBERS 


PERFECTO 
Combustion Chamber 


SIZES TO MEET EVERY 


PERFECTO Combustion Cham- 
ber... A practical, eco- 
nomical solution to many 
oil conversion problems. 
Installation is simple. For 
both round and elong- 
ated chambers, four basic 
tile shapes are used to 
form chamber sizes to fit 
nearly every type of do- 
mestic furnace or boiler. 


OIL BURNER REQUIREMENT 


OIL BURNER Baffle Brick 


These A. P. GREEN High Temperature insulations 
help insure the efficiency of the oil burner 


installation. 
HIGH TEMPERATURE Insulations 


REFRACTORY 


™menk JAl ~; 


AMM 


A. P. GREEN FIRE BRICK CO. 


CISTRIBUTORS 


OIL BURNER Baffle Brick... 
The baffle is installed in 
such a manner that it 
rests on the combustion 
chamber and directs fur- 
nace gases to all heating 
surfaces. Results in more 
economical and efficient 
performance by reducing 
the waste heat up the 
stack. 


ORDER FROM YOUR 

A. P. GREEN 
DISTRIBUTOR; HE’S 
LISTED IN THE YELLOW 
PAGES OF YOUR 
TELEPHONE 
DIRECTORY, 


OR WRITE DIRECT 
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tion Cable for damp locat 
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special construction resists deterioratior 


due to ol 


ner ignition 


POLYETHYLENE INSULATION 


il 


prease, grit. This Chester oil bur 
cable is UL approved 
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STRANDED COPPER CONDUCTOR 


Braided or Jacketed Thermostat Cable 
conductor wire for temperature 
flexible Vinyl jacket or waxed 


mult 


dae), 


cotton overbraid for 


Features 


CONDU( 





con 


trouble-free circuits 


OPPER 
TOR 


Armored Bushed Cable 
—available in standard 
wire sizes both solid 
and stranded in single, 
two, three and four 
conductors. Armored 
lead cable furnished in 
standard wire sizes 
Tie 
GALVANIZED Piha 


T 
STEEL ARMOR NG 


WAXED you PLASTIC 
CRAFT OR RUBBER 
PAPER INSULATION 


. .. + ESPA Meeting 


He illustrated his point with th 
story about a North Carolina dealer 
who attended a management institute 
for one reason—"“I didn’t dare stay 
home. My two competitors are here” 

He told his audience that profit ‘ 
no accident. If the dealer is |ogj 
money, it is his fault. If he is making 
money, it is because of his manage. 
ment. Under this heading of manage 
ment come the talents of being abl 
to plan and organize. He must be abl. 
to delegate authority, and he must ly 
able to analyze the job to get it moy 
effectively done. 


Management: An Art 


White feels that management is an 
art and demands respect. When : 
dealer realizes that bigness is no index 
to good management practices he lows 
his fear of the majors. 

“Big companies can be badly man- 
aged and the final judges of merit are 
the bankers, the customers, the em 
ployees, the suppliers and the public.” 

Another speaker, Vernon A. Bell 
man, Socony Mobil Oil Co., Inc., told 
the group that the small operator has 
a decided advantage over his larger 
competitor—he can try out new idea 
and determine their effectiveness while 
his competitor is still “studying the 
situation.” 

Also on the program during the 
three day meeting was Adam J 
Rumoshosky, API; Louis P. Shannor, 
E. I. Du Pont; and Otis H. Ellis, Nv 
tional Oil Jobbers’ Council, who a 
nounced the formation of a fuelal 
committee within the council unde 
the chairmanship of William § 
Kenny, Meenan Oil Co.. 

Richmond S. Meyer, Mid-Hudson 
Oil Co., was elected president of ES?! 
for the coming year. Named vice 
presidents were George L. Savory, 
Savory Oil Co., Inc.; Harry J. Cool 
George Hall Corp.; H. Halstead Park 
Jr., H. H. Park, Inc., and Kenneth E 
Campbell, Campbell Oil Co. E ¢ 
Drake, Drake & Mills Oil Co, In: 
was re-elected treasurer. 

Harry B. Hilts is secretary of the 
association and assistant secretaty * 
Charles A. Lockard. 

It was announced at the meetifé 
that ESPA will sponsor a managemet! 
institute on the campus of Cornd 
University, Ithaca, N. Y., July 23) 





July 
1957 





~ 2 
¢ 


led He 5 ai Parade wit Asennan- nial 
INCREASED SALES- MORE PROFITS 
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| ...and for only $5.00 





























Time-saving heat-loss 


te Sane , calculator 
Big “live-action” display 


Arcoleader Packaged Oil Unit 
From crate to connection in 12 mins. 


e New factory-installed I=W=H rated water heater 


e@ New vertical design cast iron sections have wet 
base feature 


@ New PH burner needs only one adjustment 

e@ New stainless steel combustion chamber 

e I=B=R net ratings 500 to 865 sq. ft. water 

e@ 6” top nipple for peak internal circulation 

e@ 1%” supply and returns cut installation cost 

e@ Easily removed access panel for quick, complete 
cleaning 

e@ Heavy-duty steel jacket floats—easy “walking” 

e All controls conveniently mounted on front 


e@ Accessories and controls factory - assembled 
and pre-wired 


The biggest and best ever — 
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American-Stardard 
BOILER-MAKER 
CAMPAIGN 
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Powerful hard-sell 
newspaper ads 


PLUS $5.00 worth of literature 
YOU CHOOSE FROM... 


e Hard-hitting direct mail pieces 
@ Colorful envelope stuffers 
e@ Eye-catching point-of-sale literature 


WRITE NOW for complete information on these Americ AN - Standard 


sure-fire sales builders. AMERICAN-STANDARD, 
PLumBING & HeaTinG Division, 40 W. 40th 
St., New York 18, N. Y. PLUMB 


Sih 


ING AND HEATING DIVISION 
































True in ‘22... 
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More Dollars 
For You! 


Sales representatives of 
il Burner 


are making great prot- 
its. Here is your gol- 
den opportunity to do 
likewise. 
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ABC Oil Burners are 
filling a long-felt want ortunity 
irt or bother. Their Men 





—home heating 
utter simplicity an 
stantly recognized. 


Every ho 
for the 
periorities 





us somethin 
tual loss to you. 


2309 ‘Lin 








without waste, d 
d correctness or 


Unlimited 


me owner is af 
ABC. So obvious and 


that it prac 


g about yoursell. 


AUTOMATIC BURNER 


coln Avenue, Dept. 


principle are in- 
ing enthusiastic 









Possibilities 
riendly, half-sold prospect 
amazing are its su- 


tically sells itself. 














ABC is far beyond the experimental stage. 
today as the unquestioned leader in the oil burner field. g greatly incr 
Actual try-outs under the most rigorous conditions have lo double our pw 
roved its bility—its amazing power—its continuous, trou- 
ble-free and noiseless operation. ready to begin. J 
Inquiries are flooding our offices from all parts of the POU name i 
country. We need men in the local field to properly repre- stance will be 
sent us. Can you qualify? 
Write today for full information and liberal offer. Tell he wien 
Do it now! Delay means ac- 1 oil, di 


CORPORATION 


C. Chicago, Illinois 











its. Write today. 


Automatic Burner Corporat! 


2309 Lincoln Avenue, Dept. B. Chicago, ” 
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‘Standard of the Industry 





Congratulations, FUELOIL & OIL HEAT! We're proud to have 
been one of your Charter Advertisers, back in 1922. Down through 
the years, we've progressed with the Industry, together. And in | 
the next 35 years, we’re confident that the Automatic Burner | 

one Corporation, and FUELOIL & OIL HEAT, will continue to lead the 
Industry in its expanding progress. 


are now standard equipment in 


the oil burning units of the 
Industry’s leading heating manufacturers 


Oil Burners 





e 


=Bell “The Standard of the Industry” 


Automatic 
Burner 


C orPoRATION 
1823 Carroll Avenue, Chicago 12, Ill. 
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EVER-TITE 
Standard Adapter 
and Coupler 






EVER-TITE 


-the best quality 
QUICK COUPLINGS 






You save time and 
money when you use 
Ever-Tite Couplings | 
because they speed-up | 
deliveries, prevent 
leakage, and save | 
wear on equipment. | 
Tightness is pre- 
determined in manu- | 
facture by positive | 
gasket compression. 








EVER-TITE 


Th re no slidin 
Adapter and vipa F 
Coupler ball bearings, snaps 


or lugs to fit. You 
just slip the coupler 
over the adapter, and 
close the handles. 


If you want to get 
the most in coupling 
value get Ever-Tite. | 
The Ever-Tite Trade- 
mark is a hallmark 

of dependability 

in fittings for the 
petroleum industry— 
proved by 18 years 
of pre-eminence. Ask 
your distributor now. 


| 
| 
rings—no springs, | 
| 
| 
| 
| 
| 





EVER-TITE EVER-TITE COUPLING CO. INC. 
Shank Hose 254 West 54th Street 
Coupling New York 19, N. Y. 





Dust Cap 





EVER-TITE Dust Protectors 
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‘Look Me over and tell 
What is wrong with Me’ 


by 
V. M. Douglas 
a Inge FUN THAN a three ring 


circus,” was the advance 
billing of the 14th Annual Pacific 
Coast OHI Convention. This meeting, 
held in Portland, Oregon in April, 
was mentioned in the June issue of 
this magazine, but circumstances did 
not permit a detailed report of what 
transpired. 

It is not uncommon for a company, 
movie producer, or even the little red 
hen to say, “look—look—look what I 
did.” It is slightly unusual for a large 
industry to say, “Look me over and 
tell what is wrong with me.” 

That is what happened at Portland. 
Associates, afhliates, bystanders and 
competitors were requested to speak 
their mind about anything and every- 
thing in the oilheating industry in the 
Northwest. 

Friday morning Fred Macdonald, 
president of the Oil Heat Institute of 
Oregon, extended an official welcome 
to visiting members of the participat- 
ing groups, including the OHI’s of 
Washington, Inland Empire, Idaho 
and Nevada, as well as an enthusiastic 
gathering of neighbors and co-work- 
ers from British Columbia. 


Panel Discussion 


“As Others see Us,” was the sub- 
ject of a panel discussion, with Al 
Loucks, vice-president of the OHI of 
Oregon as moderator. Each speaker, 
representing a segment of professional, 
business, or private life directly asso- 
ciated with, or having an influence 
upon oil heat, was asked to express 
opinions. It should be remembered 
that the following reports of panel 
discussions represent the opinions of 
panel members—whether or not di- 
rect quotes are used, 

Rather than defer names and occu- 
pations or professions until reaching 
the position of their order of discus- 
sion, it might be well to provide ad- 
vance information as to their identity, 
and why their opinions were valued. 

Architect — Robert W. Fritsch, 
president, Oregon Chapter, American 
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Institute of Architects; 

Engineer — John H. Bonebrake 
heating and_ ventilating engineer 
Portland; 

Builder—Leo C. Rush, president 
Portland Home Builders Association: 

Financier —- George McFarland, 
vice-president, Pacific First Federal 
Savings & Loan Association of Pog 
land; 

Property Counselor — Ralph W. 
Walstrom, partner, Holbrook & Wal. 
strom Company, Property Counselors 
Portland; 

Housewife—Mrs. Rita Woodbury, 
Secretary, Oregon Advertising Club, 

Fritsch deplored the fact that clients 
who go to architects sometimes have 
convictions about “heating plants that 
are stereotyped or old wives’ tales, 
They haven't been brought up to date 
on the latest developments.” 


Discrimination 


Another condition, which is not 
new in the industry, was brought to 
light when Fritsch stated, “Many of 
our building codes discriminate 
against oil as a fuel. What are we dv 
ing about it? What are you doing 
about it? I'll cite a couple of exam 
ples. In commercial structures particu 
larly, if we burn oil as fuel in ou 
boiler plant, we have to have a 3-hour 
wall around that boiler plant. We 
have to have class B doors. We have 
to have two means of egress, tw 
ways of getting out of that boiler 
room. We have to have a chimney 
that is pretty high. If we burn gas ¢ 
only have to have a 1-hour wall. We 
do not need the second means 0 
egress. We do not need as high , 
chimney. Asa matter of fact we don! 
have to put up a masonry chimney # 
all if we don’t want to. 

“I am not comparing those thing 
in relation to their relative mens 
I’m comparing them to give you %™ 
challenge that you ought to be work 
ing on. You ought to be examunitt 
these codes and saying, “Why is the 
particular thing being discriminate? 
against?’ 

“The second challenge where | 
think oil heat might get some of 
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Unmatched Economy + Whisper-Quiet Operatior 


: Easy, Profitable Sales 
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TORIDHEET 


Rotary Wall Flame Oil Burners 


Power These 


Fuel-Thrifty 


Units 
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You make useful friends out of customers when you sell 
time-tested TORIDHEET Rotary Wall-Flame equipment. The 
operation is so reliable and quiet, the fuel economy so great, 
that customers tell friends and neighbors—actually become 
part-time salesmen for you. 


Proved fuel savings up to 40% _ to sell—a profitable line for your 
and trouble-free operation (only = customers to buy. If you’re not 
1 moving part) make TORID- selling TORIDHEET you're 
HEET a profitable line for you _— missing a bet! 


COMPLETE UNITS AND CONVERSION BURNERS— OIL OR GAS 


Wall-Flame Oil Burners e Gun Burners @ Wall Flame Boilers e Furnaces and Water Heaters 
Gun Fired Boilers and Furnaces e Gas Conversion Burners and Gas Fired Furnaces 
Low-Boys e Hi-Boys © Counterflows e Comfort Cooling Equipment 


SOME DESIRABLE DEALER FRANCHISES AVAILABLE— 


YOUR INQUIRY IS INVITED 
CLEVELAND 


J _ a — 
ir-yat-liltta ih atiiey 
goromatic wei CLEVELAND STEEL PRODUCTS 
: CORPORATION 


16035 Brookpark Road @ Cleveland 11, Ohio 


Affiliated Canadian Manufacturer: Aero Tool Works Limited, Toronto, Ontario 











Dealers - Jobbers! 


This is the new gauge de- 
signed to meet your wants, 
according to our recent sur- 
vey. 


Tattle Lele 


TRAGOE MAR K 


° Dot 7-C 
Oil Tank Gauge 
for 12” and 2” openings 


The new trouble-free low priced 
gauge with exclusive features not 
found in many of the highest 
priced gauges. 


] Fn 
BETTER 


1 An easy-to-read 
e molded plastic top 
that laughs at the hot 
rays of the sun, 


2 Excellent visibility in 
© dark places. 


Designed for both 
e inside and outside 
installations. 


Heavy die-cast 
© plug. 

Spring steel flexible 
© float rod. 


Moving parts hinge 
@ on brass pivots. 


Overall rugged con- 
© struction, 














MR. DEALER: 

if you are one who has not 
stocked this fast-selling gauge, 
write for free sample, 











WRITE FOR OUR LOW PRICES 


homeward Products Inc. 


3420 S. W. 9th St. 
Des Moines, lowa 
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problems, and one that you are un- 
doubtedly familiar with, is the circu- 
lating heater. In this item where we 
have a building code, it is pretty well 
protected, but there are a lot of areas 
where it is not protected, and oddly 
enough, an oil circulating heater in- 
evitably shows up in the worst kind 
of a building, where you have the 
worst hazards. Why should we be in- 
troducing uncontrolled hazard into an 
already hazardous situation?” 

Bonebrake, the engineer panel 
member, was requested to do a little 
forecasting along the lines of “ex- 
pected developments” in warm water 
heating, warm air heating, electric 
heating, reverse cycle, airconditioning 
and suggested improvements in oil- 
heating. 

Leo C. Rush, the voice of the home 
building industry in Portland, stated 
“Our predominant heat here has al- 
ways been oil.” He added: “Recently 
we have had requests for gas heat, and 
these requests are coming from people 
who are moving into this area.” 


Tight Money 


Rush stressed the effect of tight 
money on new building. The lack of 
new building has serious repercussions 
immediately on all industries supply- 
ing and utilizing building material. 
The economy of the Northwest is 
jeopardized because of the extensive 
lumbering industry, and those at the 
convention should have concern be- 
cause both equipment and fuel sup- 
pliers need new housing for further 
expansion of their business. 

George McFarland discussed the 
importance of the heating plant to 
valuation. He claimed that many fac- 
tors other than actual cost or use value 
enters into loan appraisal on homes. 

To be specific, he said, “We in Port- 
land, still, in spite of all the improve- 
ments in gas, do have to penalize a 
property rather severely because the 
people are still afraid of gas. I think 
it is purely a local situation.” 

Ralph W. Walstrom, speaking as 
a property counselor, opened his re- 
marks with the statement that he was 
completely prejudiced, “because I 
have enjoyed 15 years of absolutely 
trouble-free operation of my oilheating 
unit.” He continued with more re- 





Here’s the way 
to beat the squeeze 
on boiler sales... 


ie wniwe SPENCER “LW” 


No other boiler offers these important product advantages to builders: 


tower waterline— 

ver-all height of the Spencer 
“LW” is approximately 25% 
less than conventional firebox 
boilers ...eliminates pit 
usually required in new build- 
ings for conventional commer- 
cial boilers...saves builder 
high costs of excavation... 
returns high profits. 


Built in two sections— . 
in existing buildings, divided 
design allows entry through 
narrow basement openings. In 
modernization market, builder 
is saved cost of tearing out 
walls ... two water-tight sec- 
tions are moved in separately 
. .no welding for installation. 





The Spencer ‘‘LW” Divided, Low-Waterline Boiler has been proven in the field—acclaimed 
by contractors and builders as the ideal solution to problems of low headroom, exca- 
vation and limited entry space for both existing and new construction. The “LW” is 
available in a complete range of sizes from 2,200 to 42,500 sq. ft. steam SBI ratings. 


SPENCER “A” NEW SPENCER “‘C” 


Complete range of Ss PE Heavy-duty com- 
sizes from 3°500 H ENC E mercial boiler 
to 50,000 square 41, LYCOMING DIVISION performance at a 
feet steam SBI “AMSpop iD iD Dy ocunst™ residential boiler 
ratings. For every ? ON GEES price! Can be fired 
building... for (H) : . with oil, gas or 
every fuel. coal. 


For complete details on the boilers shown, or any of the residential or commercial boilers 
in Spencer's complete line, write to Spencer Sales, Avco Mfg. Corp., Williamsport, Pa. 


eloil 





Keep payloads moving 
faster... at less cost Va 
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@ speed liquid handling with the 


oa-@ € Rs Oo £ hk. - B.A 8. 


MOTORR PUMP 


Pumping costs go down—oil keeps on the move— 
payloads reach your customers with dependable 
regularity—when you put Ingersoll-Rand Motor- 
pumps to work. 


They're rugged and extra powerful for their compact 
size and stay on the job far longer without mainte- 
nance attention! Installation is easier because no 
special foundation or alignment is needed—they 
mount and operate in almost any position with 
equal efficiency. 


Sizes from 4 to 75 hp... 5 to 2800 gpm capacities. 
Straight centrifugal motorpumps as well as self- 
priming types handle practically all oil moving 
needs, faster and more profitably. Get the latest 
Motorpump catalog describing the full line or see 


your nearest Ingersoll-Rand Oil Equipment Jobber. 
9-241A 


Ingersoll-Rand 


11 Broadway, New York 4, N.Y. 
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marks which were enjoyed by his 
audience, by recalling post depression 
days in 1934-1935 when mortgage 
companies owned much of the tej 
estate in Portland. These companie; 
“were tearing out the old gas furnare: 
and replacing them with sawdus. | 
never saw them tear out an oilheating 
plant.” 

His memory also brought to light 
some less pleasant experiences, At th 
end of World War 1 during th 
“terrific housing boom,” many “mip; 
mum gas heating units were installed 
in many of the project homes,” Thy 
inadequate heating facilities and oy 
cessive heating costs were the subjet 
of Saturday night sub-division discuy 
sions. 

Walstrom expressed it as his opin 
ion that most residential home buyen” 
“buy with their hearts and not with 
their heads . . . they do not know wha 
is under the walls. They rely on the 
integrity of the builder. We, as rel” 
estate appraisers, must appraise al 
estate on the basis of what people 
think, because what people think ag 
tually makes the value of the prop 
erty.” 


















Speculative Market 


Speaking of the speculative market 
he continued, “You still have and 
joy an advantage in the public mini 
because almost anyone, at least in a 
opinion, if everything is right, wil 
purchase a home that has an oilbum 
ing system in it, but there are certall t 
people who will not purchase a hom h 
if it has a gas heating system.” 

He felt that the gas company hi 
an advantage in having a centil 
agency with better control of thet 
public relations, but that the great vepend. 
number in the oil industry have # #¢ rem 
advantage in the number of peop mnce J, 
who can do a selling job as individual Pity, N. 

Mrs, Rita Woodbury, speaking ‘Mg fuel 
housewife, went considerably bey™ 9,000 re 
her personal opinion in discussing th Hong Is] 
subjects assigned to her. She made 
survey of housewives. Of 26 who w# 
questioned, 23 liked oil heat and 3 0 mean 
pressed less than complete satisfaction MUCKs, ”” 
Repair problems, service, fuel 0 
were discussed and the resulting ee el oil t 
eral conclusion of the survey wa, © “We’ 
all in all, I think you have doe © ¥ 

: and up. 
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awrence J. Bennett, Inc., says: 


Bennett's 25 Macks lead a busy life. During the season, 
Mack tractor trailers supply Bennett’s local depots from 
the company’s main storage tank at night; join Mack 
chassis-mounted tank trucks for daytime deliveries. 
Despite these strenuous schedules, no Bennett Mack has 
ever had a breakdown due to mechanical failure. 


‘here’s how we added customers... 
boosted earnings.” 


vependable service is the key to 
me remarkable success of Law- 
nice J. Bennett, Inc., of Garden 
ity, N. Y. Today, this fast-grow- 
g fuel oil distributor has over 
000 regular customers in four 
ong Island counties. 


“Giving the best delivery serv- 
* means delivering with the best 
tks,” says President Charles E. 
Mnett. ““That’s why 95% of our 
l oil travels in Macks. 


‘We've got to have trucks that 
and up. With Macks we’ve never 








had a breakdown due to mechanical 
failure. We can’t afford trucks that 
give drivers a tussle .. . and our 
men say Macks have the best 
handling characteristics of any 
make. With up to 50,000 city miles 
per unit each year, we’ve got to 
have the finest transmissions 
made, and for our money that 
spells Mack. We’ve got to have 
reliable parts availability, and our 
Mack dealer gives the best. 

“In every way, Macks are the 
best truck buy for our operation.” 

Check Lawrence J. Bennett, 


Ine. Check any Mack owner. You’ll 
find that Macks, the finest trucks 
made, mean greater dependability, 
longer life, unmatched upkeep and 
fuel economies . . . more work per 
dollar. Mack Trucks, Inc., Plain- 
field, New Jersey. InCanada: Mack 
Trucks of Canada, Ltd. 


MACK 


first name for 


TRUCKS 


4909 





fairly good job, and certainly the serv- 
ice department of every oil company 
has helped your public relations tre- 
mendously.” 

It was evident that Mrs. Woodbury 
had given more than casual thought to 
her subject—What does the housewife 
expect from oil heat?—for she gave the 
industry to understand that she ap- 
proved or disapproved of several prac- 
tices. She liked the idea of a large tank 
and the budget system; the use of de- 
gree-days and the automatic fill system. 
She considered the safety factor to be 





in favor of oil. Reminders of preven- 
tive service checks in the Spring and 
Fall could be left by oil delivery men. 
Be sure your service men are qualified. 
Again, showing the depth of her in- 
vestigation, Mrs, Woodbury reminded 
those present, “I know that all of you 
have a skelton in your own closet... 
circulating heaters are still in use in 
many a sub-standard house . . . some 
can still be found in second-hand 
shops. How can you get rid of them? 
Perhaps by selling on a cost basis, 
something to replace them.” 





Unrestricted 
Flow 


PHILADELPHIA 
HOSE REEL 


proves 
leakproof 
after 

1% million 
revolutions | 





Hand-wound reel for rear 
box installation 
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Electric driven reet for side box installation 


Self-tightening seal enables it to stand 
up under toughest, heaviest work loads 


The finest hose reel ever built for fuel oil, gasoline, com- 
a gases and chemicals. Will never wear out. Ex- 
austively tested. 
No leaking, no sweatin 
pressure from zero to 100 lb. per sq. in. 
A new, self-tightening seal in swing joint is the secret. This 
seal is easily, quickly replaced without breaking lines. 
Features Sti ars light weight (85 lb.); holds 100 ft. of 14” 
hose; swing joint with clear, uninterrupted passages; every 
part steel, malleable iron or bronze—no cast iron; rigid base, 
welded throughout; six ball bearings on every reel; all work- 
ing parts accessible; reel can be quickly unbolted. 
"This hose reel is made in all sizes from 1 
or underslung box installation. Available with standard or 
explosion-proof electric motors, any voltage; air or hydraulic 
drives. We can equip them with automatic stop, level winder, 
friction, jaw, or electric clutches if desired. 


Delivery usually within one week. Write for prices and details. 


PHILADELPHIA VALVE COMPANY 


3413 ARAMINGO AVENUE « 


after a million revolutions at 


to 3”, for bucket 


PHILADELPHIA 34, PA. 
Pacific Coast Distributors: 





Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif, 
Howard Supply Co., 5125 Santa Fe Avenue, Los Angel Cc 


11, Calif. 
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The matter of taking steps to ingure 
clean air filters was considered of im- 
portance to the housewife. The effer 
of gas heat on raising plants shoulj 
not be overlooked, for many homes 
have a “green thumb” member why 
would appreciate knowing the advan 
tage of oil. 

In conclusion, Mrs. Woodbury, why 
has had personal experience with both 
oil and gas heat, said, “You have th 
lady of the house convinced that your 
is a steady warmth. Gas is quick bu 
it doesn’t hold the heat... . . If you 
will always remember that the rapid 
rise of the oilburner was initiated by 
its convenience when you added the 
thermostat back in the °20’s, and keep 
adding to that comfort, safety and 
service—gentlemen, to use the vernac 
ular—‘You’ve got it made.’” 
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Better Living with oil Heat, 
Theme of apt Workshop 


THEME of the Fueloil Workshop at the 
midyear meeting of the Division of 
Marketing, American Petroleum In 
stitute, May 21 at Atlantic City, was 
“Better Living with oil Heat.” The 
Workshop was one of seven held dur 
ing the three-day meet. 

Two speakers appeared on the Fu 
oil program: Fred C. Haab, president, 
F. C. Haab Co., Philadelphia, with the 
subject, “Equipment Selling is tk 
Key”; Robert L. Weeks, Esso Reseatth 
& Engineering Co., Linden, N. J, 
“Year-round Airconditioning with ol 
Fuel.” 

Haab’s paper developed the impor 
tance of oilheating equipment sales # 
a means of insuring a continuing 
growth rate for the fueloil dealer. A 
condensation of his remarks will appeat 
in the August issue. 

Week’s talk described the Sun Vil 
ley oilfired heating and cooling u™ 
developed as a joint research proj 
by Servel, Inc., Esso Research and Gil 
bert & Barker Mfg. Co. The key” 
the combination is Gilbert & Barker! 
newly-developed low pressure 
burner, which can be switched fros 
low fire for summer cooling to 
fire for winter heating. Details of the 
unit appeared in our May issue, W" 
the title, “The oil Flame that ols. 
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DEALERS: Buy from your 
Monarch Jobber. Write 
for Catalog “O” 


i 


MANUFACTURING WORKS, Inc. 
2503 E. ONTARIO ST., PHILADELPHIA 34, PA. 


Canadian Agent Except B.C 


ES. Gallagher Sales Ltd, Toronto 12, Canada 
Exclusive Agents in all of Europe 
Australia and New Zealand 


Monarch completely eliminates ‘the 
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this means to. 





to “try 
out” several nozzles to find one that prop- 
erly. Individual testing of each Monarch Nozzle, 
on Oil, is your Guararnee ‘ofa ee uniform. 
performance. 


Every Monarch Nozzle is @ precision product, 
Quality: 


100% Tested-for Capacity; Spray ; 


of Spray and Balance. Po 
No wonder Service Men and more than 400 Oil 
Burner and Furnace manufacturers 4 

arch Nozzles as original equipment 

Monareh continues - Choice of the 
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Oil Heat Good Timers organized 
in Boston by 42 charter Members 


O" HEAT Goop TIMERS, a new oil- 
heating industry fun club, was 
organized at the Boston Oil Heat 
Show, with 42 Charter Members. The 
announced purpose of the club is to 
promote friendship and cooperation, 
particularly among the newer and 
younger members of the oilheating 
industry. 

At the June 4 organizational meet- 
ing, Frank P. Scully, Jr., of the Scully 
Signal Co., Melrose, Mass., 
elected President. Other officers elect- 
ed were: Bernard M. Markwell, Gulf 
Oil Co., Pittsburgh, Vice President; 
Lee Steedle, FUELOI & Om HEAT, 
New York City, Secretary; Ted Low, 
Sims Corp., Providence, R. I., Treas 
urer; and Arthur Bierman of the 
Petrometer Corp., Long Island City, 
N. Y., was elected Sergeant at Arms. 

All five officers were elected as the 
Good Timers’ first Directors. Arthur 
Bierman will be chairman of the ar- 


was 


rangements committee for the next big 


meeting, to be held at the New York 
Oil Heat Exposition, June, 1958. 

“We're essentially a fun club,” 
Frank Scully, Jr., President, ex- 
plained. “We intend to leave the 
business problems to be solved by OHI 
and our other Industry business or- 
ganizations, But there’s a deeper sig- 
nificance to the name we've chosen 
for our group. To us, the term Good 
Timers reafirms our belief in the 
great future ahead for oilheating. 
Most of us came into this field after 
the old timers’ pioneering had gotten 
this Industry into high gear. And our 
intention is to help keep it in high 
gear with constant pressure on the 
oilheating sales accelerator.” 

Bernie Markwell, vice president, 
emphasized that the new club’s rules 
have been planned to avoid conflict 
with the well-established Old-Timers 
organization, whose membership is re- 
stricted to oilheating men who have 
served in this Industry for a minimum 


of 15 years. “The 
Good Timers is 
open to member- 
ship for oilheat- 
ing and fueloil 
men who have 
been in our In- 
dustry at least five 
years,” Markwell 
stated, adding, “Our organization js 
intended primarily for the man in the 
‘middle ten years’ of his oilheating 
career. After he’s been in our Indus 
try 15 years, the Good Timers’ policy 
will be to encourage him to join the 
longer-established Old-Timers’ club,” 

At the first meeting, a design for 
a Seal was agreed upon, to be used on 
letterheads, membership cards, and 
the Good Timers lapel pins. The Seal 
illustrates a champagne glass as a back- 
ground, over which is imposed a drop 
of fueloil. Within the drop is illu 
trated an oilburner. The lapel pins, 
which have been ordered, will be of 
sterling silver, with the drop of fuel 
oil and the oilburner defined on cor 
trasting enamel colors. 

Comments from a cross-section of 





BIG REASONS 
FOR CHOOSING 


TYPE "W' 
ALL PURPOSE 


GOOD ATOMIZATION 


of catalytic or thermally cracked fuel. 


QUIET FIRES 


Remarkable Freedom From Pulsation =<.» 


and other Flame Noises. 


FULL DISCHARGE 


Full rated discharge at nozzle 


Operating temperatures. 


LESS CLOGGING 


Type “W” nozzles are designed to 
substantially reduce the tendency to 


clog 
gallonage sizes. 


STABLE SPRAY ANGLES 


especially in the fractional 


over a wide range of fuel viscosities 


and temperatures. 


ASK FOR THE NOZZLE 
IN THE GREEN CONTAINER 


DELAVAN .. . 


WEST DES MOINES, IOWA 


July 
1957 


NOZZLES 









New Designs 
New Models 
New Colors 
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| THE WILLIAMSON COMPANY : 
§ 3312-B-7 Madison Rd. Cincinnati 9, Ohio 8 
! Gentlemen: : 
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1 2 Duct, Pipe and Fittings : 
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. . « « Good Timers 


men at all levels of this Industry, con- 
cerning the new club, were generally 
favorable. Most felt that there has 
long been a need for a social organi- 
zation made up of the industry's 
younger members, and for those not 
yet qualified for Old-Timers member- 
ship. The list of charter members en- 
compasses all distribution levels with- 
in the oilheating and fueloil Industry: 
dealers, wholesalers, distributors, ma- 
jor oil company personnel, manufac- 
turers, and manufacturers’ representa- 
tives. 


These are the 42 Charter Members: 
Charles B. Armour, Rene O. Beaure- 
gard, Art Bierman, W. A. Brown, 
J. R. Bynum, Chester A. Cook, Jr., 
Martin Corman, Walter C. Crooker, 
L. A. Devlin, Jr., H. F. Dinehart, 
Leon F. “Pat” DiNicola, George E. 
Egan, Otto L. Eriksen, Edgar A. 
Green, Maurice H. Harbin, Nicholas 
G. Hayes, W. F. Horan, Raymond R. 
Jefson, Alfred F. Jevons, Charles A. 
Kahl, Jr., George Koenig, Ted Low, 
Bernard M. Markwell, Mark V. 
Moore, Irving L. Moss, L. A. Pelle- 





WALKER 
FUELTSAVER! 


AUTOMATIC DRAFT 
Loacitie Bee) | 


1750 Penn St. 
St. Joseph, Missouri 





Shur-Flo 
DRAFT INDUCER 


m Saves YOU MONEY! Saves TIME! 
’ COMBINES 2 DRAFT JOBS IN 1! 
/ Eliminates need for two installations 
by combining fan operated draft ine 
ducer with draft regulator control. 
Simple to install at any angle. 


FAMOUS DRAFT CONTROLS BY WALKER 
PRECISION ENGINEERED FOR QUALITY 


TYPE Z 
Dial and Pointer adjustment—simplest 
design, easiest to adjust, maintains 
positive and accurate control under 
widest variation of stack draft. 


TYPE 348 
Universally accepted for space heaters, 
water heaters, trailer stoves, and a 
budget-priced heating equipment. 


TYPE BB 
Extra rugged, heavy construction designed 
for commercial and industrial use. Actual 
installation proved it cut fuel costs in only 
three months, enough to more than 
pay total original investment cost. 


ROYAL PURPLE MODEL 
Walker’s finest quality automatic draft 
regulator with all moving parts 
completely shielded from corrosion. 
Guaranteed performance. 


WALKER BBG DOUBLE SWING CONTROL 
Walker’s BBG Double Swing Control 
regulates updraft, dissipates downdraft in 
gas-fired and combination oil-gas 
fired equipment. 


VENTURI TOP FOR CHIMNEY CAPS 
Unique Venturi design assures positive 
elimination of downdraft at chimney top 
.. for oil, gas or coal fired chimney 
vents. Patented pivots, balanced 
construction, guarantee maintenance- 
free long life. 





CANADIAN DISTRIBUTORS 


° 
G Mitchell & Co., 4215 Gascon St., Montreal, Quebec, Canada 





E. H. Price, Ltd., MeArthur St., Winnipeg, Manitoba, Canada 
e 
E. H. Price, Ltd., 83 Robson St., Vancouver, B.C , Canada 


Please rush me information about the Walker items checked below. 


C) Automatic Draft regulators for small 
installations. 


©) Industrial Draft regulators for schools, NAME 


buildings, plants. 
( Double Swing Draft Control for Gas. 








Wolker SHUR-FLO Draft Inducer. ADDRESS. 
Royal Purple-Deluxe Controls for De- 
luxe Equipment. 
( Venturi-Top Chimney Cap. CITY. STATE 
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tier, Harry J. Potter, Hank Remsburg 
Edward J. Rudden, Frank P. Scully 
Jr., Robert G. Scully, Guy G. Smith, 
John W. Smith, J. F. Spitzel, George 
B. Sprick, Lee Steedle, Robert p 
Sullivan, J. R. Theurer, Charles 8 
Tobin, Thomas, M. Walczak, Ray 
Westlund, Jr., and I. M. Winston, 

Membership dues are $5.00 a year 
Ted Low, Treasurer, stated that the 
Good Timers expect to more than 
double their present membership to 
tal during the next two months, Fy 
information on the Oil Heat Good 
Timers may be secured by contacting 
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any Officers or Charter Members, He 
i ind 
** in t 
Our Accessory Division Wi 
explores Film Expansion und 
T THE ANNUAL MEETING of the ‘a 
Accessory Div. at Boston in con: : : 
nection with OHI’s annual affair, the wit 
principal topic of discussion was the oii 
Division’s slide film program. Chair tabh 
man Stanley Czarnecki after a brief a 
opening statement called Chairman felts 
Ben Wicechers of the Domestic Educa hai 
tion Committee to describe results of saa 
the project. edit 
There are now nine films in w, § i» 
with 200 copies of these in ar 0; 
culation. Most active has been the thie 
nozzle training film with 90 of thee & ,, ‘ 
going around. files, 
On the average over the county # 1... 
there are two film showings being mak FF p04, 
each working day. first j 
In discussing new possible sour’ § pp, 
for films, Wiechers said that his com voyag 
pany (Webster Electric) will prob fF it look 
ably have one on pumps and tran’ Th 
formers. He believes that the industty mainly 
could well use a strip film on pulse Becke; 
tion, if the present Battelle Memoti FF in th, 
Institute project could be worked dow) FF that g, 
to layman’s language. There was als selves 





a belief expressed that one of the maj 
oil companies might sponsor an edu 
tional film on a particular service 
training application. 
The out film library, under the d 
rection of Charles Burkhardt, has # 
earned surplus on hand of $1,098. 
Charles Lang, of Sundstrand Hy 
draulic Div., was elected the 0 
chairfnan of the Division for 1957.4 
ex-chairman Czarnecki becomes 4 
president of the Institute. 
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Full 


ood Bay EARLY chronological growth 

and development of Fuel Oil for 
Heat and Power and the oilburner 
industry was ably told by Robert Gray 
in the July 1952 issue, and by A. G. 
Winkler in the “1952 Fact Book,” 
under the heading of “The interest- 
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5 ing Past,” when we celebrated our 

f the Bh soe anniversity. 

1 Cony Now we are 35, and the editor gave 

the us leave to be chatty in these random 

: the reminiscences, without risk of being 

halt tabbed a garrulous old lady. Come 

brie to think of it, we are in what is re- 

imi ferred to as the “aging group,” else 

duce how could we have spent thirty-five 

its of interesting and fruitful years with 

| this industry and still be here to recall 

N Us, it? 

aed One of the things that prompted 

on the BE these pleasant reflections was the need 

f thee BE to rearrange our “old photograph” 

files. We were nominated to put faces, 

ounlty § names and deeds in proper perspective 

gmat Bh because we were on hand when that 
first issue of Fuel Oil for Heat and 

cen Power was launched on its uncertain 

1s CO BH voyage in July 1922. And uncertain 

1 prov WF it looked at that time. 

Bcd There was an oilburner industry 

ndust} & mainly because Harry Shaw and Leod 

1 pubs: Becker said there was in an editorial 

we in that first issue. Having once made 

2d veil that declaration, and committed them- 

— selves to serving it with a publication 
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n educa’ 

rvice of 

r the dr 

, has a 

098. 

and Hy 

the se 

957,40 IE Ba 

es a viet EF, Bailey 


C. H. Chalmers 








of its very own, they industriously 
set about through broad vision and 
even more courage, to create and nur- 
ture the fledgling elements of an in- 
dustry whose size today they could 
scarcely foresee. 

Oil for generating power had been 
in use for some time. Refineries and 
industrial plants with engineers on 
full time duty were initially the chief 
users. Oil for heating purposes grew 
largely out of the “Heatless Mondays” 
decreed to save precious and scarce 
coal during World War I. Rampant 
and violent strikes in coal mines with 
uncertainty of supply was a potent 
factor. It was only natural that engi- 
neers and plant managers, seeing the 
results of clean automatic heat and 
power through use of oil, and the re- 
lease of valuable space from coal bin 
litter in their plants, would begin to 
experiment with and adapt these me- 
chanical devices to provide comfort 
and convenience for their homes. Chi- 
cago was the early center for domestic 
oilheating. Its climate, its dependence 
on Southern Illinois soft coal beds 
which gave householders as much dirt 
as heat, and its traditional tie-up with 
No. 3 oil, no doubt influenced its 
trend to oil. St. Louis, Minneapolis, 
even Boston, were not far behind. To- 
ronto and Montreal in Canada and 
the Pacific Northwest were also ex- 
perimenting. The most successful in- 
dustrial and marine burner manufac- 
turers, however, were located on the 
East and West Coasts, and in New 
Orleans. : 

Nokol, manufactured in Chicago, 
and headed up by that titan of rugged 
individualism, Morgan J. Hammers, 
made the first great impact on the 
domestic heating field. If my memory 
serves me, for the first few years after 
Nokol came on the market in 1919, 
that trade name was practically syn- 
onymous with oilburner, much as 





In which the author looks back and finds the Past interesting—the future Challenging 


Frigidaire was later in the electrical 
refrigeration field. Our first experi- 
ence with Nokol and domestic oil- 
heating antedates our connection with 
Fuel Oil for Heat and Power. Leod 
was branch manager at Fremont, 
Nebr., for the L. V. Nicholas Oil 
Company of Omaha. L. V. Nicholas, 
always a power among independent 
oil men and possessing one of the 
sharpest merchandising minds in the 
business, had taken the distributorship 
for Nokol in Omaha and adjacent ter- 
ritory. We believe this to be the first 
instance of an oil company handling 
an oilburner. 

There was a great deal of inherited 
wealth in the prosperous farming 
community of Fremont in 1920. 
There were many fine homes. All im- 
portant families had two vehicles—an 
electric car for the lady of the house, 
a gasoline powered automobile for the 
man’s use. This was a good market 

It was not going to be difficult to 
sell oilburners to the men, since con- 
venience and not cost would be the 
deciding factor. But the ladies, bless 
them, were afraid of these new me- 
chanical devices. And well they might 
be! Those first domestic oilburners 
with gas or oil pilot light and that 
tricky trip-bucket assembly for shut- 
ting off the flow of oil commanded the 
fearsome respect of early servicemen. 
We were not selling Nokol in Fre- 
mont yet when the head of the local 
creamery (whom we shall call Mr. 








A. F. Doster L. L. Jacobs 


Benson) saw our advertising in an 
Omaha paper, and insisted on having 
one installed in his fine home on Nye 
Avenue. An installation crew came 
out from Omaha and made the instal- 
lation. Mr. Benson was very pleased. 
Mrs. Benson was fast overcoming her 
fears. We were very proud. 

In the spring of that first heating 
season, we got an early morning call 
from Mr. Benson, saying there'd been 
a “little trouble” with his burner. 
That was undoubtedly the understate- 
ment of our 38 or so years experience 
with oilheating. The trip bucket had 
slipped off the hook, mucky oil cov 
ered a sizable area of the basement 
floor, the door was off the furnace, 
and black oily smoke and soot had 
filtered up through the heat ducts to 
every part of the house, leaving a 
fine greasy black overlay on walls, 
draperies, furniture, carpets, oilpaint- 
ings,—yes, even on Mr. and Mrs. 
Benson. 

He never lost his composure, but 
Mrs. Benson was understandably suf- 
fering mild hysteria. Mr. Benson per- 
suaded her to make a premature de- 
parture to Europe, while we brought 
a cleanup crew out from Omaha, who 
practically lived with us for the sev- 
eral weeks it took to clean up the 
house and get it back in livable shape. 
We like to think of Mr. Benson as 
one of the early devoted boosters oil- 
heating needed. He never got cross or 
out of patience. He even thanked us 
for our fine service! 

Business generally moved at a slow- 
er pace in 1922-23. Manufacturers, 
dealers, engineers, oil jobbers wrote us 
many letters; even a great many ar- 
ticles, sharing their knowledge and 
experience or theories through the 
pages of Fuel Oil. People were eager 
to know about oilburners. We sug- 
gested and arranged speaking engage- 
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ments for burner manufacturing ex- 
ecutives and dealers. Homeowners 
even wrote us asking which burner to 
buy. Fuel Oil became the clearing 
house for the growing pains of the 
industry. 

Our first list of oilburner manu- 
facturers contained the names of some 
500 firms. Naturally it included the 
name of any firm who said it was 
making an oilburner, although some 
were for specialized uses, such as for 
heating glue pots in binderies or as- 
phalt for application to expansion 
joints in roadways. However, fully 
one-third of that number were mak- 
ing some kind of a burner for domestic 
use. Gravity feed burners were pop- 
ular and in use in areas where fire reg- 
ulations did not forbid them. At least 
one oilburner was being sold by mail. 
We had a fine potential of corre- 
spondents, and since we'd chosen to 
serve this industry, they wrote us. 


Fire Regulations 


Early fire regulations were indeed 
discriminatory to domestic oilburners, 
and we got many letters on that sub- 
ject. In the Domestic Fuel Oil Regula- 
tions of the National Board of Fire 
Underwriters, it said right out: “The 
use of oil as fuel for domestic heat- 
ing purposes is considered more 
hazardous than the use of coal, wood, 
or coke.” But even their members de- 
cided that clause was unrealistic by 
the summer of 1922, and voted to 
eliminate it, according to a news item 
in the September 1922 issue of Fuel 
Oil. 

Local ordinances were even more 
restrictive than national regulations, 
and there was more reluctance on the 
part of officials to modify them. It was 
only natural for coal companies to cast 
a baleful eye at this new threat to 
their long-held market. They were in 
no mood to give up any part of it 
without a good stiff fight. And what 
a fight it was! Every mail brought 
letters of protest from manufacturers 
and dealers, with newspaper clippings 
in which fires were attributed to faulty 
oilburners. Some of them were legiti- 
mate, but in many cases investiga- 
tion would disclose there hadn’t even 
been an oilburner on the premises. 

At times during the early 20s it al- 


most appeared that fire officials were 
in league with the coal dealers, w, 
wrote letters and Fuel Oil carried a. 
ticles on the subject. There is no way 
of measuring the value of the tim 
and energy early oilburner manufj. 
turers, dealers, and oil jobbers gave 
individually and through their [oc 
groups to remove this discrimination 
from oilburners. Not only did they 
study to improve their installations 
make suggestions for changes an/ 
improvement in equipment, but jj 
effect they appointed themselves to a¢ 
as committees to cultivate local fir 
marshals and municipal  governixy 
bodies, and thus promote oilheating 
It is no happenstance that much df 
the fueloil in the later 20's and 30 
was delivered by coal dealers. They 
tried to lick this new competition, but 
failing that, followed the old axiom 
and “jined *em.” We are reminded 
of this when we hear dealers lament 
ing present-day gas competition, 
Some local groups who gave forty 
right effort to eliminate the “scar 
publicity, as well as practical advice 
and counsel on regulations and ordi 
nances were the National Oil Bum 
ing Equipment Association, Chicago; 
New England Oil Heating Associx 
tion, Boston, led by J. Parker B. Fiske; 
Michigan Independent Oil Men's Av 
sociation, Grand Rapids; Seattle (i 
Burner Dealers under B. H. Dow, 
and a group of Minneapolis bume 
manufacturers and dealers, sparked 
by Messrs. Chalmers, Bird, Horne 
and Hubbard, who even boldly under 
took an educational advertising call 
paign for oilburning, in which sever 
oil companies joined. This was, we 
lieve, the first instance of cooperati. 
advertising by oil companies and ot! 
burner manufacturers and dealers 
In the spring of 1923, a sepatat 
department was set up in the Under 
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writers Laboratory to test and give 
label approval to oilburners for 
domestic heating. By early 1924 we 
ye a news item in Fuel Oil reporting 
that ten domestic oilburners had been 
tested and approved. It was a laborious 
and irritating process to get burners 
through the Laboratory in the early 
20s, Inexperience, misunderstanding 
of regulations and lack of uniformity 
in fueloil contributed to this situation. 

We find E. J. Smith, Laboratory 
Director, in a speech before a joint 
meeting of the American Association 
of Oil Burner Manufacturers and the 
American Petroleum Institute (re- 
printed in February 1924 issue of 
Fuel Oil) appealing to the oil com- 
panies to establish some uniform 
specifications for fueloil so the Lab- 
oratory could secure in Chicago the 
kind of oil for testing burners that 
manufacturers from other areas had 
specified as suitable for testing their 
individual burners. He complained in 
that speech that recent samplings had 
produced three different flash points 
in samples taken from the same con- 
tainer of oil! 

By the summer of 1923 it was clear 
to Publisher Shaw and Editor Becker 
that this was indeed an industry, as 
they'd said it was the year before. 
Twelve issues of Fuel Oil had pro- 
duced enough material on the extent 
of the uses of oil as fuel and instal- 
lation techniques for oilburning 
equipment to make them heady. 


Need for Association 


Correspondence and meetings with 
men in the industry gave evidence. of 
increasing need for manufacturers to 
join together to further the use of oil- 
heating, and be able to speak with one 
authoritative voice. Accordingly, a 
call was sent out to manufacturers, 
and page 32 of September 1923 Fuel 
Oil announced a meeting September 
7th at the Congress Hotel, Chicago, 
' organize a national association of 
oilburning equipment manufacturers. 

veryone was invited, yes urged, to 
attend. They did. To be sure there 
was some basic mutual competitive 
mspicion, but devoted interest, sound 

8, and a pervading sense of 
Sood will was the real stock in trade 
the founders of the American Asso- 
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ciation of Oil Burner Manufacturers 
brought with them to Chicago that 
September day. 

The October 1923 issue of Fuel Oil 
reports the organization meeting high- 
ly successful and lists these officers. 
President, Wallace C. Capen, Home 
Appliance Corp. (Electrol Inc.), St. 
Louis. Vice-presidents: E. H. Pea- 
body, Peabody Engr. Co., New York; 
E. G. Rhodes, Winslow Boiler and 
Engineering Co. (Kleen Heat), Gales- 
burg, Ill.; A. M. Lockett, A. M. Loc- 
kett Inc., New Orleans; J. T. Vorhies, 
Coen Co., San Francisco; G. B. Bald- 
win, Fess Systems, Toronto. Directors 
were: Edward P. Bailey, National 
Airoil Burner Co., Philadelphia; John 
Scheminger, Aetna Automatic Oil- 
Burner Inc., Providence; C. E. Bird, 
Bird Oil Burner Co., Minneapolis; 
W. S. Ray, W. S. Ray Mfg. Co., San 
Francisco; B. M. Oliver, Oliver Oil- 
Gas Burner Co., St. Louis. Tempo- 
rary Secretary, Leod D. Becker, Fuel 
Oil for Heat and Power, Galesburg. 


Early Organization 


A constitutional committee to make 
suggested changes in a hastily adopted 
constitution was composed of W. T. 
Dean, Combustion Co., Chicago; L. 
H. Van Ness, Federal Gauge Com- 
pany (Mercoid Corp.), Chicago; and 
B. F. Geyer, Wayne Tank and Pump 
Company, Ft. Wayne. 

The immediately succeeding years 
brought Edward P. Bailey, Lionel L. 
Jacobs and C. H. Chalmers in as As- 
sociation presidents. They have con- 
tinued their business and association 
activities down through the years, giv- 
ing wise and needed counsel, and en- 
dearing themselves to co-workers and 
friends. We salute them as the elder 
statesmen of the oilburner industry. 

In September 1923, another signifi- 
cant event occurred in the destiny of 
Fuel Oil. An apple-cheeked young 
man, fresh from the Missouri Uni- 
versity School of Journalism joined 
the editorial staff as Associate Editor. 
His name—Arthur G. Winkler. 

But I am ahead of my story. Many 
of the original advertisers who made 
that first issue of Fuel Oil possible and 
continued to appear in its pages for 
some time are no longer active in this 
field under their original names. One 





J. C. Johnson 


H. Van Ness 


advertiser, Williams Oil-O-Matic 
does catch my eye and I am remind- 
ed of the first call on C. U. Williams 
to sell him that space. 

His was a modest beginning. While 
he did have an arrangement with a 
foundry to make his heavy castings, 
we found him busy assembling some 
burners in the basement of his home. 
Entry into that workroom was through 
an old style slanting cellar door. C. U. 
was a unique and forceful character, 
as temperamental as they come. We'd 
heard that in his youth for a time he'd 
been a choir leader for Billy Sunday 
on some of his evangelistic tours. Af- 
ter he’d moved his flourishing business 
to a large plant of his own and had 
a national sales organization, we do 
know that at all their meetings he 
used to whip his sales organization 
into a fine pitch of enthusiasm with 
group singing. He was a staunch be-— 
liever in advertising, and that slogan 
—'‘‘No Coal Shovel Was Ever Made 
To Fit A Woman’s Hand”—did much 
to dramatize oilburning in its early 
years. 

Individual basic patents snarled de- 
velopment when the oilburner indus- 
try was getting underway. As in any 
new industry, there was some per- 
missive use of these patents, but there 
was much bickering, threatened suits, 
and general ill-will overlaying many 
activities. The Zoro Patent Estate, a 
pool of basic patents through which 
all member manufacturers could op- 
erate and benefit, was finally set up. 
The release of electric ignition patents 
by Scott-Newcombe was a tremendous 
boost to domestic oilheating. 

It is to the everlasting credit and 
acclaim of these hardy pioneers that 
they had the ability to appreciate that 
the good of all was just as important 
as the gain of one. As we reflect on 

(Please turn to page 136) 
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Back in the 1930’s..... 


and looking ahead 25 Years 


Pioneers doing oilburner Work 25 Years ago hoped for Improvements that have arrived 


by 
J. W. Schulz 


ILBURNER WORK of the 1930's in- 
O cluded many chores which seem 
odd today... 
today in oilheating work. 

The serviceman working on typical 
oilburner installations in the 1930's 
had to know much about odd devices 
and pieces of equipment, which today 
have disappeared or are encountered 
rarely. He spent his days giving atten- 
tion to house-heating installations 
which had pot-type oilburners, drip- 
bucket safety devices, oil pilots or gas 
pilots instead of electric ignition, the 
wall pumps used in thousands of 
homes, and power burners of types 
not seen today. 

In the 1930's as today, burner deal- 
ers and men doing installation and 
service work concentrated on the elec- 
trical controls of an installation. All 
too often in those years, a dealer or 
serviceman listened to a homeowner 
complaint about bumpy on-off heating 
—but couldn’t do a thing about it be- 
cause replacing the thermostat was out 


especially to men new 


of the question. 

The room thermostat was, of course, 
one of those big, clumsy, ugly models 
containing a 10-ampere snap-switch 
or mercury tube. It was line-voltage 
type. After it banged “on” because 
heat was needed, it kept the burner 
running for 30 to 45 minutes with the 
result that the rooms received a big 
blast of heat. Then, in typical heating- 
season weather, the thermostat kept 
the oilburner idle for about three 
hours. At the end of the oilburner 
“off” period, the occupants were freez- 
ing. 
Back in the 1930's, working on jobs 
having those old room thermostats that 
gave the 30 to 45 minute “on” periods, 
it would have been good to know that 
in 1957 we would have ultra-sensitive 
room-temperature control set-ups, in- 
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cluding electronic set-ups, designed to 
provide the smooth heat that comes 
of oilburner “on” periods 314% or 5 
minutes long . . . or any longer period 
to match the characteristics of the par- 
ticular oilheating system. 

In the 1930’s we were servicing cer- 
tain burner jobs, some of them in use 
quite a few years, which had the 
weirdest “safety” controls a man can 
imagine. One burner manufacturer 
provided a “safety control panel” hav- 
ing a relay arrangement that flipped 
two ways—flipping it one way started 
the burner motor. Then the burner’s 
shut-off valve, which was not elec- 
trical, opened because running the 
burner motor developed atomizing 
pressure. The room thermostat that 
caused the relay to flip on and off was 
of the single-pole double-throw type 
—call it the Series 20 type. Within 
the oilburner safety control panel was 
a little switch, in the thermostat cir- 
cuit that had to close to flip the relay 





This vertical-rotary featured a spinning 
atomizing nozzle, electric ignition, and 
a shut-off valve located directly under 
the nozzle and operated by centrifugal 
force. It also-had a centrifugal blower 
to provide forced draft for its flame 
. whereas many vertical rotaries of 
the atomizing type years ago used only 
natural draft or chimney draft. 








This oldtimer, an ABc domestic cil 
burner, was outstanding for the high 
speed, about 10,000 rpm, of its direct 
driven vertical-shaft atomizing cup 
Ignition was provided by a gas pilot. 
The drip-bucket at the lower right, 
which triggered a weight used to slam 
shut the oil-input valve, provided 
safety following ignition failure. 








off and stop the burner motor, Al 
that was needed to flood a boiler with 
fueloil was a combination of ignition 
failure and failure of this fragile littl 
switch to close properly. Never wer 
we surprised to encounter a boilet 
base and firebox loaded with 30 or 4 
gallons of fueloil, squirted into it by 
a burner that ran all night following 
failure of the ignition system and 
the safety control panel. 

As the 1930's went on, many burner 
dealers, service managers, and service 
men—and even factory  enginees 

realized that the early burnet 
shouldn’t have been equipped wit 
control devices made by burner mat 
ufacturers, but should have bees 
equipped with standardized electric 
safety controls made by compaiit’ 
specializing in such controls. 

The safety control for one atom 
ing vertical rotary burner, which the 
burner manufacturer had dreamed Up 
consisted of a mercury tube swit? 
supposed to tip “on” when 4 heat 
sensitive arrangement was afrected bf 
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Although pioneer and largest producer 
in the field of horizontal rotary-cup 
burners, from time-to-time Ray has 
brought out different models of gun 
burners. Some of these represented 
ahead-of-their-time efforts to use resid- 
ual fueloils, or other oils of such high 
viscosity as to need heating before 
pressure nozzles could atomize them. 
This burner represents an early Ray 
effort to bring out a pressure burner 
equipped with an electric oil heater. 
Most early efforts of this type were 
unsuccessful, but today several man- 
ufacturers offer gun-type burners 
equipped with electric heaters and well 
able to use fueloils heavier than No. 2. 


heat from the burner’s gas pilot. If 
the pilot went out, metal parts cooled 
and contracted, and were supposed 
to cause the mercury tube switch to 
open. That kept the burner off. But 
the heat-sensitive metal parts froze 
and stuck in “pilot on” position on 
many jobs, if you didn’t take them 
apart and free them up every heating 
season. That was the reason many of 
these burners kept on running for 
hours and hours, after their gas pilots 
had gone out, and caused bases of fur- 
naces and boilers to be flooded with 
oil, 

Cleaning up and firing up a firebox, 
after it had been loaded with 10 to 30 
gallons of fueloil, was a trick a serv- 
eman had to do often—back in the 
1930's. Often after he had lighted up, 
anxious to provide heat for a building 
without heat all night in zero weather, 
he wished he hadn't. Lighting up set 
on fire the gallons of fueloil still soaked 
in the firebrick and back-fill of the 
combustion chamber. As the smoky 
blaze in the boiler got bigger and big- 
Ser, the serviceman learned to his dis- 
may he had a tiger by the tail. Keeping 
the boiler’s firing door closed caused 
boiler trembling and smoking, and 
tought “boom” blasts from the air- 


When it made its appearance, this 
Model k-3 Williams Oil-O-Matic for 
1.0 to 3.0 gph made history . . . be- 
cause, though it employed the identical 
oil-handling and atomizing principles 
of an earlier Oil-O-Matic, it was much 
more compact, and its design was ex- 
ceedingly modern for that time. 


starved smoky flame—“boom” blasts 
loud enough to cause occupants of the 
building to call down to the service- 
man in the smoke-darkened boiler 
room and ask him if fire engines 
shouldn’t be called. 

When the “boom” blasts reached a 
certain intensity, then, the serviceman 
felt compelled to open the firing door 
to stop the noise—and to avoid blast- 
ing the insulation from a sectional 
cast-iron boiler. But opening the door 
caused flames and smoke to pour out 
of it, or admitted air to the firebox 
which urged the blaze to become still 
worse, or did both bad things alter- 
nately. Excellent judgment was needed 
to decide whether to keep the firing 
door open or closed, or how many 
seconds to keep it open and how many 
to keep it closed. Experts never have 
agreed about these things, perhaps be- 
cause every personal experience with 
them has been different! 

I personally can vouch for the fact 
that no nice way exists to start up 
an oilburner quickly, when a cold 
building must have heat in a hurry, 
after an apartment-house firebox has 
had about 80 gallons of fueloil 
squirted into it by a 10 gph beserk 
burner that ran all night because its 





safety controls failed to work follow- 
ing failure of its ignition system. 

Serving as consultant for a burner 
manufacturer in the early 1930's, and 
working on actual installations being 
studied in his home town, I was 
warned the fire engines must not be 
called out. 

“Not again!” he said emphatically 
and positively. “Bowing and scraping 
to the coal companies, who do much 
newspaper advertising, the local news- 
paper publisher makes a front-page 
story out of any little oilburner mis- 
behavior that makes the fire engines 
go out. If a building catches fire and 
is on the same block as one of my oil- 
burners, this newspaper publishes an 
item that says my oilburner did it.” 

Innocently visiting the 10 gph apart- 
ment-house job at eight o'clock on this 
certain cold morning, aiming merely 
to use an Orsat and other combustion- 
testing instruments, I found the burner 
motor devilishly running and squirt- 
ing oil into the firebox. What's more, 
clearly the burner had been doing just 
that all night, but the ignition system 
had failed, and oil had squirted into 
the boiler all night. 











Judged to be a Silent Automatic, 
this wall-flame oldtimer boasts of a 
high-low gas ignition system. To mini- 
mize use of gas, only a tiny gas flame 
burns when the oilburner is idle. Then 
as now, the available wall-flame ro- 
taries had no integral oil pumps. They 
received oil by gravity, through con- 
stant-level valves, on inside-tank jobs, 
and needed wall pumps on outside-tank 
jobs. Their great popularity years ago 
caused the installation of untold thou- 
sands of wall pumps. 
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The freezing tenants were doing 
very well hollering for immediate heat. 
Worse, the owner arrived on the 
job, for he'd been summoned by the 
tenants, and he proved to be an ex- 
pert at demanding heat immediately 
with no if’s or but’s from me. 

I had no alternative, I concluded, 
but to say I'd fire up within 15 
minutes. Everyone had to get out of 
the boiler room, however, for this was 
personal between me and the oil- 
burner. 

After mopping up as much oil as I 
could from the firebox, the boiler base, 
and the basement floor surrounding 
the boiler, I lit off the oil-soaked fire- 
box by running the burner a minute 
or two with its ignition system re- 
paired and working nicely. Within ten 
minutes an inferno I judged equal to 
about 35 gph was burning inside the 
boiler normally fired at 10 gph. I was 
using a big piece of water-soaked cloth 
to swat at oil flames that appeared 
more and more persistently about the 
boiler base as the minutes went by, 
but I could see I was fighting a losing 
battle. In 20 minutes, the oil-soaked 
boiler insulation would be nicely 


aflame. The insulation was well oil- 
soaked because the installers of the 
vertical sectional boiler had not used 
furnace cement in the spaces between 





A classic was this old McIlvaine Type v pot-type oilburner 
(left), which gained interest because of the step-action of 
its room thermostat and gph-control system. It provided 
six fire sizes, thus produced a flame of proper size for the 
heating load at any particular time. The damper motor 
provided the step action that changed the rate at which a 
centrifugal blower forced air to the flame, as well as to the 
gph-rate of oil flow to the vaporizing pot. 





This Bethlehem Doe model 151 pres- 
sure burner is interesting because it is 
representative of the many oldtimers 
which used the M-H Protectostat to 
monitor their oil flames. Some burners 
used Protectostats fastened to their 
gun tubes, while others mounted them 
on firing doors of furnaces or boilers. 
A service expert recently declared the 
Protectostat was ’way ahead. of its 
time . . . said that on the commercial- 
industrial jobs he used to service, he 
could achieve four-second burner shut- 
down following flame failure if the 

Protectostats were adjusted right. 


sections, but had filled in with only 
asbestos cement. 

Having orders, which I had to obey, 
not to call out the fire engines, I made 
a quick decision. I drove to a fire- 
house, fortunately only three blocks 
away, and announced I knew where 
an apartment house was on fire. After 
getting the idea, the first fireman I 
spoke to declared that if I was to get 





pressure-burner 


to the fuel unit 


Here's one of the first pressure burners (right) to sport a 
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“fuel unit.” Before Webster brought out the first fuel wn 


strainers, atomizing pumps, pressure regulator valves, 
automatic nozzle-line shut-off valves . 
oil-handling parts of different makes. 











what I demanded, the biggest fire x. 
tinguisher I could carry but no fire 
engines, the fire chief would have to 
okay the deal. 

“I can have you arrested right away 
and put in jail,” said the fire chief 
“for telling me an apartment house 
will burn down if I won't give you, 
big fire extinguisher, but refusing to 
tell me where the apartment house js 
It’s our business to put that fire out 
before it gains headway. It’s not 
your business.” 

“Put me in jail, or even delay me 
another few minutes,” I warned him, 
“and the apartment house certainly 
will burn down because I certainly 
will not tell you where it is.” Getting 
a bright idea, I added, “And there are 
many women and children in the 
house, and I’m the only one who 
knows it’s on fire.” 

Although I would not give any rex 
son for not telling him the location of 
the apartment house on fire, finally the 
fire chief capitulated. I had convinced 
him fully, for when I offered to leave 
my driver’s license and car registra 
tion certificate, so he could be sure I'd 
return his extinguisher, he would not 
take them, but told me to hurry along 
and put out my fire. 

As I drove off he called out to me, 

(Please turn to page 108) 





manufacturers coupled together feedvlin 


. and often ws 
An early object 


was, “If one part goes bad, we'll have # 


replace the whole thing, for we can’t replace just its ex 
out oil pump, for example.” That and other objec 


soon proved silly. 
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R. F. Andler, president, Electrol 
Burner Manufacturing Co., Inc., 
5 B Rutherford, N. J. 


Ua 





a For 31 LONG YEARS, have neglected 
A to congratulate you on the wonderful 
MO EE service you render to the oilheating 

industry. I know of no other trade pa- 

Pha per whose entire staff devotes such 
on personal interest and effort to individ- 

we ual problems. Please accept my sincere 

sd best wishes for your continued suc- 
eH cess 

e ate 

1 the 
who 

y fea’ 

ion of 

ly the 

rineed 

leave 

gistrar 2 

ae Id Andler Bailey 

Id not 

along Edward P. Bailey, president, Na- 

cs tional Airoil Burner Co., Philadel- 
to me, 


phia, Pa. 

THE HALF OF A LIFETIME that has 
passed since the first publication of 
Fuel Oil for Heat and Power seems to 
have gone very quickly as we look 
backward. Many of the individuals 
who were engaged with us in our in- 
dustry in its earlier days have passed 
out of our picture in one way or an- 
other, but the progress of the industry 
has kept pace with general economical 
conditions in our country. All of us 
are grateful to FUELO €& Oi HEAT 
for the efficient and pleasant way in 
which they have guided us and have 
kept us all in touch with one another. 
Our industry is virile and offers as 
big things in the present and future 
48 we have accomplished in the past. 
My own company, continues to enjoy 

















Fuel unt 
feed-int prosperous and pleasant relation in 
Ives, of the industry and looks forward happily 
‘ren 1stt FEto the future. 
objectiat 

4 
pene | R. W. Beckett, president, R. W. 
objection reckett Corp., Elyria, Ohio. 





WHAT OF ouR FUTURE? The oil- 








burner industry has passed from ado- 
lescence to maturity. It should be ca- 
pable, therefore, of conducting its af- 
fairs on a realistic and businesslike 
basis to the end that it will prosper and 
not be dragged down. The leaders of 
our industry should recognize this and 
do something about it. Through intel- 
ligent cooperation we can enjoy be- 
longing to this industry and can open 
new vistas for a bright future. 


Charles B. Bendix, Exec. Vice- 
President, Sundstrand Engineering 
Co., Rockford, Ill. 

CONGRATULATIONS on the 35th an- 
nivesary year of FUELOIL & O1L HEAT. 
Having followed the publication since 
its inception and having had the priv- 
ilege of close association with those 
that labored to maintain it on the high- 
est level, I feel it is part of my busi- 
ness, as well as private life. In cover- 


ing news, progress, records and per- 
sonal relations no one could have done 
a better job. All of you have made it 
a must to read and to keep. To all of 
you, my sincere wishes for a continued 
success through the years ahead. 





Beckett Bendix 


Norbert G. Berghoff, president, 
Wayne Home Equipment Co., Inc., 
Fort Wayne, Indiana. 

CONGRATULATIONS on this your 
35th year of service to the oilburning 





These good wishes are from 
pioneers who manufactured 
oilburners in the 20’s and are 
still active in the industry. 











industry. We, being one of the five 
oldest manufacturers in the industry, 
can fully appreciate the important 
role FUELoiL & Om Heat played in 
the development of oilheating through- 
out the years. Your energetic and pro- 
gressive efforts were instrumental in 
no small way in keeping this industry 
intact during the early years as well 
as the periods burdened with oil ra- 
tioning. 

May you have continued success, 
and may the burdens of the next 35 
years be lighter as a reward for your 
efforts in the past. 





Berghoff Bock 


Oscar L. Bock, president, Bock 
Corp., Madison 3, Wisconsin. 

IT Is ALWAYS a pleasure to see some- 
one succeed and especially when it is 
someone in your own industry. Today 
we can look back over 35 years to re- 
call the pocket size Fueloil Journal of 
the 20's. We looked forward to its 
coming each month and enjoyed read- 
ing it. Our ads always brought best re- 
sults in the Journal and that is still 
true today. By following a conserva- 
tive policy through the years FUELOIL 
& Ort HEAT has grown to be the sym- 
bol of our industry. 


James L. Breese, president, 
Breese Burners, Inc., Santa Fe, 
New Mexico. 

IT HAS BEEN NEARLY 33 years since 
I first conceived the idea for the re- 
search and development of oilburners 
and related devices. During this time 
FuELoi & Om Heart has been a con- 
stant help to me with its timely hints 
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and suggestions in my work in this 
field. Our oilburners have become in- 
ternationally famous and are now used 
by the majority of heating appliance 
manufacturers in the United States and 
Europe. 





Breese Brooks 


W. D. Brooks, President, General 
Oil Heating Corp., West New York, 
N. J. 

Compared to the production of 32 
years ago when we first entered the 
business the oilburner of today is a 
much improved product that can pro- 
duce and maintain a high quality clean 
combustion when installed in accord 
with basic combustion requirements. 
If these basic combustion requirements 
are made the foundation of every in- 
stallation, and are also provided for 
in the design of all new oilfired equip- 
ment, then our industry may attain to 
the potentialities it holds and reach its 
fulfillment. 


C. H. Chalmers, president, Chal- 
mers Oil Burner Co., Minneapolis 
1, Minn. 

WHEN ONE is past 87 years and still 
at his desk six days a week—it’s not as 
easy as it used to be to answer lightly 
and hopefully your kind invitation. I 
congratulate FUELOIL & Om Heat for 
the fine success that has attended its 
years of steady hard work. As I com- 
pare the last number with the little 
first number published back in Illinois 
long ago, I must express my gratitude. 





Créwtord 


Chalmers 
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As to the future of oilburners—well, 
it has looked recently as if gas was 
taking the field away from oil heat, 
but lately the tide is turning back to 
oil. The public feels safer and more 
independent. As to betterments in the 
use of oil, the industry should go to 
the use of the improved combustion 
chamber. This means better economy, 
more cleanliness, and improved user 
satisfaction. 


T. A. Crawford, York-Shipley, 
Inc., York, Penna. 

In 1925 when oilburners beckoned, 
they challenged engineers, sales and 
management people to perfect a prod- 
uct, create a market and develop a 
profitable business, Additionally, they 
promised to perform an invaluable 
service for users. Ten million installa- 
tions later, oilheating has revolution- 
ized the life of America, and justified 
the hopes of many unnamed pioneers. 
My thanks for participation in the 
formative years of a great industry, 
and for the wonderful friends I have 
made. Their next quarter century can 
be fabulous! 


Arnold Eckhart, Sr., president, 
Eckhart Mfg. Co., Inc., Union, 
N. J. 

CONGRATULATIONS TO FUELOIL & 
Oi HEAT on its 35th anniversary. The 
oilburner industry has _ progressed 
tremendously since the early twenties 
and FUELOIL & Oi Heat can be proud 
of the part it has played by keeping 
the industry informed of the latest de- 
velopments and methods for up-grad- 
ing oil heat. We, as advertisers over 
these years can recall many accounts 
which were a direct result of our ad- 
vertisements in FUELOIL & Oi Heart. 
May we extend our sincerest hope for 
your continued success. 


Sid Harvey, president, Sid Har- 
vey, Inc., Valley Stream, N. Y. 

I am sure that the oilheating indus- 
try should be as grateful as I am for 
FuELoIL & Ort Heat. I have read and 
profited from every issue since I got 
my first job selling oilburners for Buck- 
ley & Scott in Philadelphia, some 34 
years ago. It was, and still is, a gold 
mine of information for the growing 
industry. I don’t know how we could 
have done without it. 
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The magazine was also a very wi 
come source of additional income dy hel 
ing the depression, by actually payin  ** 

dus 







me to write a column called “Sid Se’ ° 
Later, when I formed Sid Harvey, In, "™ 
I found that it paid to advertise in ty 


magazine. Next July, by the way, wil I 
mark the 20th year in which we hay Lio 
advertised in the magazine in every i W 
sue. There is no doubt but that it hi i. 
been a material help in our growt : | 
from a one man outfit to our pret Re 
47 store, 300 man organization. he 
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Joseph Hearst, President, Au te: 
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matic Burner Corporation, Chiecagi 


12, Ill. Bi 


Orchids to you on your 35th ani plete 
versary! Let me be specific about ow needs 
particular orchid. Thirty-five yeu nght 

oilbus 


ago, our company advertised in Vi 
ume One, Number One of Fueloil fi other 
Heat and Power. And throughout tt ¢ On 
years your fine publication contt? 
uted to our success by carrying # 
message to the top men in the ind 
try. You have been active in the of 
burner business for thirty-five ye 
I have been active in the oilbumy 
business for only thirty-four—ti 
four years after our busines ® 
started. That’s a long time for bathe 
us. And—in your business, as im 
—old age is wonderful. 
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Hearst Hochstein 


out. Your publication has not only been 
helpful to us, but it has been a real 
asset to the oilheating and fueloil in- 
dustries. Our best to you all for con- 
tinued success. 


Lionel L. Jacobs, president, 
Lionel L. Jacobs & Son, Wayne, Pa. 

My CONGRATULATIONS on your 35th 
anniversar}' come more because of the 
job you have done than for the num- 
ber of years you have been doing it. 
Thirty-five years of fact finding and 
of drawing correct conclusions from 
the facts is a work of which you can 
well be proud. It’s an amazing library- 
history, culture, practice. I doubt if 
any other journal can boast of so com- 
plete a fulfillment of an industry’s 
needs, so competent a timing, so forth- 
right a policy. There will still be an 
oilburner industry at the end of an- 
other thirty-five years and a FUELOIL 
¢ On Heat. 


Jacobs 


Jordan 


FM. Jordan, general sales man- 
ager, Scaife Co., Oakmont, Pa. 

CONGRATULATIONS on your 35th 
anniversary of FuELom & Om HEAT. 
Im Sure everybody regards it to be an 
industry standard for unbiased and ac- 
“urate reporting about what’s going on 
In the oilheating business. Hardly a 
Week goes by that we don’t refer to 
Jur Magazine for some bit of infor- 
mation about new products, trend of 








sales, hints on new service techniques, 
or to read a helpful article sent in by 
somebody in this business. Keep up the 
good work, 


J. S. Kaplan, president, Pre- 
ferred Utilities Mfg. Corp., New 
York 23, N. Y. 

THE EAGERNESS, enthusiasm and 
aggressiveness you all have displayed 
since the early days have rightfully 
earned for you the outstanding posi- 
tion you have held in the oilburning 
industry these past 35 years. The road 
to this plateau has had its full share 
of obstacles and at times has been 
steep, as one of your contemporaries 
who has travelled it with you over 
this period full well knows. The knowl- 
edge of your contribution to the suc- 
cess of our industry and, as a result, 
the benefits bestowed on the public in 
general should be more satisfying. 
Congratulations and best wishes for 
another 35 years of service to the in- 
dustry and to the public. 


sph 





Lattner 


Kaplan 


E. J. Lattner, president, Century 
Engineering Corp., Cedar Rapids, 
Iowa. 

IT IS WITH PLEASURE that I con- 
gratulate FUELOIL & O1t HEAT maga- 
zine on its 35th anniversary and com- 
mend your fine work over the years in 
not only aiding the growth of the oil 
heat industry but also in your success- 
ful attempt to upgrade the products 
sold and the installations made. 


W. F. Klockau, president, The 
Nu-way Corp., Rock Island, Il. 

WE FULLY UNDERSTAND what 35 
years in the oilburner industry means 
because we have just passed our 35th 
anniversary. Congratulations! Your 
magazine has had a very important part 








in the growth of our industry and we 
are sure it is used as a reference by 
practically every individual in it. 
While the present period may be some- 
what unstable our industry has 
weathered worse conditions, and we 
have every reason to believe that more 
prosperous years lie ahead. 


Robert Lee, president, Betten- 
dorf Oil Burner Co., Marshall- 
town, la. 

I BECAME actively engaged in the oil- 
burner industry in 1923, selling, in- 
stalling and servicing oilburners in a 
mid-western city. Since that time I 
have been engaged in practically all 
phases of the oilburner industry. With- 
in the recent years it has been gratify- 
ing to note that the more progressive 
oilburner manufacturers in the coun- 
try are developing more and more of 
their engineering efforts to develop a 
higher range of efficiency on the 
smaller inputs and I am quite confident 
that before too long we will be able 
to burn oil very efficiently in almost 
any type of a heating plant in inputs 
ranging from .50 GPH to .85 GPH. 

FuELOIL & Oi HEAT is to be con- 
gratulated for its untiring work over 
the past 35 years in which they have 
been the industry’s leading trade jour- 
nal. I want to extend my thanks and 
appreciation for the work done for all 
of us engaged in this industry. May 
you continue on for another long span 
of years. 





Reif 


Charles Reif, president, Reif- 
Rexoil, Inc., Buffalo 3, N. Y. 

AT REXOIL, we feel that the greatest 
challenge will be to show as much 
progress by the year 1992 as the indus- 
try has shown in the last 35 years. 
Unfortunately, the men who pioneered 
with us those many years ago will not 
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be the ones to accomplish this task. 
For that reason, we at Rexoil have de- 
veloped a youthful new management 
team. Last year they introduced a new 
little burner designed specifically for 
modern boiler and furnace packages. 
This year they are working on gas-oil 
combination units, and a revolutionary 
high-hear combustion heat. It is this 
kind of aggressiveness and foresight 
that will help the industry keep in 
front and make the next 35 years the 
best in our history. 


N. H. Richfield, manager, Acces- 
sories, Burners & Controls, Ameri- 
can-Standard Plumbing and Heat- 
ing Div., New York 18, N. Y. 

THE OILHEATING INDUSTRY has 
made great strides since the time when 
an oilburner was a curiosity to its ac- 
ceptance today as an important ad- 
junct of modern living. It has been 
my privilege to take part in this prog- 
ress and to watch FUELOWL & OIL 
Heat fulfill the communication needs 
of the industry. While we can take 
part in our achievements, the industry 
still faces challenges in original re- 
search, imposed servicing and installa- 
tion techniques and better technical 
training. Here lies the opportunity for 
even greater growth in the years ahead. 
I feel confident that such progress 
will be sparked by the efforts of your 
publication—as it has been for the past 
35 years. 





Smith 


Richfield 


E. K. Smith, president, Hart 
Heat Div., Peoria, Ill. 

ANNIVERSARIES are great moments 
to reminisce and resolve. When any 
endeavor passes the 35th year mile- 
stone, it should receive more attention 
than just another pebble along the 
journey. Thirty-five years is a long 
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road and calls for long term thinking. 
To the entire staff and associates down 
the line at FUELomL & Om HEAT, we 
extend our heartiest congratulations 
(and I might add heartiest best 
wishes) on a job well done. 

Looking back personally from 1920, 
I can say sincerely that no one will 
ever be able to put a dollar value on 
the manifold contributions you have 
made to our industry from its birth 
through those 35 wonderful years. 
Looking ahead we here at Hart only 
wish that for another 35 years you 
will carry forward the torch of oil- 
heating and airconditioning with un- 
swerving vigor, courage and tenacity 
of purpose. Given a desire to improve, 
in the future, equal to the desire of 
the past, who can say what new hori- 
zons will be opened? 


R. M. Sherman, president, The 
Silent Glow Oil Burner Corp., 
Hartford 1, Conn. 

My HEARTIEST CONGRATULATIONS 
to FUELoL & Om HEAT on your 35th 
year of service to the oilheating indus- 
try. For 33 years I have been dedicated 
to the proposition that oil is the supe- 
rior fuel wherever it is used properly 
and its advantages become more and 
more apparent as we move into spe- 
cialized fields of competition with gas. 
The interest of OHI in quality labelling 
is a positive approach to burner im- 
provement. With the development of 
this kind of thinking, I believe the fu- 
ture for the industry is good. 


Felix Sposito, Sr., president, 
Gold Star Oil Burner Mfg. Co., 
Inc., Yonkers, N. Y. 

Congratulations and best wishes to 
FueLoi, & Om Heat on your 35th 
anniversary of service! I am happy to 
have been a part of the progressive ac- 
complishments of the oilheating indus- 
try. FuELoit & Om HEAT has been 
the medium of keeping the industry 
abreast of the latest developments and 
source of technical information for our 
industry. It was this publication which 
was responsible for the contacts we 
made with our first account in Hol- 
land years ago and as a result today of 
world-wide trade. You have contrib- 
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Sherman 


Sposito 





uted greatly to keep the industry at ° f 
a standard of high quality. - 

Reminiscing over a period of years] fi 
can’t help but recall the business ag | 
sociates who have become my life-long. 
friends and it is with pride that I haye 
this opportunity to express my grati 
tude to the members of the oilheating 
industry. An old saying :—"May 
Your Shadow Never Grow Smaller!” 












A. A. Stutzman, president, Stutz. 
man Oil Burner Co., Clifton 
Heights, Penna. O 
THE OILHEATING INDUSTRY having 


grown up and now leveling off in vol a 
ume should guard against looking back P se: 
ward to the period when it had a clear es | 
field in automatic heat for homes, Since ad 
the public is becoming more conscious pi 
of comparing heating fuels, our futur fF “” 
should be directed more towards techy Pe | 
nical improvements and new equip . 
ment, looking to greater efficiency and ' 
: f story 
ease of service, as well as better trained 
r For : 
personnel loyal to both employer and ily 


customer. If we do this sales will fol 
low. 






James T. Watters, Concord i 
Corp., Lawrence, New York. 

For 35 YEARS FuELOIL & Om Hes 
has been a constant companion. Its 
hard to believe 
what the indus- 
try would have 
been without it. 
It has been in- 
formative, it has 
been personal and 
it has been edu- 
cational. So many 
of us take our 
trade papers for 
granted, not realizing the abundant 
of time and energy it takes to 
them so attractive to readers like 7 Ware 
self. eight 
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Modern 80,000 gallon plant. McIntire 
only started in the fueloil business in 
1949 although he and his father before 
him had sold heating for many years. 
Going into fueloil, he points out, was 
to get some of the rewards from the 
fuel demand his heating sales were 
creating. In eight years he has built 
14 million gallon annual volume al- 
most entirely by equipment sales. 


| Care for their every Need 


Melntire successfully adds Cooling to a highly refined oilheating Business 


Stutz. 
“Lifton 
QO" THE PENNSYLVANIA Turnpike 
having and down a peaceful valley 
in wel notched between South Mountain and 
back Tuscarora, the warm spring day called 
a clear for anything but work. A lot of folks 
= Shae had the same feeling, for the open 
scious § S480 On trout was only two days old 
- future and it had started extra well accord- 
‘ster @ 8 to the talk in Chambersburg, our 
eauiy destination. 
acy and It was the proper setting for the 


trained BOTY We were about to investigate. 
ver and For some time we had known person- 
will fol ally R. C. McIntire, that he came of 


Agee’ 


rd Oil 
‘ 
L Heal 


mn. Its 


ers 
yndant 
0 mabe 


ike my Warehouse, duct and 
eight men wh 


pipe shop, with McIntire and his 
0 hendle every phase of his oilheating and 


an old family in the heating business 
... that he had successfully gone into 
fueloil and had some kind of unique 
service arrangement. 

We were to also learn that he is 
enthusiastic about airconditioning. “In 
five years,” he says, “every new heat- 
ing job will have it.” 

Chambersburg has 22,000 popula- 
tion. It’s not a suburb of some metrop- 
olis, but a distinctive community quite 
distant from any large place. It was 
noted in the Civil War as the Con- 


federates’ jumping off point for 


ae 


Gettysburg. The wide lawns, the big 
elms, the columns are still there. There 
couldn't be a finer place to live, if you 
could make a living . . . build a busi- 
ness along modern lines. This McIn- 
tire has done. 

McIntire sells principally Lennox 
furnaces and cooling equipment, Co- 
lumbia boilers and Gulf fueloil. To 
say that he “sells” them is just right 
because he personally is the whole 
sales force. Not only that, but his 
whole office staff is Mrs. Ernest Angle 
who does everything from degree-days 


airconditioning business. The only other member of the 
team is Mrs. Angle who handles accounting procedures. 
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to collections, and there are a thousand 
oil accounts, all with burner service. 

The rest of the organization is eight 
men who work all year. They install 
an average of a hundred new jobs, 
service the heating plants and drive 
the three oil trucks. While they are 
not all top mechanics they each have 
enough experience to help all around. 

Perhaps it was the cooling phase 
that interested us most, not because so 
much has been done but because Mc- 
Intire is enthusiastic about its future 
for him. Last year was his first of any 
significance although he had done oc- 
casional jobs before that. 

A dozen went in during the past 
12 months, and this year promises to 
be considerably stronger, especially so 
if it’s a hot summer. It is curious how 
a hot spell can interest folks in mak- 
ing a very substantial investment that 
they might otherwise have put off. 
Impulse buying, then, will be a big 
factor in cooling sales, especially when 
a new heating plant is not needed. 


They love Comfort 


Folks who have used window units 
in their homes—some of them for six 
or eight years—have learned to like 
cooling, but they’re tired of doing it 
half way and they know that sooner 
or later they'll go all the way. 

This is a nice situation for a dealer 
who is serving a thousand families 
with oil and service, and even more 
significant, nearly every one of them 
originally bought his heating plant 
from McIntire. That’s how he got their 
oil business. 

Most of the airconditioning jobs he 
has done thus far have been in exist- 
ing homes rather than new ones and 
the connections were made to the heat- 
ing duct work then in use. This has 
worked out pretty well in one-floor 
homes, not so well in two story houses. 
Those are inclined to be too cool 
downstairs, not cool enough upstairs. 
Even on new homes this is a problem 
unless there is a good engineering job 
done. 

For example, McIntire in heating 
prefers to use the modern baseboard 
diffusers, but he finds that they don’t 
handle enough air for good cooling. 
So he’s worked out a by-pass in the 
framing back of the diffuser and he 
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installs a high wall register for cooling 
only, straight up from the diffuser. 

As a general rule, he has not gone 
after new home work particularly in 
the past two years for either heating 
or cooling—the prices got too wild for 
him. Some come to him because of his 
reputation, and then he can get enough 
to afford a good job. 

The cooling sales thus far have been 
mostly to his oil customers, although 
he has not pushed them, even with 
mailings. But he has had to feel his 
way and now says he’s ready to jump. 


a aa 


oe cy 


port! ” , lO tia 
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. «+. Care for their Need 


are pushing it, trying to persuade the 
dealers to go to factory schools” 

From outside sources we had heard 
about MclIntire’s unorthodox oilheat 
ing service. There was some criticism, 
but as we learned the details we recog: 
nized again that it is foolish to gen, 
eralize about an industry as wide 
spread as ours. What’s good som 
places may not be in others. Certainly 
Mac has a deep rooted following and 
he makes money. 

He has been criticized for “free” 
service, but that isn’t actually what ke 
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Office and showroom built as a wing from MclIntire’s residence has an ai 


of prosperity and it’s convenient 


He will start mailings to his oil users 
right away. 

When asked what he gets for typi- 
cal cooling jobs McIntire named some 
recent examples. There was a three- 
ton job in a one-story house, with new 
separate ducts for cooling only, sold at 
$1,250. Other jobs that size using old 
ducts ran from $850 to $1,000 de- 
pending on conditions. A two-ton job 
using old ducts brought $800. 

Admittedly, these are not high 
prices. In each instance they are below 
the list price, but he’s making a little 
money on them and showing folks he 
knows how to do them. “Most heat- 
ing dealers are still shy of cooling,” 
says Mac, “but that will change. All 
of the jobbers’ men that come around 


for the occasional night service calls. 


does. When the fueloil delivery wot 
load ends with the spring, the drives 
spend most of their time in some # 
tion of the heating department. Eve 
oil account gets each year a clean) 
job with a vacuum unit, and for th 
no specific charge is made. But wit 
each cleaning operation the men® 
stall new air filters, new oil filter ant 
if needed a new nozzle. The avetit 
charge for these runs $6 to $7. _ 
The men work in pairs, one healif 
expert and a helper, and they deat 
eight jobs a day although not alway 
in eight hours. During the yea sou 
customers need additional service 
for that they pay a $6 minim 
charge based on one hour at the hn 
The big point, though, is that ™ 
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less service is needed under this sys- 
tem than used to be the case. Mc- 
Intire says that the winters some years 
ago were a real headache in a small 
organization like his. There were lots 
of service calls. He started the pres- 
ent system to try and stop this pres- 
sure and it worked. 

Since his office is in a wing built 
onto his house, he or his family take 
any night calls. Now it’s a rare week 
that has more than two or three. The 
calls are relayed to whichever man is 
standing by at his home. 

Especially important, the service 
work pays its way without loss and 
every oil customer is practically forced 
to have good heating with minimum 
awareness. When asked if the cus 
tomers ever complain about his charg- 
ing for filters and such, he explained 
—"They don’t object because they 
don’t think of it as free service, sim- 
ply as a complete service, and they 
feel that it’s tied into getting their oil 
from us. When occasional persons 
call us to start delivering oil we ques- 
tion them, partly for credit reasons, 
and particularly ask why they chose 


This 
empl 
new h 


three-ton cooling job with outside mechanical unit 
J§ 4 separate duct system because the heating of the 
ome is done by circulating hot water. McIntire shows 
it off with understandable satisfaction. 


Mclntire’s spiritual interests are ap- 
parent to showroom visitors from this 
wall text above the clock. An active 
layman for the past 25 years he is 
treasurer of the Greenwood Hills Bible 
Conference which has a group of as- 
sembly buildings in a parklike area 
seven miles from Chambersburg. Con- 
siderable numbers come for parts of 
each summer. 


us. Most often it’s because ‘we learned 
that you take care of the oilburner 
too.” No reasonable person minds pay- 
ing for anything if he thinks he gets 
his money’s worth, and our folks think 
they get it in good heating.” 

Because the annual clean-up job 
must be done at whatever day fits best 
into the company’s work schedule it is 
not done by appointment. The oil 
driver or the service man_ usually 
knows how to get into any house .so 
they just go in and do the work, un- 
announced. 

In such an atmosphere of customer 
confidence, McIntire should do well 
in his new venture into cooling, now 
that he’s “ready to jump.” 


ROOM VOR IMNPRINEMENT 


 & eee | 


And it will be good cooling, fine 
workmanship, because in a town that 
size you can’t do bad work and stay 
long in business . . . too many people 
know about it. And think how any 
reflection on his capability going 
around the town could injure his an- 
nual sales of a quarter million dollars 
worth of fueloil. There’s no stiffer 
taskmaster than a town of 22,000 pop- 
ulation, yet where could you find 
greater rewards for competence? 


Here's a two-ton unit at a drive-in eatery with the com- 

pressor under the eaves and both the oilheating and cool- 

ing suspended from the ceiling of a small supply room. 
Last year he did a dozen complete cooling jobs. 
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Action gets Results 


Standards Bureau approves cumulative Meters; highlights Need to calculate Tenths 


by 
T. E. Carson 


| he THE JUNE ISSUE the writer sub- 
mitted an article which was pub- 
lished under the heading “Need for 
Action.” Condensed, this article 
pointed out the singular and peculiar 
condition which has existed through- 
out the country with regard to the 
use of both roll-back and cumulative 
type meters and recorders, 


The Handbook 44-2d issued by the 
Federal Bureau of Standards, in con- 
junction with the National Confer- 
ence on Weights and Measures, did 
not legalize the use of cumulative 
meters and recorders, despite the fact 
that many thousands of these meters 
and recorders are in use throughout 
the country. From what information I 
have been able to gather, there are 
laws on the statute books of 26 States 
stipulating that the regulation or code 
known as Handbook 44-2d organized 
by the Bureau of Standards shall auto- 
matically become the guiding regula- 
tion on Weights and Measures in each 
of these States. 


This whole question came abruptly 
to light in 1956 when the State of 
Virginia gave notice through its Di- 
rector of Weights and Measures to 
all fueloil dealers doing business in 
Virginia that only roll-back meters 
and recorders could be used. Natural- 
ly, the dealers doing business in Vir- 
ginia from neighboring States, such 
as Maryland and the District of 
Columbia, were vitally affected, since 
the majority of these dealers were 
using the cumulative type meters and 
recorders. 


Recognizing the seriousness of this 
situation, a combined industry com- 
mittee, consisting of representatives 
from the American Petroleum In- 
stitute, the Oil-Heat Institute of 
America, the National Oil Jobbers 
Council and the Meter Manufactur- 
ers Association under the Chairman- 
ship of K. W. Birkin, appeared before 
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the Committee on Specifications and 
Tolerances of the National Confer- 
ence on Weights and Measures, Sun- 
day, June 2, 1957. 

This committee presented a solid 
industry appeal for an amendment to 
Handbook 44-2d, which would au- 
thorize the optional use of either roll- 
back or cumulative type meters. The 
Committee on Specifications and 
Tolerances recommended to the Con- 
vention that the foregoing amendment 
be adopted, and the Convention 
adopted the Amendment on Thurs- 
day, June 6, 1957. 

We also have been informed that 
the Director of Weights and Measures 
in the State of Virginia promptly 
agreed to abide by this amendment to 
the Handbook. This clarifies the situa- 
tion throughout the entire country, 
and at the same time relieves the in- 
dustry of the possibility of being 
forced to scrap cumulative type meters 
at tremendous expense. This was a 
very happy conclusion to an awkward 
situation and was brought about 
through the sheer force of good logic 
backed up with the support of every 
segment of the industry. 

With this troublesome phase of the 
matter out of the way, the next ques- 
tion which presents itself has to do 
with the printing of delivery tickets 
showing the actual deliveries down to 
the tenth of a gallon. 

At the Oil-Heat Institute Conven- 
tion in Boston, I conducted one of the 
round table discussions on Fueloil 
Management, which discussion oc- 
cupied 3 hours, with a different group 
presenting itself at the expiration of 
each hour. There were approximately 
120 dealers who took part in this par- 





ticular round table discussion, One of 
the subjects discussed at quite som 
length had to do with the question of 
meters and recorders and the calcul, 
tive difficulties when the driver is com, 
pelled to completely price the delivery 
ticket. 

Inquiry among these men clearly 
established that there is considerable 
misunderstanding with regard to th 
requirement of printing tenths, an 
also the fact that many companies wer 
unwittingly laying themselves open ty 
criticism and legal involvement becaus 
of technical overcharging. 

Information was disclosed that som 
of the companies were printing in the 
tenths, and in order to minimize cal 
culative problem with the driver, they 
charged for the next highest gallon 
in the event 5/10 or more showed on 
the ticket. If the tenths shown fell be 
low 5/10 of a gallon, the driver 
ignored the tenths and charged for tle 
lower gallon. 

The Director of Weights and 
Measures in any jurisdiction is n0 
permitted to allow the consumer t 
be charged a fraction of a cent mor 
than the actual charge for the deliver 
calculated down to the tenths. The 
dealer is legally able to waive tl 
charging of the tenths, but he is m 
permitted to charge beyond the quat 

- tity shown on the ticket. 

In other cases, we found that dal 
ers had eliminated the tenths digt 
with the result that the tenths wet 
not shown on the delivery ticke. 
thereby violating the provisions 
Handbook 44-2d. While this meth 
is morally sound, since it averages # 
with no added income to the sl 
yet technically it means a consum 
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Co-ordinated oilheating industry action resulted in a June 6 
ruling by the Bureau of Standards accepting an amendment to 
Handbook 44-2d approving optional use of cumulative or 
back meters for fueloil deliveries. Tom Carson reports this 
then explores the requirement for showing exact gallonage de 
livered down to tenths and the further necessity to calculate 
charges for tenths of gallons on delivery tickets. 
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on one occasion is slightly overcharged 
at the expense of another consumer, 
even though each consumer may well 
average out in the course of a season 
equitably. 

In any event, this practice of elimi- 
nating the tenths is frowned upon and 
should be discontinued wherever in 
practice, since it might invite criticism 
of a decidedly unfavorable nature. 

Therefore, now that both roll-back 
and cumulative type meters and re- 
corders are legitimate and optional for 
use our industry must show the full 
delivery down to the tenths. Also, the 
dealer is entitled to recover for the 
full price of the delivery, including 
the tenths. The business of waiving 
the tenths can incur unnecessary and 
sizable loss to the dealer, dependent 
upon the size of the business. 


Simplifying Methods 


The average tenths for each de- 
livery are 41/47 and this means an aver- 
age loss of between 7¢ and 8¢ for de- 
livery, in the event the dealer elects 
to waive the charge. Some dealers 
have felt that the 7¢ or 8¢ per delivery 
is well offset by the driver’s time and 
the idle truck time, which the driver 
would consume in making the com- 
putation. Assume, for instance, a 
driver making a delivery with no 
price charts or anything else of a pre- 
calculative nature of 183.9 gallons at 
15.7¢ per gallon, plus 2% State retail 
sales tax. Under such circumstances, it 
can be readily understood why some of 
the companies prefer to forego the 
calculation of the tenths of gallons. 

The object of this article is to em- 
phasize that the dealer must show the 
delivery of fueloil down to the tenth 
of a gallon, and at the same time, he 
is entitled to receive full compensa- 
tion, including these same tenths. The 
Problem lies in solving the calculative 
problem with the driver in the field 
at the time of delivery. 

While it is true that many com- 
Pamies do this calculating work in the 
office, and do not leave tickets with 
the consumers but mail them the next 
day after price extension internally, 
yet there are a number of deliveries 
ona Cop basis which require field cal- 
culation, plus the fact that some cus 
tomers demand a fully completed and 


priced ticket at 
the time of de- 
livery. 

In order to 
help with the 
solving of this 
calculative bur- 
den, a number of 
the Oil-Heat In- 
stitute Chapters 
prepare price 
charts, and in ter- 
ritories where 
this is not the 
practice, the in- 
dividual dealers 
prepare their own 
price charts for 
use by the driver. 
In metropolitan 
Baltimore, the 
Oil Heat Associa- 
tion of Maryland 
prepares the price 
charts for its 
membership, 
a sample of which 
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CALCULATION OF NO. 2 FUEL OIL AT 15.30¢ PER GALLON 
Gal. Amt. Tax Total Gal. Amt. Tax Total Gal. Amt. Tax Total Gal. Amt. Tax Total 
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17 2.60 .06 2.66 


_18 2.75 .06 2.81 


_56_ 8.57 18 8.75 


_57_ 8.72 18 8.90 
58 8.87 .18 9.05 





_19 2.91 .06 2.97 
_20 3.06 07 3.13 
_21 3.21 _.07 3.28 
22 3.37 .07 3.44 
23 3.52 .08 3.60 


24 3.67 .08 3.75 


25 3.83 .08 3.91 


_26 3.98 08 4.06 


27 #413 09 4.22 


29 444 09 4.53 
_ 30 4.59 10 4.69 
_31 4.74 10 4.84 
_ 32 4.90 .10 5.00 
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34 5.20 11 5.31 
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_ 68 10.40 .21 10.61 
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74 11.32 23 11.55 
75 11.48 .23 11.71 
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107 16.37 .33 16.70| 146 22.34 .45 22.79 


‘108 16.52 .34 16.86) 


147 


22.49 45 22.94 


109 16.68 .34 17.02| 148 22.64 46 23.10 
‘110 16.83.34 17.17) 149 22.80 .46 23.26 


111_ 16.98 .34 17.32| 150 22.95 46 23.41 


112 17.14 .35 17.49| 151 23.10 .47 29.57 





113_17.29 .35 17.64 152 23.26 .47 23.73 
(114 17.44 35 17.79) 153 23.41 47 23.88 








is shown with 





37 6.66 .12 5.78| 76 11.63 .24 11.87) 115 17.60 .36 17.96 154 23.56 48 24.04 





77 11.78 24 12.02, 116 17.75 .36 18.11' 155 23.72 48 24.20 





: js 38 5.81 .12 5.93) 
this article as Ex- “es cer is 


89 5.97 .12 6.09} 78 11.93 .24 12.17) 117 17.90 .36 18.26 156 27.87 48 24.35 








hibit “A.” An ex- 


amination of this 


TENTHS CALCULATION—MINUS TAX 
Gal. Amt.|Gal. Amt./Gal. Amt. 





; . 1 eee ABV A crrescsts MBE copes jl 
price chart will g pimmney 1h goerong °F tele 
scccsitad “AE AD Iocuretes: AY OF Asati, 2a 


show that the 
tenths and their 
corresponding value are shown at the 
bottom of said chart. As an example, 
assuming that the delivery involved is 
151.3 gallons and the driver has in his 
possession the chart shown, then all 
that is required is to take from the 
basic chart the amount of 151 gallons 
($23.10), add the amount for the 3/10 
($.05) and apply the tax shown op- 
posite 151 gallons ($.47), the total for 
the delivery then becomes $23.62. A 
driver in making a COD delivery must 
of necessity in a great many cases make 
change. In so doing, he must go 
through the elementary arithmetical 
process of subtraction and addition. 
There is no greater burden for the 
driver in making the mathematical cal- 
culation in connection with this chart. 
I would like to call attention to the 
only problem of any consequence 
which confronted the Baltimore or- 
ganization in connection with the han- 
dling of this field calculation, namely, 
the State Tax computation. The State 
of Maryland, like a good many other 


Price chart prepared by OHA of 
Maryland, including calculations for 
tenths of gallons. The reverse side of 
the chart continues up to 1,500 gal 
lons and repeats the calculations for 
tenths so that the fueloil truck driver 
does not have to turn over the chart 
to make this computation. 


States, insists upon its breakage when 
the 2% retail sales tax runs over the 
fraction of a cent. In order to see that 
the State secured its breakage, we ar- 
ranged with the Chief Deputy Comp- 
troller of the State of Maryland a 
formula, which is simple, workable 
and satisfactory to all concerned. 
The formula is simply this. Wher- 
ever on the price chart a delivery is 
made and the tenths fall in between 
two gallons where the retail sales tax 
is increased, then the tax used is that 
applied to the higher gallonage. For 
instance, if you will examine the chart 
and the delivery of 153.8 gallons is 
involved, the tax of $.48 is to be used, 
which tax is applicable on 154 gallons. 
(Please turn to page 128) 


63 

















North Carolina hears Panel 
on Equipment Sales, Promotion 


ie FUELOIL MEN the principal 
point of study at the spring con- 
vention of North Carolina Oil Job- 
bers Association was the group dis- 
cussion on fueloil problems now cur- 
rent in the state. The meeting at Pine- 
hurst in mid-May filled the huge Caro- 
lina Hotel. 

The members of the fueloil discus 
sion panel are shown in the photo- 
graph and identified by their connec- 
tions. 

Gray, as moderator opened the dis- 
cussion by pointing out that the state 
grows in importance to the oilheating 
industry at a rate considerably above 








the national average, partly due to 
fast rising living standards of the 
South in general . . . also to the in- 
creasing activity in equipment selling 
by oil men who now realize that dis- 
tillate fuel is their most profitable 
major product. 

He spoke highly of the cooperative 
advertising campaign in the Piedmont 
counties under the able chairmanship 
of Joe Berry and mentioned that an- 
other similar project is in preparation 
for a dozen eastern counties where 
tobacco curing is a big consuming fea- 
ture of the oil market. 

The first panelist to speak was Field 





North Carolina Fueloil Panel. From the left they are: C. D. Burnette, president, 


Burnette Oil Co., Mt. Olive, N. C., Joe L. Berry, secretary, Berry Coal & Oil 
Co., Greensboro, N. C., Robert Gray, FuELoit & Or Heat, New York, Mar- 
shall Field, Southern Division Manager, Hartol Petroleum Corp., Richmond, Va., 
and C. Q. Cherry, senior assistant division manager, Phillips Petroleum Co., 


Raleigh. 





Oil Heat Promotional Example. At the Home Show in Charlotte this spring the 
North Carolina Oil Heat Council had this display featuring the serving of marsh- 


mallows toasted over an oil flame. 
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who explored the growth of kerosene 
or No. 1 fueloil in the state. He recog. 
nized that in some ways this is more 
vulnerable to gas competition in the 


cities than is the heavier furnace oj 

The reason for this is the lower ratio 
of automatic deliveries and service re. 
sponsibility assumed by the oil men 
toward this group of users. 

Kerosene is the primary heating fuel 
in North Carolina, with only one other 

state, Massachusetts, having higher 
annual consumption. The Bureau of 
Mines shows for 1955 that kerosene 
and No. 1 oil usage in North Caro 
lina was 8,789,000 bbls., which com 
pares with 4,062,000 bbls. of No, 2 
oil. 

The relatively mild climate en 
courages the use in many small homes 
of space heaters, floor and wall fur 
naces, 

Cherry took up the subject of ail 
men selling heating equipment. This 
is not being done in North Carolina 
to the extent that it is in colder states 
He showed that equipment selling 
does require making an investment in 
stock and personnel but he believes its 
the best way to get new oil business 

“The customer knows you and 
would like to get burner service from 
you,” he said, “‘and the fact that you 
simply have good oil products and de 
livered effectively is not enough. 
Under those conditions how is the job 
ber or distributor any more attracti 
to the account than the onetrud 
peddler?” 

The complete oilheating outfit, sl 
ing and servicing equipment as well 
oil, can often bring in oil gallonag: 
from others who don’t take the ful 
responsibility, in Cherry's opinion. 

The major suppliers can fit into this 
picture by sending specialists to help 
the fueloil man get started and by 
holding company schools for thet 
servicemen. 

Burnette talked about tobacco 
ing. Twenty years ago it was all done 
with wood. Oil got started here 1 

1940. Less than one per cent of th 
state’s tobacco barns are now curt 
with coal or wood, so there’s not mud 
conversion business left. Today #*! 
question of getting the new barns, ase 
with a 20% acreage cut for 19 
(Please turn to page 132) 
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Al Crawford steers Discussion 


























at Pennsylvania fueloil Panel 


N PUTTING together a fueloil panel 

for the May convention of the 
Pennsylvania Petroleum Association 
at Bedford Springs, T. A. Crawford, 
keynoter and moderator, called on 
four outside states. In the apparent 
belief that a prophet only has honor 
away from home, Crawford brought 
in from Connecticut, New Jersey, 
Michigan and New York the four in- 
dividuals shown in the accompanying 
photograph. 


In his opening presentation Craw- 
ford traced the build-up of fueloil and 
oilheating to the present point of hav- 
ing nine million home users and 700,- 
000 commercial accounts. These con- 
sume 350 million barrels of distillates 
and 90 million barrels of residual fuels, 
he pointed out. 

In the industry’s first 20 years it 
gained 125,000 users a year, but since 
World War tI the pace has been 600,- 
000 new oil customers each season. It 


Booth at Better Living Exposition 
shared by seven oilheating Groups 


EVEN ASSOCIATIONS devoted to oil- 

heating combined talents and 
money to demonstrate the values of 
oil heat during the Showcase for Bet- 
ter Living Exposition in New York’s 
Coliseum, May 4-12. 

The groups cooperating in the spon- 
sorship of the booth were Oil Heat 
Institute of Long Island, New York 
Oil Heating Association, Better Heat 
with Oil Council, Oil Heat Council 
of New Jersey, Westchester Oil 
Trades Association, Bronx Oil Trades 
Association and the Oil-Heat Institute 
of America. 

The first public demonstration of 
an oilfred heat pump central year- 
tound airconditioning unit was held 
at the booth. The unit developed by 
Servel and Esso was operated all day 
during the show. 

A continuous fire, Operated by a 
low pressure burner, was maintained 
at the exhibition. To demonstrate the 
cleanliness of oilheating, marshmal- 
lows Were toasted over the flame and 
8iven to visitors attending. The burn- 
er, adequate for heating a ten-room 

Ouse, proved sensitive enough to toast 


the marshmallow evenly without burn- 
ing. Models in attendance at the booth 
toasted and gave away close to 50,000 
marshmallows. 


Bedford Springs discussion group. 
From the left, William Briggs, pres., 
Valley Oil Co., Middletown, Conn., 
Robert Gray, editor FUELOIL & OIL 
Heat, New York, T. R. Loizeaux, 
president of the company of the same 
name, Plainfield, New Jersey, T. A. 
Crawford, marketing director, York- 
Shipley, Inc., York, Pa., and moder- 
ator of the panel, and Charles E. Fein- 
berg, president, Argo Oil Co., Detroit. 





is his belief that the present plateau 
can be maintained but not accelerated 


much. 

Oil was aggressively pushing when 
it competed with coal, less so now. 
Gas, now doing more driving, had to 
start with losses. In Chicago the early 
gas burner sales had higher sales costs 
than the full selling price of the jobs. 

Automatic heat is now 100% ac- 
cepted; just which kind will you have? 
The new home buyer pays little at- 
tention. 

To the oil man, the burner user 
stays put, doesn’t split his business, 
you lose him only if badly served. He 
buys his oil in five barrel lots, his gaso- 
line in five gallon lots. 

Speaking of competition in the 
categories of 
Crawford urged that oilheating men 

(Please turn to page 130) 


various installations, 



































OHI designs work Kit to aid 
Chapters in chimney Campaign 


WORKING KIT to serve as a guide 

for action by local chapters in- 
terested in promoting the use of safe 
all-purpose chimneys has been readied 
for distribution by the Oil-Heat In- 
stitute of America, New York. 

The kit is designed as a pattern and 
program aid to stimulate local com- 
munities to outlaw the use of Type B 
gas vents. Recognizing that local con- 
ditions will often call for a wide varia- 
tion of plans and stretegy the kit 
acknowledges that some of the ma- 
terial can be used as written, some of 
it will have to be altered. 

This is a part of a national public 
relations effort conducted by OHI to 
make the buying and building public 
“chimney-conscious.” On a national 
level articles are being submitted to 
the shelter magazine and to newspaper 
syndicates which supply the bulk of 
the feature material subscribed to by 
the daily and weekly press. 


Community Program 


First, the kit suggests a plan for a 
community program seeking enact- 
ment of an ordinance requiring all- 
purpose chimneys. This plan outlines 
the steps necessary and indicates the 
groups who are most important to 
impress. Support should be gotten 
from building engineers, local legisla- 
tive bodies, trade associations, busi- 
ness and professional men, civic and 
service organizations, womens organ- 
izations and individuals. In addition 
the press, radio and television must be 
supplied with material for the cam- 
paign. 

Within the kit is a sample ordi- 
nance. However, it is suggested that 
legal counsel be consulted to see that 
the local bill is well prepared and 
is drawn up in proper form for the 
community. He would also see to it 
that the ordinance was submitted and 
introduced in the right way to the 
town or city council for hearing and 
enactment into law. 

The outline warns that the impor- 
tance of the building engineer must 
not be overlooked. If he is convinced, 
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the battle may be half-won. In any 
event, his attitude determines much 
of the strategy used by the group. 
A booklet has been prepared to cir- 
culate throughout the whole com- 
munity. It carries the headline, 
“Shocking, but True! Our Com- 
munity lacks a safe chimney Law!” 
The lead-off point in the booklet 
show a man chained to his heating 
plant. The individual who has a vent 
or flue limited to low temperatures 
he has no choice in the 





must use gas 
selection of fuel. 

The booklet lists some of the com- 
munities that have become aware of 
the hazards connected with Type B 
vents. Among these cities are New 
York; Camden, N. J.; Raleigh, N. C.; 
Atlantic City, N. J.; Memphis, Tenn.; 
and Hamilton. O. 

The booklet recognizes that the vast 
majority of homes using inadequate 
vents are occupied by people of limit- 
ed incomes. Therefore, these home- 
owners are captive gas customers un- 
able to switch fuels should their gas 
bills become burdensome. According 
to builders, replacing the vent and in- 
stalling a new heating system could 
cost as much as 10% of the original 
price of the home. 















Among the dangers inherent in the 
Type B flue the most important js 
that the homeowner may try to hook 
up some other type heater or appli 
ance to his chimney that is sized only 
to handle the gas furnace, says the 
booklet. It also emphasizes that , 









































house built with this type of chim | 
ney may not be a good financial risk 

“A mortgage on such a house fy. 0 
comes, for all practical purposes, g 19 
second mortgage . . . with the fuel 0 
supplier enjoying first call on. the . 
homeowner’s funds.” 

To finalize its argument the little a 
yellow booklet stresses that this situa sh 
tion is a community responsibility se 
Natural gas economics are constantly 5: 
subject to national and state legisly ed 
tion and judicial decisions, which tend loc 
to diminish supplies, and raise rates hot 

Therefore, “if a homeowner does ind 
not have an all-purpose chimney he is ( 
indeed captive to the gas industry and tabl 
is the possessor of a vent which is § 
potentially unsafe.” hea 

equ 
Booklet available FOO! 
zani 

These phamplets are available from — mos 
OHI at $85 per thousand, and the kit § pact 
contains covering letters to be sent 0 heat 
local officials and departments. Differ F; 
ent letters have been designed for B Exp 
businessmen, civic organizations ani Qj] 
women’s groups. poin 

Samples of “letters to the editor was 
are included in the kit. tract 

There are also press releases for BF Unit 
newspapers, radio and television me & trant 
dia. The kit also suggests other mean’ & parti 
of getting radio or television time J note; 
panel shows are particularly effective J Illing 

When such a campaign is under Th 
taken by a local association the detal BF next 
of following it through is volumin § in Be 
so that this kit is particularly valuable Oi 
in offering suggestions. its 3 

On the committee for the advanc’ & Shera 
ment of safety in chimneys ate !® JF with 
following members of OHI: Joxp FF ning 
Collins, chairman; J. Hollis B. Albert; & retirir 
Robert Barr; Thomas Camplel; BF sions 
Robert Crane; Frederick Heaney: of the 
William F. Kenny, Jr.; Charles Kr Was e] 
menacker; Timothy Loizeaux, Sr.; a0 I Memb 
Nathan Pierce. selecte 

And they have done a fine job! IF year: 
preparing this kit for use by oc j.V 
chapters of the national organization JF Cleave 
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Oilheating Week in Boston 


Oil-Heat Institute Convention and Eastern Exposition attract record Crowds 


ECORD BREAKING attendance 
R marked the annual meeting of the 
Oil-Heat Institute of America and the 
1957 Biennial Eastern Exposition of 
Oil Heat and Domestic Cooling, held 
in Boston during the week of June 3. 

The Exposition at the Hotel Statler 
attracted more visitors than previous 
shows in this series—a total of 5,625 
industry people registered and re- 
ceived a badge for admittance to the 
exhibits. Manufacturer displays were 
located on the mezzanine floor of the 
hotel, readily accessible to the many 
industry people registered there. 

Once again the Exposition was no- 
table in that it provided an excellent 
setting for the 120 displays of oil- 
heating, fueloil and airconditioning 
equipment; the plush, carpeted ball- 
room and smaller rooms on the mez; 
zanine floor of the hotel presented a 
most effective background for this com- 
pact, concentrated collection of oil- 
heating display booths. 

Fred N. Beckwith, manager of the 
Exposition, which is sponsored by the 
Oil Heat Institute of New England, 
pointed out that the high attendance 
was achieved because the show at- 
tracted dealers from all over the 
United States, along with some regis’ 
trants from Canada and abroad. A 
Particularly large registration was 
noted from New York, New Jersey, 
Illinois, Michigan and Iowa. 

The group already. is planning the 
next Exposition, scheduled to begin 
in Boston on June 2, 1959, 

_ Oil-Heat Institute of America held 
ts 35th annual convention at the 
Sheraton-Plaza Hotel concurrently 
with the Eastern Exposition, begin- 
nung on June 3 with meetings of the 
retiring boards of directors, the Divi- 
sions and finally the annual meeting 
of the Institute, where a new board 
bs elected. (See accompanying list.) 
ree then met in the evening and 
ected these officers for the coming 
year; 
J. V. Resek, manager, Burner Div., 


Cleaver Brooks Co., Milwaukee, Wis., 
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was named president. G. M. Marin, 
Sun-Ray Burner Mfg. Corp., Jamaica, 
N. Y.; Stanley Czarnecki, Eddington 
Metal Specialty Co., Eddington, Pa. 
and J. Hollis B. Albert, Oil Heat As- 
sociation of Maryland, Baltimore, 
were named vice-presidents. Albert's 
election marks the first time that a 
vice-president was designated to rep- 
resent the Distribution Division. 

The Executive Committee of the 
Institute consists of : Paul K. Addams, 
Fitzgibbons Boiler Co., New York; 
Fred Heaney, New York Oil Heating 
Association, New York; R. F. Hertel, 
Home Htg. & Cooling Dept., Gen- 
eral Electric Co., Tyler, Texas; G. E. 
Hochstein, The Heil Co., Milwaukee, 
Wis.; F. M. Jordan, Timken Silent 
Automatic Div., Scaife Co., Oak- 
mont, Pa.; C. W. Lang, Sundstrand 
Machine Tool Co., Rockford, IIl.; T. 
R. Loizeaux, Union County Fuel Oil 
Dealers Association, Plainfield, N. J.; 
Robert Lucas, Toridheet Division, 
Cleveland; L. D. Sibley, Electronics 
Corp. of America, Cambridge, Mass. 

Then chairmen of various divisions 
were named: 

F. M. Jordan, Timken Silent Auto- 
matic Div., chairman of Manufacturer 
Div. and also chairman of the Domes- 
tic Manufacturer Section. J. M. Glea- 
son, Williams Div., vice-chairman, 
Manufacturer Div. 

J. W. Cowan, Ace Eng. Co., chair- 
man of Commercial-Industrial Section, 
Manufacturer Div. 


DIVISION CHAIRMEN 


Heaney 
Distribution Div. 


Lang 
Accessory Div. 
















OHI OFFICERS 








Conrsoall Albert 


C. W. Lang, Sundstrand Hydraulic 
Div., chairman of Accessory Div. and 
also chairman of the Domestic Manu- 
facturer Section. L. D. Sibley, Elec- 
tronics Corp., vice-chairman of Ac- 
cessory Div. and also chairman of the 
Commercial-Industrial Accessory Sec- 
tion. 

Robert Gilmartin, Gulf Oil Co., 
chairman of Technical Div. and D. W. 
Locklin, Timken Silent Automatic 
Div., vice-chairman, Technical Div. 

In the Distribution Division, Fred 
Heaney, New York Oilheating As 
sociation, was re-elected national 
chairman. Also named were T. Loi 
zeaux, Sr., Union County Oil Heat 
Association, vice-chairman for the 
East; W. Raith, Oil Heat Institute of 
St. Louis, vice-chairman for the Mid- 
west and H. Auld, Oil Heat Institute 
of Oregon, vice-chairman for the Far 
West. These men, along with the 
others listed as members of the Dis- 
tribution Division board of directors 
form the executive committee. 

Fred Beckwith reported at the 
Institute annual meeting as chairman 
of the Insurance Trust, revealing that 
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J. W. Cowan, Ace Engineering Co., 


R. F. Hertel, Home Heating & Coolin 
-G. E. Hochstein, Heating & Cooling 


Robert Gray, FueLoi & Om Heart, 


Dudley B. 


Harry Dau 





Boarp OF DIRECTORS 
Oil-Heat Institute of America, Inc. 
Elected at annual Meeting, June 3, 1957 


MANUFACTURER DIVISION 


Paul K. Addams, Fitzgibbons Boiler Co., Inc., New York, N.Y. 
Walter E. Blake, Heating & Air Cond. Div., Stewart-Warner Corp., Lebanon) Ind 
Wm. Bohn, Preferred Utilities Mfg. Corp., New York, N. Y. 
Frank Brophy, Burnham Corp., Irvington, New York 
hicago, Ill. 
Lewis J. Cox, Iron Fireman Mtg. Co., Cleveland, Ohio 
R. S. Doherty, National-U. S. Radiator Co., Johnstown, Pa. 
William Gaskell, Bryant Mfg. Co., Indianapolis, Ind. 
R. B. Gilbert, Rheem Manufacturing Co., Chicago, III. 
J. M. Gleason, Eureka Williams Corp., Bloomington, IIl. 
Rupert H. Gustafson, Sundstrand a amg et Co., Rockford, Ill. + 
Dept., General Electric Co., Tyler, Texas 
iv., The Heil Co., Milwaukee, Wisc. 
Dan E. Johnson, S. T. Johnson Co., Oakland, California 
F. Milton Jordan, Timken Silent Automatic Div., Scaife Co., Oakmont, Pa. 
W. F. Klockau, The Nu-Way Corp., Rock Island, III. 
Robert Lucas, Toridheet Div., Cleveland Steel Products Co., Cleveland, Ohio 
G. M. Marin, Sun-Ray Burner Mfg. Corp., Jamaica, N. Y. 
D. C. Patten, J. V. Patten Co., Sycamore, II. 
J. V. Resek, Cleaver-Brooks Co., Milwaukee, Wisconsin 
H. W. Shirey, Combustioneer Div., Steel Products Eng. Co., Springfield, Ohio 
P. M. Stephenson, Aldrich Co., Wyoming, III. 
Russell C. Westover, Jr., Ray Oil Burner Co., San Francisco, Calif. 


ACCESSORY DIVISION 


P. G. Crewe, Webster Electric Co., Racine, Wisc. 

Stanley Czarnecki, Eddington Metal Specialty Co., Eddington, Pa. 

ew York, N. Y. 

C. L. Hastings, Rochester Mfg. Co., Rochester, N. Y. 

C. W. Lang, Hydraulic Div., Sundstrand Mach. Tool Co., Rockford, Ill. 
E. N. McDonnell, McDonnell & Miller, Inc., Chicago, II. 

David T. Morgenthaler, Delavan Mfg. Co., W. Des Moines, Iowa 

J. W. Owens, The Mercoid Corp., Chicago, IIl. 

Charles Rapiport, Union Electric & Mfg. Co., Jersey City 7, N. J. 

obinson, Torrington Mfg. Co., Torrington, Conn. 

Frank P. Scully, Scully Signal Company, Melrose, Mass. 

Larry D. Sibley, Comb. Control Div., Electronics Corp. of Amer., Cambridge, Mass. 


DISTRIBUTION DIVISION 


J. Hollis B. Albert, Oil Heat Assn. of Maryland, Baltimore, Maryland 
Henry Auld, Jr., Oil Heat Institute of Oregon, Portland, 
Joseph Berry, North Carolina Oil Jobbers Assoc., Raleigh, North Carolina 

herty, Tennessee Oil Men’s Assoc., Nashville, Tennessee 

C. Everett Elliott, Oil Heat Institute of New England, Boston, Mass. 

Fred Griffin, Oil Heat Institute of Washington, Seattle, Washington 

Fred Heaney, New York Oil Heating Association, New York, N. Y. 

T. R. Loizeaux, Union County (N. J.) Fuel Oil Dealers Assoc., Plainfield, N. J 
Stewart S. Pirie, Oil Heat Institute of Detroit, Detroit, Michigan 

Wm. Raith, Oil Heat Institute of St. Louis, St. Louis, Missouri 

Ralph Rudolph, Oil Heat Institute of So. Idaho, Boise, Idaho 

Marvel Wilson, Greater Philadelphia Fuel Conference, Philadelphia, Penna. 
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the Trust has accumulated a reserve 
of $39,000. This is reflected in in- 
creased coverage under the general 
plan extending insurance to 1,369 em- 
ployees with a total coverage of $3,- 
800,000, a jump of $700,000 during 
the past year. Under the executive 
plan Beckwith reported 915 individ- 
uals covered to the extent of $8,637,- 
000, a $150,000 increase. He also told 
about added coverage under hospitali- 
zation insurance to include doctor's 
visits to the hospital, with no increase 
in premiums. There are 858 employees 
on the hospital plan. 


At the conclusion of his report Bet 
wich resigned as chairman, anothet 
step in his gradual withdrawal fe 
Institute activity. Al Hegeman, # 
of Wisconsin, became chairman ® 
place him. 

George Hochstein rendering his ina 
report as president analyzed 19563 
a generally good year for autom 
heating and attributed much of thed 
crease in oilheating sales 50 fat 
year to a disregard of the necessll . 
do a selling job. He cited part 
the opportunities that exist for 
ernization and replacement jobs 














strongly recommended that “we take 
advantage of the potential for oilheat- 
ing sales in these areas.” 

New equipment available today, he 
continued, is vastly superior to that 
offered even ten years ago and the 
industry generally “has a lot to sell.” 
“This year may be a tough one,” Hoch- 
stein surmised, “but the future prom- 
ises much. It is up to each of us to 
work harder today to eliminate low- 
grade installations and service Let’s 
sell quality, not price.” 

He concluded with an expression of 
appreciation to the chairman and mem- 
bers of the Divisions, Sections and com- 
mittees and the Institute staff for their 
loyal support and cooperation during 
his term of office, and characterized 
any accomplishments as contributions 
to the betterment of all in the industry. 

Fred Heaney reported as national 
chairman, Distribution Division, com- 
menting particularly on the success of 
the management conferences spon- 
sored by the Division. He recounted 
the acceptance accorded the service 
strip films provided by the Accessory 
Division, on the sale of which the Dis- 
tribution Division has realized a profit 
of $2,200. 

Heaney briefly told of other activi- 
ties of the Division: The addition of 
eight new Chapters during the last 
year and a half, including the Fuel Oil 
Dealers Association of Chester, Pa., 
welcomed as the 65th Distribution Di- 
vision Chapter; 

The publication of a brochure, 
“Join the marketing Family,” to solicit 
Division members; 

A kit for local committees to use to 
secure enactment of ordinances to re- 
quire all-purpose chimneys instead of 
Type B flues; 

The sale of publications and calen- 
dars that netted a profit of $3,600 
during the past year; 

Doubling the sale of promotional 
materials from the Treasury of Ad- 
vertising, increasing profits to $3,200. 

The combined Commercial-Indus- 
trial Sections also met during the con- 
vention, with Larry Sibley presiding. 
A topic of particular interest discussed 
concerned the variation between in- 
stallation standards required by the 
various offices of the Factory Insur- 
ance Association throughout the coun- 


























try. Two representatives of FIA pres 
ent outlined the tentative commercial- 
industrial oilburning standards now 
used. 

The OHI Engineering Committee 
was empowered to review these stand- 
ards and make suitable suggestions to 
FIA as to the practicability of their 
being adhered to in the field. The ob- 
jective is to eliminate confusion as to 
what types of accessories are suitable 
and necessary for preferred insurance 
risk installations. 

At the dinner meeting of the new 
Board of Directors the first action was 
the reappointment of the principal 
members of the staff. Ralph Becker was 
renamed managing director, David 
Bottrell technical secretary, Charles 
Burkhardt secretary Distribution Div., 
Charles Pesterfield secretary of the 
Commercial - Industrial Div., and 
George Gruberg as attorney. 

There followed a fairly long discus- 
sion of the proposed OHI-UL certifica- 
tion plan for oilheating products and 
installations, This is explained in de- 
tail in another section of this issue. 
The main point here is that the Board 
voted its approval in principle. 

In a financial report, Becker showed 
dues income for the last fiscal year from 
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Technical Division 
Symposium 


ON TUESDAY, June 4, the Technical Dj. 
vision of OHI sponsored its first Sym. 
posium on Domestic Oilheating and 
Cooling. More than 300 attended ty 
hear and participate in open discus 
sion of the half dozen topics pre 
sented. These included: 
“Heating oil Quality” by R. P, Gj. 
martin, Gulf Oil Co. 
“Handling and Use of domestic 
_ Oil” by E. W. Cole, Texas 


0. 

“Oilfired Airconditioning” by R, V. 
Sage, Esso Research & Eng, Cy, 

“Weathertrix” by D. H. Bottrill, (jj. 
Heat Institute of America. 

“Pulsation in oilfired Equipment’ 
by A. A. Putnam, Batelle Memo. 
rial Institute. 

“Technical Side of good burner 
Servicing” by T. R. Loizeaux, T, 
R. Loizeaux Fuel Co. 

“Field Testing of improved home 
heating Equipment” by R. L. 
Weeks, Esso Research & Eng. Co, 

There was much excellent material 

in these presentations and condenw 
tions of pertinent information will be 
published in early issues. 











manufacturers of $41,000, from th 
Distribution Div. $18,000. The incom 
from the biennial national exposition 
last June was $82,000, half of which 
is available in each year for the OHI 
budget, making the total annual ir 
come available just above $100,000 
(Please turn to page 134) 





Round table dealer management conferences (some typical examples a 
which are shown above) took place on June 5 and 6 during poe 
Convention in Boston. All 66 booths provided for discussion of ava 


of topics of interest to oilheating dealers were well attended; hi 
. Te oO 
time a peak attendance of more than 600 dealer personnel was 
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by 
Robert Gray* 


HE OILHEATING INDUSTRY has 
onl a milestone this year in 
its progress. This is its 35th birthday. 

For all practical purposes it was in 

1922 that the domestic oilheating in- 
dustry was born. That was the year of 
the big breakthrough. Instead of sell- 
ing just a handful of burners, like the 
first experimental years had seen, we 
then reached the impressive level of 
35,000 installations, 
“That was the year of the first oil- 
heating magazine, started by a man 
who was betting $500 that this was 
going to become an industry. By the 
following spring there came the first 
trade meeting, the old American As- 
sociation of Oil Burner Manufactur- 
ers. Again it was started on future 
vision, with very little cash and no 
backlog of business by today’s stand- 
ards, 


Early Years 


Some of you have heard the stories 
of the early years a number of times. 
They have little to do with today’s 
thinking, today’s needs, with today’s 
Opportunities. At the same time they 
will show you that our industry has 
deep roots, it’s been through the mill, 
it is not a flash in the pan. 

The 35 years have seen a lot of ups 
and downs, a lot of successes and 
failures, some gloom and a lot of en 
thusiasm. Every time we took a serious 
dip in our sales . . . like we did in the 
depression of the °30’s, then during 
the World War and more recently in 
1948... . we came back right away to 
higher levels, 

Will we always be able to do that? 
Probably not to the same degree, but 
on the other hand there is not much 
reason to expect such serious dips. 

Tam glad for this chance to express 
one man’s viewpoint on an attitude 


that I have seen creeping into some 
ey 
*This is a cond i f Ik b 
ensation of a ta th 
a : sao 
an at the annual industry luncheon, 
erica at Boston, June 6th. 


dloil 


Did Oilheating come, to passr 


Is it just another Cog in the Wheel of Progress or is it deep rooted? 


phases of our conversations . . . an 
attitude that is distinctly unhealthy 
and I suspect totally unwarranted. 

One day last month a good friend 
who has built up something over 20 
million gallons of retail fueloil busi- 
ness told me that he doubted the wis- 
dom of taking his sons into the busi- 
ness. He didn’t think it had enough 
of a future. Of course it was a shock, 
coming from him. But then I got to 
thinking about what I knew of this 
man’s background. 


Generation of Coal Men 


He comes from generations of retail 
coal men. His company fought oil for 
years, and then joined up with it. It’s 
far bigger today in both dollar volume 
and profits than it ever was in the coal 
years. Yet this man, and some others 
like him, can’t get away from a sus 
picion that oil, like coal, is just an- 
other cog in the wheel of progress to- 
ward eventual perfection. To him a 
period of 40 or 50 years is just the 
dispensation granted to the oil indus- 
try for heating American homes, 

Whenever you encounter this atti- 
tude, if you will think a minute and 
look beyond the source, you'll nearly 
always find that it’s held by a man or 
a family with a coal industry back- 
ground. Such men have been a big 
factor in the building up of oilheating 
as a business. In fact, I'd say that they 
have been more of a factor, at the re- 
tail level, than those companies that 
came into the fueloil business from 
a gasoline background. To the coal 
man a fueloil department was a life- 
saver; to the gasoline man it was just 
another avenue for expansion. 

We find this attitude that I've men- 
tioned, or what you might call “Oil- 
heating in transition,” particularly 
prevalent in some of our larger Eastern 
markets, much less so in the Midwest. 

Most of us are only one generation 
removed from folks who considered 
coal a wonderful fuel for heating 
homes. Certainly it was a real im- 
provement over anything earlier. You 
could hold a fire with it, which you 







couldn’t for long with wood. Then it 
was a much more concentrated form 
of Btu. 

One of my grandfathers home- 
steaded on the western prairies just 
after the Civil War. There was very 
little wood and not much other desir- 
able fuel out on the buffalo grass but 
they had some real blizzards. He used 
to drive all day 40 miles with a team 
and wagon to the nearest point on the 
Union Pacific, stay all night in town 
and next day drive back with two tons 
of coal—it was precious stuff. 

Oil is at least as much better than 
coal as coal was better than earlier 
fuels in those pioneer days. That’s 
why it has done such a fine job of 
bringing to our homes a style of heat- 
ing with much greater convenience. 

So let’s concede that up to the era 
of oilheating each dominant fuel rep- 
resented progress. At that point I 
stop. Nothing that’s come along yet 
in any significant volume is better than 
oil heat. 

Electric heat has the advantage of 
zone control, room by room, but it’s 
still small in impact and its threat to 
oilheating is pretty remote except in 
the Northwest. In volume it’s where 
we were 30 years ago. 


Gas has Weaknesses 


Gas heat has no true advantage over 
oil; on the contrary it has weaknesses. 
Is there any reason whatever to be- 
lieve that gas can significantly displace 
oil as a heating fuel, on the score of 
being the next step in the line of 
progressive improvement? None what- 
ever unless they come up with some- 
thing better than anything now in 
sight. 

Why then has gas heat grown so 
fast in the few recent years? Only be- 
cause its sale was being enthusiastical- 
ly promoted at several levels, and not 
because consumers were demanding it 
for superior performance. 

You all know the details. The pipe- 
line promoters discovered that they 
could sell stocks and bonds quite 
easily in the years following the war, 
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particularly when the rates were con- 
trolled by Government at a comfort- 
able profit point. 

Local gas utilities were dragging 
their tails because their fuel had lost 
much of its popularity to electricity 
for cooking and water heating. The 
possibilities in the promotion of natural 
gas as something new looked like the 
answer. With the authority concen- 
trated in very few hands the projects 
matured and we have the stuff pop- 
ping up almost everywhere. To show 
you how low gas has fallen in the es- 
teem of the utility industries, there 
was a speaker at the Chicago conven- 
tion of the Edison Electric Institute 
this spring who quoted the slogan, 
“Gas was great in 98.” 

Notice now that in the progression 
of the fuels up to and including oil, 
there was at every step a real con- 
sumer benefit, not just a promotion to 
sell stock or to bail out a sinking 
schooner. 


What is Wanted? 


Let’s take a look at what Mrs. 
America actually wants in home heat- 
ing. We have a pretty good idea be- 
cause we've been doing some con- 
sumer interview surveys in some of the 
cities where our cooperative advertis 
ing programs are now going on. 

If you ask a housewife or her hus- 
band their impressions of various 
fuels you get quite a variety of 
answers, depending on a lot of local 
conditions, But if you don’t mention 
fuels at the start, and simply ask them 
how they would describe good home 
heating, or what characteristics they 
expect in good heating, you get pretty 
close to their real wants. 

What do you suppose rates first? 
In perfect logic, the first thing they 
want is comfort .. . how simple, that’s 
what heating is for. 

Do any of the fuels have any 
monopoly on comfort? Certainly not, 
if the home has automatic heat, well de- 
signed and installed, it’s comfortable. 

The next point begins to make a 
difference. Their second consideration 
in desirable heating is convenience. 
Here we see coal dropping away 
pretty fast. In fact this is the principal 
point that licked coal, But is any fuel 
more convenient than oil? 
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WHAT THEY WANT 
IN GOOD HEATING 


1. COMFORT 


2. CONVENIENCE 


3. CLEANLINESS 
4. ECONOMY 
5. SAFETY 


The gas people believe that their 
pipe system for supply is more con- 
venient and dependable than our 
“Pipeline on Wheels,” our oil truck. 
With our automatic degree-day de- 
liveries it isn’t true. They often re- 
mind us that in deep snow and bliz- 
zards it’s hard for our trucks to get 
there. Of course that’s why we use 
reserve factors in our automatic de- 
livery methods. 

In coldest weather, particularly in 
old gas heating cities, the very fact 
that the supply is restricted by the 
diameter of a pipe is often its undoing. 
That’s one reason why our oilheating 
sales have been growing faster in the 
Midwest. 

An amusing example came to light 
this spring in discussing electric heat- 
ing with a utility executive in Ohio. 
His system cannot add any more elec- 
tric heating because it inadvertently 
gives him too much trouble now. 
When his city gets real cold gas sup- 
ply lines can’t take it. The homes get 
chilly, so the owners plug in every 
kind of electric portable heater they 
can find. This overloads the lines and 
often burns out the transformers. 
Thus electric heating stops, and so, 
naturally, does any oilheating in the 
neighborhood. To this man, heating 
in all forms is a bad word. 

So we'll concede nothing to. other 
fuels on the point of convenience. 

What's the third point that the citi- 
zen thinks of in listing what he or she 
wants from heating? It’s cleanliness. 
Here we may run into some pressure. 
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If the interviewer should now ge 
specific about fuels, folks are apt tp 
think that electric or gas heat are 
cleaner than ours. It isn’t true, but it’ 
understandable why they should think 
that way. 

Both gas and electricity are invisible 
so how could they be dirty? They 
think of oil as something in a crank 
case. Actually, a gas flame starved for 
air puts out billows of black smoke 
Electric heating does considerable wal 
smudging, not from the current itsdf 
but from pinpointing the air mov 
ment to a hot spot. 

We can be dirty, let’s admit it, in 
some remote spots where there is tw 
little oilheating to have mechanics who 
understand it, but that’s not the com 
petitive area of our business, So we 
won't concede superior cleanliness to 
any other fuel, but we will recognix 
that we have got to do more educating 
of the public on this item. 

Now in fourth place comes an 2 
tribute that some of you have thought 
would be first. That’s economy. Econ 
omy is clear down to fourth plac, 
and rightly so. 

A typical family spends for fuelol 
and burner service around $250 a ss 
son. This is not the small builde 
home, but it’s the average, including 
the big old ones. In some markets hel 
spend more for gas, in some he'll spent 
less. 


Fuel in the Budget 


The breadwinner in the home las 
year earned about $4,500. But 
cause many homes have more that 
one employed worker, the average it 
come per household was $6,300. Tv 
fuel bill came out of that. Oilheatin 
and burner service cost 4% of the i 
come. Suppose that some other fu: 
had been as much as 25% higher 
lower .. . the difference would 
be only 1% of the family income. 

Mr. and Mrs. America can aff 
the fuel they want, the fuel that t/ 


believe offers the most benefits © § 


them, with cost rated in fourth place 
In advertising any fuels we see 
being put on economy. The same * 
true of a Rolls-Royce automobile 
England they drive them for 20 yo# 
and they burn less gas than 4 

truck, so they’re economical. 
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*t have handled their 


they have done a little more 
load in addition to our own—auto- 


than that, reaching peaks in the past 
three years. The way things were go- 
(Please turn to page 128) 


In the next five years they each 


It is very likely that never again 
will we have a single-fuel economy. 
should sell a similar number of in- 


You see we have averaged over 
We did with coal, for all practical 


730,000 installations a year since the 
1948. There’s no question about it; 


matic heat was coming too fast. It 
almost ran over us in the winter of 
the gas people just filled a vacuum. 
oil and gas, which today are parallel. 


In the process they got a lot of peo- 
purposes. Coal actually gave way to 
stallations. Gas is having its splurge, 
using every means to get customers 
for its present pipeline commitments. 
But you have noticed, I’m sure, that 
the heyday of pipeline promotion is 
past. Nothing important is headed 
eastward now except the Florida pipe 
which is due in about two years. 


heating. They climbed on the band- 
ple liking them. 


wagon we had built. 
ing we couldn 


war; 


IN ‘USE 35 YEARS 








ANNUAL TOTAL BURNERS 





Clean- 


> 























.and these are 


Convenience 








QQ ] AAA; NA SS 
ST SXirsxxx“ SX“ MAY AWN SS IH 
BEE RA QQAA iii iS“ ISN A} % 
5 FQ SS. NN Ota AMA. 5 
————— 
QQ} DAA AAA AAA AERA AAA —— 8 
ceialiall ——— 
SSG AX CCK GG XQ Gg Xt NN 
\N MQGQAW SSGGGGC SS 13 


to keep selling; we have it 


t 
—let’s prove it. 


cleanliness . . 
we've go 


Comfort 


liness, Economy and Safety. 
Coal lost out in the race because 


it lacked two main points, convenience 


and 
If we as an industry have no short- 


comings in this parade of virtues, as 
the public understands the virtues of 
heating, how did another fuel catch 
up with us? Whether or not we like 

We had gone along for nearly 20 

Their promoters saw what we 
didn’t—that after the war the gen- 


years before World War II estab- 


° 


item there that should cause oil to 
lose out in this so-called parade of 


progress? Certainly there is not, al- 
though on the cleanliness impression 
to admit it, they saw a vacuum and 
filled it—you might say they almost 


stuffed it. 
eral public would demand automatic 


over 300,000 installations in a single 


lishing the fact of automatic heating. 
It was a long fight but by 1940 we 
had built up to the point of making 
year. 


mighty important. Is there any single 
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s not a major factor, as the 
public rates it in fifth place, but sure- 


ly we're top dog here. 
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fifth attribute that people 
want in their heating is safety. 


but don 

















1s a nice thing to have in our pro- 
Almost no one knows what he pays 
for his fuel. In two of our markets 


where we did these consumer inter- 
Certainly on the point of economy 


we neither gain nor lose on an indus 
try wide basis. 

Beyond the five qualities that we've 
described there were several other 


Without getting into too much 
harrowing detail, anyone must admit 
that no fuel is safer than oil. Oil has 


almost never a casualty from central 


ublic yawns. 


view surveys, fewer than one eighth 
The 


of the people know what they pay for 
oil. This was in Baltimore and Niag- 
ara Falls. We let them have 4/10th 
of a cent leeway and called them per- 
fect if they guessed within that range. 
Less than one out of eight got in the 
bracket. The others guessed all the 


way from 7¢ to 30¢ a gallon. 
very minor ones but none of them 


gave other fuels the benefit. So we 


omy 
motion 

Pp 

heating. It 
900.000 
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AY IMPORTANT SESSION during the 
35th annual convention of the 
Oil-Heat Institute of America in Bos- 
ton was the Thursday morning, June 
6, Domestic Manufacturer Confer- 
ence, 

F, Milton Jordan, Timken Silent 
Automatic Div., Scaife Co., and 
chairman of the Domestic Section, 
Manufacturer Division of OHI, intro- 
duced R. F. Hertel, General Electric 
Co., who outlined a plan for using a 
combination Underwriters’ Labora- 
tories and Oil Heat Institute label on 
equipment and installations. 

He explained that last Fall the In- 
stitute’s Executive Committee insti- 
tuted a program of action to unify 
the oilheating industry and offer the 
consumer the opportunity to recog: 
nize that the industry is represented 
by an association and that it has 
standards and ideals. 

In short, the plan looks forward to 
the establishment of standards for the 
manufacture and performance of oil- 
fired equipment, along with a promo 
tional program to sell the label and 
its significance to the homeowner. 

After Hertel presented the tenta- 
tive outline of the organization of the 
plan, the 65 equipment manufacturers 
at the conference explored the proposi- 
tion in a period of open discussion. 
The general reaction and a show of 
hands indicated almost unanimous ap- 
proval of the motion to proceed and 
implement the plan. 


Hertel is Chairman 


Hertel was named chairman of the 
Standards Steering Committee and 
Hollis Albert, Oil Heat Association 
of Maryland and Institute vice-presi- 
dent, became head of the promotional 
side of the program. 

In presenting the plan to the man- 
ufacturers’ conference, Hertel pointed 
out that, “We are not making money 
as an industry. The domestic oilfired 
equipment industry is depressed at all 
levels of distribution. Our equipment 
manufacturers for years have been 
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able to produce far more product than 
the market could absorb.” 

Continuing, Hertel explained that 
FHA and VA are two agencies who have 
expressed approval of any attempt at 
upgrading to offset the difficulties they 
face from low-grade equipment and 
installation. The OHI Executive Com- 
mittee recognized that something 
could be done about these conditions 
and formulated the UL-OHI label plan 
with these objectives in mind: 


Aims of the Plan 


1. To promote the interests of the 
industry and the public through bet- 
ter products and better installations. 

2. To establish performance require- 
ments and standards for the product. 

3. To establish recommended instal- 
lation practices to assure customer 
satisfaction. 

4. To encourage adherence to per- 
formance standards in manufacture 
and installation. 

5. Advertise to the customer the 
idea of “buy equipment manufactured 
to the requirements of UL and OHI and 
have it installed by a dealer who guar- 
antees to install according to OHI per- 
formance standards.” 

6. Get all requirements and stand- 
ards accepted by FHA, VA, states and 
municipalities so adequate policing is 
possible. 

7. To keep in the consumers’ eyes, 
the idea that, “it costs little more to 
have a certified heating job which ad- 
heres to OHI requirements.” 

8. To educate the industry on the 
benefits of standards and the elimina- 
tion of buying or selling on price 
alone. 

9. Encourage all manufacturers and 
installers to advertise that their prod- 
uct meets the highest standards for 
the industry. 

10. To discourage any and all unfair 
business practices. 

Organization of the program to es- 
tablish and promote industry stand- 
ards for safety and performance under 
a combination UL-OHI label would 


UL-OHI quality label Plan 


Proposal for upgrading Equipment and Installations received favorably at Boston Meeting 
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consist of OHI's Executive Committee 
as governing body, with administr, 
tion handled by a full-time secretary 
on the Institute staff. 

The Standards Steering Committe 
with chairman and vice-chairman anj 
sub-committees on burners; furnag, 
burners; boiler-burners;  direct-firej 
water heaters and installations, would 
be assisted by public interest and ad. 
visory technical representation. 

Also, an Advertising-Promotion 
Steering Committee would inclu& 
representatives from manufacturers of 
oilfired equipment, manufacturers of 
accessories and components and instal 
lers of equipment. 


How Plan works 


In practice, equipment offered under 
the plan would be shipped witha 
combination UL-OHI label and when 
installation standards are in effect, the 
installer would affix an additiond 
label, along with a certification as to 
compliance with the standards and in 
cluding actual test results. 

Public interest representation, % 
proposed in the plan, would be draws 
from the Federal Housing Adminiy 
tration, Veterans Administration, 
Underwriters Laboratories, Interm 
tional Fire Chiefs Associations 
American Petroleum Institute, plu 
other groups that may be selected. 

Advisory technical representatioi 
would come from any number of it 
dustry and trade groups, including 
American Society of Heating & Ar 
Conditioning Engineers, Americ 
Society of Mechanical Engines 
American Standards  Associatiot 
Boiler & Radiator Manufacturers AY 
sociation, Bureau of Standards, Inst 
tute of Boiler and Radiator Manufa’ 
turers, Mechanical Contractors 
sociation, National Warm Air Hat 
ing @ Air Conditioning Associat 
Steel Boiler Institute, Technical Diw 
sion, OHI. 

The following excerpts from th 
presentation summarize the basic pi” 


posal : 
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Standards 
Steering Committee 
Voting Members (12) 

1. Chairman—appointed by OHI Execu- 
tive Committee ; 

2. Vice Chairman—appointed by OHI 

cutive Committee 
Pe cemitter Chairmen (appointed by 
Chairman) 

3. Burners 

4. Furnace Burners 

5, Boiler Burners 

6. Water Heaters 

7. Installation 

Representatives (appointed by Chair- 
man) 

8. Accessories 

9, Controls 

10. Components 

11. Installation 

12. Installation 

Non-Voting Representatives: 

Public Interest (5) 
Technical Advisory (10) 


Subcommittee 
Burners 


Chairman: A Burner Manufacturer 
Membership (10) 


Manufacturers 
Group A— 
Making burners for others 
Hi-pressure 2 
Making for themselves 
Hi-pressure 1 
Lo-pressure 1 
Vertical rotary 1 
Manufacturers of accessories, compo- 
nents, controls covering above 3 
Non-voting advisory—one each from: 
OHI Technical Division, u.L. 2 


as 
Put under one cover the relevant por- 
tions of: 
UL—296 Oilburners (safety) 
cs—75-56 Oilburners (performance) 
Plus 
OHI smoke requirements and any other 
tightening deemed necessary 


Subcommittee 
Furnace-burner Units 
Chairman: A Furnace-burner Manufacturer 
Membership (16) 
Manufacturers 
Groups A— 
Making complete units 
Group 
Make furnaces—buy burners 
Group 
Burner manufacturers 
Manufacturers of accessories, compo- 
nents, controls covering the above 3 
on-voting advisory—one each from: 
U.L., NWAHACA, ASHAE, FHA, Tech- 
nical Division ont 5 


te ane 


as 
_ To codify under one cover relevant por- 
tions of the following: 
1. C8-195-56 — Warm air furnaces 
equipped with high, low pressure or verti- 
agree 
- UL-727—Oilfired central furnaces. 
- UL-729—Oilfired floor furnaces. 
: UL-730—Oilfired recessed heaters. 
- UL-731—Oilfired unit heaters. 
; NBFU-90-8 — Warm air furnaces 
equipped with air cooling units. 
/, FHA*MPR-5 1—DMini - 
Pearly Minimum property re 


 & 


at» w 


Subcommittee 
Boiler-burner Units 


Chairman: A Boiler-burner Manufacturer 


Many facture methip (18) 


toup A—Making complete units 





Steel 1 
Cast-iron 
Group B—Make boiler—buy burner 
Steel 2 
Cast-iron 2 
Group C—Burner manufacturers 2 
Manufacturers of accessories, compo- 
nents, controls covering the above 3 
Non-voting advisory—one each from: 
IBR, ASME, BRMA, ASHAE, UL, FHA, 
Technical Division OHI, SBI 7 
Note: A Technical Committee “A” is 
to be set up for domestic hot water supply 
standards. 
Task 
Codify under one cover relevant por- 
tions of: 
1. uL-726—Oilfired boilers 
2. UL-732—Oilfired water heaters 
3. ASME—Boiler Code 
4. spi—Rating Code 
5. 1BR—Rating Code 
6. FHA-MPR-51—Minimum property re- 
quirements. 


Subcommittee 
Direct-fired water Heaters 


Chairman: Manufacturer of Water Heaters 
Membership (13) 
Manufacturers of water heaters 
Manufacturers of burners 2 
Manufacturers of accessories, compo- 
nents, controls 
Non-Voting Advisory—one each from: 
UL, ASME, Technical Division OHI, FHA 4 
‘as 
Incorporate FHA and UL requirements 
into one standard. 


Subcommittee 
Oilfired equipment Installations 


Chairman: A Large Installing Dealer 
Membership (25) 
Dealers 
Appointed by on!'s Distribution 
Division 
Manufacturers (Equipment) 
Appointed by Steering Committee 
. one each from sub-commit- 
tees on: 
Burners 
Furnace-burners 
Boiler-burners 
Direct-fired water heaters 
Manufacturers (accessories, compo- 
nents, controls) covering the above 
Non-Voting Advisory—one each from: 
Technical Division OHI, UL, SBI, IBR, 
NWAHACA, FHA, NFPA and Fabri- 
cated Chimney Mfgrs. Assn., 
Tank Mfgrs. Assn., International 
Fire Chiefs Assn. 10 
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Task 

Codify the regulations found in NFPA 
Pamphlet 31, all installation standards of 
NWAHACA, IBR, NBFU, UL-80 Tanks and 
provide an OHI installation check list. For 
example: 

1. Electrical supply — Companies with 
regulations of the local body having juris- 
diction. 

2. Fuel supply—(a) Tank has approved 
UL label; (b) Tank inhibited. 

3. Air supply—(a) Approved draft con- 
trol; (b) Adewunte combustion and ven- 
tilation air. 

4. Chimney and vent—Comply with uL 
and local regulations. 

5. Burner—Has Ut-On! label. 

6. Furnace or boiler—Has uL-ont label. 

7. Initial start up—15 min. operation 
before making OHI performance test: (a) 
flame adjustment and color; (b) draft; (c) 
C02; (d) stack temperature; (e) smoke 
determination; (f) test for sound level; 
(g) certify on customer certificate. 


Certification by Manufacturer 


1. Statement will be filed certifying that 
product meets these requirements: 

A. Underwriters Laboratories for Safety. 

B. Ont Standards for Performance. 

2. Certification is given to the Standard 
Steering Committee for approval. 

3. Upon approval, combination UL-OHI 
Labels are ordered. 

4. The Standards Steering Committee 
reserves the right to test the manufacturer’s 
product for compliance at any time. If 
product does not meet the minimum stand- 
ards, use of approval and labels is with- 
drawn pending compliance. 


The combination UL-OHI label Service 
for Manufacturers 
Burners 


Each burner bearing the UL-OHr! label 
shows that it: 

1. Has been ut Approved 

2. Complies with cs-75-56 

3. Meets OHI Standards 

Cost . . . 50¢ per label. 


Furnaces 
Each furnace bearing the UL-OHI! label 
shows that it: 
1. Has been ut Approved 
2. Complies with cs-195-56 
3. Meets on! Standards 
Cost . . . 50¢ per label. 


Boilers 

Each boiler bearing the uL-on! label 
shows that it: 

1. Complies with the asME Code for 
low pressure heating boilers. 

2. Meets on! Standards. 

Cost . . . 50¢ per label. 

(Manufacturer includes cost of labels as 
a separate item in his billing.) 


Product Labeling 


All burners bear UL-OH! label. 

All furnaces and boilers bear UL-OHI 
label. 

A furnace-burner or boiler-burner bears 
two labels. 

When installed according to Oil Heat 
Institute of America, Inc. Standards and 
requirements, the installer affixes his OHI 
label. 

Cost of 50¢ par label goes into pot at 
local level. 

1. To spot check installations. 

2. To finance “quality product, quality 
installation for comfort in every room.” 


Policing Installations 


1. FHA Minimum Property Require- 
ments (FHA Inspection). 

2. Other lending agencies to require UL- 
OHI product label and On! Installation 
Standards. 

3. International Association of Fire 
Chiefs to inspect for labels. 

4. Local dealer groups to spot check 
dealer installations. 

5. Various authorities having local juris- 
diction. 

Installer to work in close cooperation 
with FHA Field Office tieing in the FHA 
Certificate of Completion with copy of 
numbered OHI Installation Certificate. 


The Installer 


After affixing On! Installation Label on 
burner and/or boiler-burner or furnace- 
burner unit: 

(a) Makes out a certificate. 

(b) Copy remains in his possession. 

(c) Original placed in weather proof 
envelope and wired to the incoming power 
switch box where it will be available for 


(Please turn to page 126) 
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Get in Hot Water! 


Men 100% fueloil-minded gain much by recommending oilfired water Heaters 


by 
W. B. Adams 


ho WATER HEATERS were not 
plentiful at the 13th Interna- 
tional Heating and Air-Conditioning 
Exposition in Chicago, the last week 
of last February. That’s putting it 
mild! Amidst thousands upon thou- 
sands of products on display at the 
Chicago show, were two lonely look- 
ing water heaters, only two, powered 
by fueloil. 

That’s indicative of the men of the 
oilheating industry overlooking one of 
the best ways to advance and increase 
the use of fucloil-powered equipment. 

Those men interested in oilheating 
equipment mainly because it builds up 
their fueloil businesses are extremely 
shortsighted in not attaching great im- 
portance to oilfired water heaters. In 
disregarding such water heaters, fuel- 
oil men are failing to use one of their 
best weapons against the increased use 
of gas for heating. 

Gas-minded enthusiasts, on the 
other hand, push their water heaters 
strenuously, so strenuously that they 
often use doubletalk that runs like 
this: 


“If you put in a gas water heater, 
you get a lower rate for the gas you 
use for cooking—if you also use gas 
for cooking. Because you have gas 
piped into the house and use it for 
cooking and water heating, and be- 
cause these two loads cause you to use 
lots of gas and thus lower the gas rate, 
you may as well use gas for heating. 
Use just one kind of fuel in your 
house, gas, for all your needs—for 
water heating, cooking, and house 
heating. That’s the way to minimum 
fuel costs.” 

The flaw in this logic, in many 
localities where gas-heat men and oil- 
heat men are fighting hard to put their 
equipment into new homes, lies in the 
fact that while (a) it is true that using 
much gas per month gives a home- 
owner the most Btu’s per dollar he can 
obtain in gas, (b) fueloil none-the-less 
provides many more Btu’s per dollar 
than gas does at the lowest rate a 
homeowner can get gas, even if he 
uses it “for everything.” 

To set things straight in their own 
minds, men employed by fueloil com- 
panies and oilheating equipment deal- 
ers should start thinking in terms of 
the number of Btu’s obtained for each 
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Radiant 


one cent, or each one dollar, spent o; 
fueloil . . . and spent on gas, 
For fueloil, that’s simple. In rounj 
numbers, each gallon of domestic fue 
oil contains 140,000 Btu. Used x 
70% efficiency, one gallon of fueloj 
provides about 100,000 usable Bw’ 
With the fueloil priced at 15¢ per gil 
lon, divide the 100,000 usable Bry’ 
by 15. You learn that a customer buy: 
ing 15¢ fueloil obtains 6,667 Btu's for 
each one cent he spends on the oil 
You can continue figuring. One gal 
lon of water weighs 8.3 pounds. By 
definition, one Btu. or British therm 
unit is the amount of heat needed tp 
raise the temperature of one pound of 
water one degree Fahrenheit. Th 
usual basis is to figure that a wate 
heater raises the temperature of hot 
water 100°F.—from 50°F. to 150°F, 
for example, or from 60°F. to 160°F 
Because a homeowner gets 6,66) 
Btu’s for one cent spent on fueloll 
and it takes 830 Btu’s to raise the tem 
perature of one gallon of fuelal 
100°F. (that 830 is the result of mul 
tiplying 8.3 times 100), you can fg 
ure the homeowner gets eight gallons 
of hot water for each cent he spend 
on fueloil. Because dividing 6,67 
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Btu’s (the number bought for one 
cent) by 830 gives the eight. 

The same type of numerical think- 
ing, with your local gas rates and in- 
formation about the Btu content of 
the gas injected into it, will show how 
many gallons of gas-heated hot water 





ent on 

the homeowner will obtain for each 
round one cent he spends on gas for heating 
‘ic fuel water. 
Jsed xt You'll wind up thinking in terms. 
- fuelol A therm equals 100,000 Btu’s. 
> Btu's The chart on page 78 on costs of 
per gal heating water using fueloil, electricity, 
e Btu and gas appears here through the 
er buy. courtesy of the Timken-Scaife organ- 


t's for ization, which prepared it to help deal- 
the oi ers sell Timken-Scaife water heaters. 
ne gal Study this chart. Learn to use it. 
nds, By You'll have to obtain information on 
therm the cost of gas for water heating in 





eded to your locality, in terms of whether one 
ound of therm (100,000 Btu’s) in the gas cost 
Th the amounts listed in the chart, or in- 
+ water between amounts that will make you 
of het do a bit of figuring or interpolating. 
150°F. Telling a homeowner that 15¢ fuel- 
160° & oil provides eight gallons of hot water 
5 6,66) at the 150°F. or 160°F. explained 
fucloil earlier, you don’t stop there. You have 
he tem’ more points to make. 

fuelai First, gas-fired water heaters found 
of mul in most homes are relatively feeble in 
can fg their ability to heat water. Therefore 
gallon many of them send out most of their 
, spend “hot” water, at times when much 
6,66) “hot” water is needed, at tempera- 
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tures much below the above-mentioned 
150°F. or 160°F. Homeowners don’t 
know this; feeling 125°F. “hot” water 
pour onto their hands from a faucet, 
they think the water really is “hot.” 

Second, water heaters powered by 
oilburners, by the gun-type oilburners 
used in most oilfired water heaters, 
have vastly more power than the gas- 
fired water heaters used in typical 
homes, Therefore these oilfired water 
heaters really can provide the 150°F. 
or 160°F. hot water needed for best 
operation of automatic washing ma- 
chines and automatic dishwashers. 

Third, whereas he gets eight gallons 
of really hot 160°F. water for one cent 
spent on 15¢ fueloil, a homeowner gets 
many more gallons of water at the 
moderate temperatures needed for 
washing hands, taking baths and show- 
ers, etc. For the one cent, he gets 16 
gallons of water warm enough for a 
“hot” bath in a bathtub. 

The great water-heating power of 
oilfiring shows up in such additional 
numerical thinking as this: 

Divide the 100,000 usable Btu at 
70% efficiency in one gallon of fueloil 
by the 830 Btu needed to raise the 
temperature of one gallon of water by 
100°F. In round numbers, you arrive 
at a quotient of 120. Divide by 60 
(the number of minutes in one hour) 
and you wind up with the basis of a 
thumb rule that’s been published 
dozens of times in FUuELOIL & OIL 
HEAT .. . which is: Firing one gallon- 
per-hour, at 70% efficiency, can pro- 
vide two gallons of hot water per min- 
ute, heated over a 100°F. temperature 
rise. 

Thus a water heater oilfired at 1.0 
gph, working at 70% efficiency, can 
raise the temperature of 120 gallons 
of water per hour by a full 100°F. 
temperature rise! 

Now check up on the models of gas- 
fired water heaters usually offered to 
homeowners in your locality. You'll 
find them feeble. You may find that a 
20-gallon gas water heater has an in- 
put of 20,000 or 25,000 Btu per hour. 
A 40-gallon size may have an input 
of 35,000 or 40,000 Btu per hour. 

Check those figures against the Btu 
input rates of the oilfired water heat- 
ers you can offer your customers. Fired 
at .50 gph, an oil-powered water heat- 
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er has an input of 70,000 Btu per 
hour. Fired at .75 gph, such a water 
heater has an input of 105,000 Btu 
per hour. Fired at 1.0 gph, the Btu 
input is a tremendous 140,000 Btu per 
hour—because 140,000 Btu repre- 
sents, of course, the heat content of 
one gallon of fueloil. 

Numerical thinking of the kind dis- 
cussed up to now in this article gives 
you the basis to educate your custom- 
ers. You can explain to them that oil- 
fired water heaters are in a class by 
themselves . . . with respect to Btu 
input power. 

Check the gas and oil water heaters 
available to homeowners in your local- 
ity, on.a basis of installed price of each 
water heater versus its actual water- 
heating ability in terms of Btu input. 
You'll learn that in buying an oilfired 
water heater, a homeowner gets vastly 
more water-heating ability per dollar 
spent on water-heating equipment, 
than in buying a gas water heater. 

One oilheating equipment dealer 
had a habit of saying years ago, “The 
catch to installing an oilfired heater 
fired by a gun burner, in a one-family 
house, is that the smallest model you 
can install has sufficient water-heating 
ability for a three or four family 
house.” 

Today he no longer says that, but 
tells homeowners instead, “The popu- 
larity of automatic dishwashers, auto- 
matic washing machines, and daily 
baths for each member of the family 
has grown and grown during the last 
ten years. Along with this, the need 
for hot water in a home has increased 
terrifically. Today gallons of hot water 
are used in a typical home where 
quarts used to be enough. 

“The gas industry has not recog- 
nized this and kept pace with it. But 
I have. The gas interests recommend 
for a four-family house the same ca- 
pacity water heater I install in a one- 
family house.” 

Among the chief advantages of an 
oilfired water heater are: 

1. Tremendous capacity not found 
in other types of water heaters being 
offered to homeowners. 

2. Low price for the installed water 
heater, compared to its tremendous 
capacity. 

3. Monthly fuel bills amazingly low 
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.... Hot Water 


compared to the bills resulting from 
use of another fuel in an automatic 
water heater. 

4. The convenience of using one 
fuel, oil, which is delivered auto- 
matically, for both house-heating and 
water-heating. 

5. The well-known safety of oil as 
fuel. The drip of fueloil from a little 
pipe leak can be annoying; the re- 
sultant oil odor makes the homeowner 
call a serviceman. The escape of gas 
from a little pipe leak has more than 
annoyance to it—it is a good reason 
to have the occupants leave the house 
immediately. 

You can also point out to a home- 
owner that, thanks to its high capacity 
or high Btu input, the oilburner fir- 
ing a water heater runs but little 
usually, when ordinary amounts of 
hot water are being used. Less than 
two hours per day oilburner “on” 
time is usual. That leads to many 
years of oilburner life and to little 
trouble, because the oilfired water 
heater is powered by precisely the 
same model oilburner used for house 
heating; and in heating a house an oil- 
burner may run a total of 1,500 hours 
a year. Most days, then, the burner 
firing a water heater is on vacation! 
A homeowner finds it almost impossi- 
ble to draw enough hot water to make 
the oilburner firing his water heater 
run a total of four hours a day! 

At certain high-up executive levels 





Cost 
Electric Water Heater 
@ $.01 per K.W.H. 
@ .02 per K.W.H. 
@ .03 per K.W.H. 


$ 5.00 
10.00 
15.00 


Gas Water Heater 
@ $.10 per Therm 2.50 
@ .15 per Therm BY | 
@ .20 per Therm 5.00 
@ .25 per Therm 6.25 
@ .30 per Therm 7.50 


Oil Water Heater 
@ $.13 per gal. 2.60 
@_ .14 per gal. 2.80 
@ .15 per gal. 3.00 


temperature rise. 


x 100 = 1,660,000 ‘Btu's. 





Comparative water heating Costs 
(For average family of 4; based on 2,000 gals. of hot water per month) 
Monthly 


—NMonthly Savings @ oil price— 
13¢ gal. 14¢ gal. 15¢ gal. 


$ 2.40 $ 2.20 $ 2.00 
7.40 7.20 7.00 
12.40 12.20 12.00 


ios 
2.20 
3.45 
4.70 


The above costs are based on heating 2,000 gallons of water to a 100° 
2,000 gallons of water heated through 100 degrees required 8.3 x 2,000 


Electric water heating: 3,415 Btu’s per K.W.H. at 100% efficiency or 
1,660,000 — 3,415 = 486 K.W.H.—plus stand-by loss equals 500 K.W.H. 
Gas water heating produces 100,000 Btu's per Therm at 80% efficiency 
or 1,660,000 ~ 80,000 = 20.75 Therms—plus stand-by loss equals 25 THERMS. 
Oil water heating produces 140,000 Btu’s per gallon at 70% efficiency or 
1,660,000 -- 98,000 equals 17 gals. oil—plus stand-by loss equals 20 GALLONS. 
Note: A “Therm” of gas is 100,000 Btu's. 








of the fueloil industry, where oil- 
heated hot water has been considered 
extensively in connection with in- 
creasing the use of fueloil for heating 
homes, the thinking became tangible 
to this degree: 

It was decided that in building a 
new home which will be heated by the 
highly popular forced-air type of sys- 
tem, an owner should be able to buy 
an installed oilfired water heater for 
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no more than $200. That price would 
apply to a water heater installed when 
the house is being built. 

The oil piping, water piping, smoke- 
pipe, and electric wiring of the oil 
fired water heater are included in the 
installed price, of course. But the in 
stallation costs are lower while the 
house is being built than they are 
otherwise. Service for one year also is 

(Please turn to page 130) 
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How to modernize Jobs 
by applying Electronics 


Part t—Instructions on proper Aiming of Cell monitoring Gas-pilot and Main-flame 


Commercial-industrial oilburner ex- 
perts should read the first part of this 
article by J. W. Schulz, which ap- 
peared in the June issue of FUELOIL 
& Om Heat, before reading the sec- 
ond part which appears here. 

This two-part article makes clear 
that learning how to install and serv- 
ice electronic oilburner controls does 
not include learning vast amounts 
about electronics. It includes such 
simple and easily understood points 
as making certain to use.the proper 
wire size and wire insulation for the 
circuit of a lead-sulphide cell, making 
certain this circuit is not overly or un- 
necessarily long, and making certain 
the wires of this circuit are housed in 
conduit that contains no other wires. 

The work of installing and check- 
ing the operation of a lead-sulphide 
cell set-up, which uses one cell to 
monitor the gas pilot and the oilburn- 
er flame, includes the important work 
of first trying to aim the cell properly 
—then testing to ascertain whether or 
not you succeeded in aiming the cell 
properly. How to do these things is 
covered in detail in this article by 
words and specially made drawings.. 

Aiming, then checking for proper 
aiming, is highly important work. 
This work cannot be done by an elec- 
tronics engineer, but must be done by 
an oilburner expert intelligent enough 
to read and understand instructions— 
and to follow them to the letter. No 
knowledge of electronics, as such, is 
needed to do all the other work in- 
cluded in installing and servicing oil- 
burner controls of this type. 


IM TAPKAS, Minneapolis-Honeywell 

engineer who supervised the in- 
stallation of the electronic R478B 
Protectorelay installed in the institu- 
tion, has many down-to-earth point- 
ers for men installing lead-sulphide 
cells for the type of monitoring de- 
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scribed above—gas-pilot flame, and 
main oil-flame monitoring. 

First, says Jim Tapkas, don’t try to 
drill the hole needed in the boiler 
front plate, of a burner already in- 
stalled, for the lead-sulphide cell. 
Drilling is too slow and difficult. The 
hole must be elliptical because the 7” 
pipe on which the cell will be mount- 
ed goes through the front plate at a 
slant. 

Have a welder on the job to cut the 
hole and weld the 12” pipe in place 
after you aim it properly. You'll need 
him on the job for about an hour and 
a half. 

As the accompanying front view of 
the burner and its front plate shows, 
you locate the hole for the V2” pipe 
at the seven o'clock position of the 
burner’s blower housing, as close as 
possible to the blower housing. Chip, 
or otherwise get through, the refrac- 
tory material inside the front plate, 
which forms the firebox front wall. 

The opening you. provide for the 
Y,” pipe, through the steel front plate 
and the firebox front wall, must be 
large enough for considerable move- 
ment of the V2” pipe. You've got to 
be able to move the pipe considerably 
to do your aiming. 

Before starting the aiming of the 
VY” pipe, make absolutely certain the 
burner is adjusted to fire normally. 
That can’t be overemphasized, ac- 
cording to Jim Tapkas. 

‘You'll do your aiming with the 
boiler’s firing door or flame-observa- 
tion door closed—the way it normal- 
ly is during a burner start-up. The 
burner’s blower will be running dur- 
ing aiming, but because the solenoid 
shut-off valve in the burner’s cup line 
has been disconnected no fueloil will 
go to the burner’s atomizing cup. 

Important: The proper amount of 
air will come from the burner’s blow- 
er when you do the aiming. That’s 
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the proper amount of burner-blowe, 
air for a start-up, whether the burn; 
provides a fixed firing rate, or star; 
up giving a small flame which lat, 
becomes larger . . . low-fire start, 


The over-fire draft must be as usu § 


for a burner start-up. A barometri 
smokepipe draft regulator must bea 
justed properly before you start aim 
ing, if the job has one. A draft ir 
ducer must be running at the prope 
speed, if the job has one. The proper 
amount of secondary air for a stat 
up must be flowing into the firebor 
so find out if a secondary-air damp: 
needs adjustment. 

Do anything else that must & 
done to make certain the burner i 
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In each of these three drawings, alit 
tle circle shows the all-importai 
location which the lead-sulphide cl 
is sighting. During an gilburner stan 
up, the cell must first see a good, stron, 
gas-pilot flame extending out as foré 
this circle, thus well able to reach ad 
ignite atomized fueloil when it sta 
coming from the burner's atomiti 
cup. After ignition is cut off, the 
sees the oil flame at the same locatin 
—shown by the circles, Certain # 
ceptional horizontal-rotary oilbume 
which have been in use for years a 
found to give gas-pilot flames too 
and undecided to give good signas 
lead-sulphide cells. Only occasional 
does a dealer encounter such c bume 
When he does, he has found defiit 
proof that the gas-pilot flame in # 
for years simply has not been 

a tte job. He should take up with te 
oilburner manufacturer the proves 
of fitting the burner with a bewer'g” 
tion system—which provides a str 
healthy gas-pilot flame that can th 
proved by a lead-sulphide cell. 
cell actually provides an exceedin 
strong signal, of greater intensity 

is needed to work the Protector” 
properly, when viewing good gas 
flames of ordinary ignition 
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| adjusted to fire normally—particu- 


larly to start up normally. Then start 


| aiming the lead-sulphide cell's 1/2” 


mounting pipe. The accompanying 
drawings, specially made by FUELOIL 
&@ Ow Heat with help from Jim 
Tapkas, are intended to help you per- 
form the aiming operation, which 
though a little tricky works out to be 
tremendously gratifying after you've 
accomplished it. 


As the three accompanying draw- 
ings show, by heavy little circles in 
each drawing, on a job of this type 
(one cell proves both gas-pilot flame 
and oil-fire main flame) the cell must 
sight the normal junction of the pilot 
flame and the main flame. 

In the three drawings, the 1” pipe 
is aimed at the all-important little, 
heavy circle—for at this location the 
gas-pilot flame lights the fueloil. 


Run the burner motor with every 
adjustment set up for a start-up, as 
described in detail earlier. The burn- 
er’s shut-off valve is disconnected so 
that no fueloil will go to the atomiz- 
ing cup, as described earlier. You 
sight through the Y2” pipe, though 
this includes contortions for you on 
some jobs, and you aim the pipe as 
the drawings show. 

Place the pipe in the position that 





















4 
GAS-PILOT 
ASSEMBLY 


BLOWER 

HOUSING 

t BURNER 
MOTOR 





STEEL 
FRONT-PLATE 


© coun! fons pla wong 
A) BAD! Only pat of 8 pipe 





Pome: 






































SIDE VEW 














Now in its 54th yeq 
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Here's how PETRO 
pays off in 


The Petro case files are full of peo 
like Mr. Newhall who have used Pet 
equipment for several decades. Whatd 
they like best about Petro burners? ... 
the real down-to-earth dependability ai 
economy. They proved that the i 
costs less. 






This advertisement appeared in 
the first issue of FuelOil for P 
Sent & Peer, Déonniier, 1983. In 1919 the customer said... 





CHARLES A NEWHALL 
MEAL ESTATE 
10 Tacmont stmeet June 16, 1919, 


@OsTonw Mass 
Mr. Willies C. McTarnanan, 
Pesos Notary O11 Burncr, Inc., 
19 Central Street, 
Boston, Mase. 


Dear Sir: 
I aw much pleased with the Fese Burners install- 


ed in our five apartment builuings,- numbers 1000, 1090, 1100, 
1110 and 1120 Beacon Strect, Brookline, Mas-. 

Owiny to tho fact that the of] was put in tn tho 
middle of the finter, it ic impossible accurately to estate ine 
@ctual saving in tho cost of fuol, but I feel euro it 13 cone 
siderable. 

Tho Janitors havo practically their whole tise 
frceo for othor work, in fact tho Janitors’ wives tako care of 
throe of the boilers most of tho Lime. There 13 no dust and dirt 
working up the 6tairwa;3 and throuyh the buildings. As the In- 
Spector of the Town of Brookline expressed it, “You could eat 
your dinner in the boiler room.” 

4n tho Spring and Pall, when hoat 13 needed for 


only 2 fe# hours a day, it 1s a simple mattor to li-ht the of} 





burner and turn it out whon it 1s no longer ncedod, instead of 
Otarting a coal firo which is expensive. 


My best endorsement of your burner 13 tho fact 





that I have Just placed a contract for two additional installe- 


tione, making seven buildings equipped with Fess of] burning 


In 1919, Mr. Charles A. Newhall, a prominent Boston real estate operator, 















equipped these six Beacon Street apartment buildings with Petro oil — Very truly yours, 

burners. Mr. Newhall reports that repeated tests through the years have AbharkudNidoll 
shown substantial fuel savings, in addition to cleanliness, convenience P 
and labor saving benefits. Recently the older models have been replaced | 
by modern fully automatic Petro rotary oil burners. — 
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of leadership in engineering, manufacturing 
of automatic heating and power equipment. 
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Above, one wing of 1200 Beacon Street Hotel, Boston’s newest and finest. Hotel has 175 rooms, lux- 
urious dining room, cocktail lounge, coffee shop, and 200 car underground garage. Heated by Petro 
oil burners, of course! 


fs)... 

ity a Thermal Viscosity System cuts fuel costs Fully Automatic — follow the load 

ne gy ~=©Whatever the fuel — from light residential oil to Interlinking draft, flame and fuel supply controls bal- 
heavy #6 bunker oil — Petro burners fire it with ance the firing output with load demand automatically 
ease. By burning the low-cost heavy fuel oils you — eliminates costly overfiring and constant adjust- 
save on cost-per-gallon and they have 8% more heat ments. Cuts labor costs too. 
value! 

NOD “SUNN Deal cst. cir ies tc ala dasa in cada eee inten nite moment mainte Easily adapted to any boiler room 


Old boiler rooms and heating systems gain new-found 
efficiency when modernized with a Petro oil (or com- 
bination oil-gas) burner. Also available is a complete 
factory assembled and tested forced draft Petro firing 
system. This system, which will meet your exact fuel 
and firing requirements, can be attached to your boiler 
and be in operation in a matter of hours. Whatever 
your firing need you'll find that Petro’s 54 years of 
experience will serve you best. Inquire right away on 
how Petro can cut steam costs for you. 


d..§ 37 years later the customer said .. . 





CHARLES A. NEWHALL 
REAL ESTATE 
$01 @CaCOn STREET 
GROOCKLINE 46. MASS 


April 25, 1956 
Petroleum Heat and Power Co. 


65 State Street 
Boston 9, “assachusetts 


Gent lesen; 


We have been using Petro semi-automatic Turbia 
O11 Burners to burn #6 Bunker fuel 011 since 1919, and 


1 
we cow have eleven plants. | 
| BOILERS 
Besides the cleanliness, convenience and saving | 
i of labor, the use of these Petro Oil Burners has resulted 
in & considerable saving in our fuel costs. | BURNERS 
: Bo feel certain that we are obtaining the most | 
economical heating service possible. The many scientific gy 
¢ tests that have been made nave Proved this to be so, | FURNAC 
dirt % In fact our association with your Company and | 
ak Oreducts has veen so Satisfactory, that wnen Petro case 
Out with @ fully automatic burner, we replaced most of our l 
4 


WATER HEATERS 





t Olfer equipment with the new tully automatic burners #nich . 
HEATING AND POWER EQUIPMENT SINCE 1903 


have proved very satisfactory 
We will be glad to have anyone look over our 


ee Plants at any time, and we will be more than pleased 
a © recommend your Company and Petro Oil Burning equipment. 


PETRO, 3542 West 106th Street, Cleveland 11, Ohio 


Please send information on: 


of Very truly yours, 


AharkuN dull 
[] RESIDENTIAL [-] COMMERCIAL ] INDUSTRIAL 


[] BURNERS [] BOILERS [1] FURNACES [] HOT WATER HEATERS 
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sights it at the business end of the 
flame of the gas pilot—the end that 
actually lights off the fueloil on a 
start-up. 

If you can see the proper part of 
the gas flame, the cell which will be 
mounted on the pipe can see it. Re- 
member, during normal burner oper- 
ation, ignition off, the cell will see 
the oil flame. 

The welder tacks the 2” pipe in 
place temporarily, when you’ve done 
properly your first aiming or sighting. 

Try to avoid having the cell aimed 
at refractory material of the firebox. 
Seeing refractory which becomes red- 
hot, the cell may stop the burner. 
That's because the cell responds to 
flickering light from a gas flame or 
oil flame, but does not respond to 
steady light such as red-hot refractory 
material can give. Receiving much 
steady light from red-hot refractory, 
the cell is blinded—it cannot then de- 
tect properly the flickering light from 
a flame. 


Seven o’clock Position 


The seven o'clock position shown 
in the accompanying front view is 
good for most jobs, because for one 
thing it avoids the cell’s being able to 
see refractory firebox material which 
becomes red-hot. 

“The main consideration,” Jim 
Tapkas sums up, “is sighting the gas- 
pilot flame as far away from the atom- 
izing cup as possible, and still getting 
a good look at this gas-pilot flame, 
without winding up with the cell 
seeing hot refractory material when 
the firebox is red-hot. Generally the 
problem of having the cell see the 
main oilburner flame, during normal 
operation with ignition off, is second- 
ary. Proper pilot sighting makes main- 
flame sighting fall pretty well in 
line.” 

You had the welder tack the 1” 
pipe temporarily in place, after you 
did your sighting of the business end 
of the gas-pilot flame with every 
burner adjustment set for proper 
start-up, with the burner motor run- 


84 


. ... Aiming the flame Cell 
















Jim Tapkas has his hand on the lead-sulphide cell, mounted on the 4" pipe 

welded in the seven o'clock position of the burner’s blower housing. The piece 

of cardboard in the picture was placed on the floor to make things appear mon 
clearly than they would be without it. 


ning, but the cup-line shut-off valve 
kept closed by disconnecting it. 

Now you are ready for the impor- 
tant and interesting “pilot turn-down 
test.” Put the lead-sulphide cell in 
place on the 17” pipe. Connect to the 
Protectorelay a DC voltmeter and 
set up to use its 150 volt range—in 
the simple fashion covered in the Pro- 
tectorelay instructions. Leave the 
cup-line shut-off valve disconnected 
as it has been—so it cannot open. 

Following normal sequencing, close 
the switches and control circuits that 
tell the burner to start. The burner 
motor will run. You are going through 
a normal start-up, remember all ad- 
justments are correct for a start-up— 
but no fueloil will flow to the burn- 
er’s cup. 

With the cell seeing the gas-pilot 
flame properly, the voltmeter will 
now give you a steady reading of be- 
tween 90 and 140 volts. Any reading 
between those limits is good. 

Now you start turning off the flow 
of gas to the ignition system, extreme- 
ly gradually, using the gas valve in 
the line providing the gas for igni- 
tion. You are gradually reducing the 
size of the burner’s gas-pilot flame. 
Continue on closing the valve, grad- 
ually and slowly, until flame relay 
#2 drops out because the cell no 
longer sees the gas-pilot flame. The 
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R478B_‘Protectorelay _ instructions 
identify flame relay #2 for you. 

Now open the gas valve in the gas 
feed line—again moving the valve 
handle extremely slowly and gradual 
ly. Stop opening the valve at precix’ 
ly the time that the flame relay pulls 
in again. 

Doing this with extreme care, you 
have adjusted for the smallest gaypi 
lot flame which can get an “okay” of 
“go ahead start firing oil” signal from 
the lead-sulphide cell. The question 
to be settled now is whether or not 
this size gas-pilot flame is sufficiently 
big for a smooth, safe start-up—for 
instant ignition of the atomized fuel 
oil that will come from the atomizing 
cup when the burner should fr 
start firing oil. 

Now look at the size and location 
of the turned-down gaspilot fam 
you just adjusted. Remember, this # 
the smallest gas-pilot flame the lead’ 
sulphide cell will “see” and report # 
adequate to light the fueloil. 

If your expert inspection of the 
turned-down flame causes you be 
lieve it will safely light the main 
flame, try it. Connect the burt’ 
cup-line solenoid shut-off valve, 
start the burner. This is the corres 
time to keep your hand on a sw 
that can stop the burner. 

“If the light-off is smooth you la 






































































This half page 
Johnson Oil Burner 
advertisement ran 

in the Sept. 1924 issue 
of ‘‘Fuel Oil’’. . . the 
forerunner of 

FUELOIL and OIL HEAT. 
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xl CONGRATULATIONS... 

pul 

. TO A FINE 35-YEAR-OLD TRADE JOURNAL 
FROM THE S. T. JOHNSON CO. 

ss WHICH HAD BEEN ENGINEERING 

: | __ AND MANUFACTURING FINE OIL BURNERS 
FOR NINETEEN YEARS 

4 AT THE TIME FUEL OIL AND OIL HEAT 

i WAS BORN. AS TEAMMATES OF YOURS 
a IN THE ADVANCEMENT OF OIL HEATING 
a WE WISH YOU MANY “HAPPY RETURNS”. 
to be 

iin ol 


yrnets 


gwiteh Builde = T. JOHNSON CO, 
ts of fine Oil B e . 40 Arlington Ave., Oakland 8, Calif, 
a fit urner Equipment since 1903 Church Road, Bridgeport, Pennsylvania 


loil 





The new R478 Protectorelay you see being 
installed above assures you a safe start after 
each power interruption regardless of length 
or cause. Every time power returns, the elec- 
tronic network must prove itself to be safe 
before the burner can be started. With power 
on during stand-by the electronic circuit 
checks itself continuously. The R478 re- 
sponds instantly to flame failure, providing 
immediate burner shutdown and post purge. 


Controller 


R478 Protectorelay 


Ignition Transformer 


Pilot Valve 
















A flame safeguard for commercial burners 


New Honeywell 
R478 Protectorelay 


gives your customers the ultimate in 


Safety * Performance ¢ Flexibility 


+ Choice of flame detection—R478A for flame recti- e Wide selection of voltage— voltage selector permits 

fication (flame sensing rod and photo cell). R478B for use on 120, 208 or 240-volt 60 cycle service. Separate 
Flameguard (lead sulphide cell). model available for 50 cycle. 

+ Choice of burner sequencing—choose from: e Broad range of applications— precision engineered 

for large conversion burners—such as horizontal rotary, 

¢ Pre-purge period either 5 or 30 seconds. mechanical, air or steam atomizing and forced draft gas 

¢ Proved or unproved pilot or direct ignition. —also for steam generators and floor standing heaters. 


e Intermittent or interrupted pilot. 

e Ignition timing either 15 or 60 seconds. 

¢ Low fire start with return to firing rate control 
either when main fuel valve opens or at end of igni- 
tion period. 


e Fast dependable electronic detection and timing— 
R478 responds instantly to flame failure. Then, vacuum- 
tube rectifiers assure uniform electronic timing of 
sequences. 

ag e Easy to install. 

In combination gas-oil burners one sequence can be 


selected for gas firing, another for oil firing. e Lower maintenance costs—Time-proven Honeywell 


components—unaffected by friction, dust or corrosion— 
+ Choice of manual or automatic starting. assure constant efficient operation. 


of heating controls for all types of oil 

and gas burners. With Honeywell you can 

rely ge supplier for all of your 

controls. For information on the R478 Fi Hy 

of on any of our other controls, call your local wt WE Coitiol. 
Minneapolis-Honeywell office. Or, write 

Dept. FH-7-140, Minneapolis 8, Minn. 





Honeywell manufactures a complete line Honeywell 


Congratulations to Fueloil & Oil Heat 
OM ts 35th Anniversary “trademark 


Sh 















FROM 2.25 THROUGH 17.00 6.P.H. 


Most everyone Calls 


MODEL A-50 


5.00 to 7.50 GPM. 
MODEL A-100: 7.50 to 10.00 GPM. 
MODEL A-180: 9.00 to 17.00 G.P.H. 


MODEL A-50: 2.25 to 


MODEL A-75: 


BETTER 


for LARGE OIL BURNERS 


Paragon 


Thilas 
DELIVERY 
Paragon Oil Burner Corp. 


IMMEDIATE 


B 


Approved by Underwriters Laboratories — 


Board of Standards and Appeals for use — 
in New York City, States of Conn. and Mass, — 


eye-appealing 


Burners are similar 


design in all s 


Nationally famous 


Paragon Oil 


in attractive 
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MODEL A-180 











. . « » Modernizing with Electronics 


a good lead-sulphide cell location for 
the pilot,” says Jim Tapkas, “But if 
the main flame does not light off with- 
in a few seconds after the burner’s 
cup-line solenoid valve opens, don’t 
wait for St. Peter to send you a writ- 
ten invitation. Pull the switch, but 
fast! Relocate the lead-sulphide cell, 
for you've wrongly located it. You've 
aimed it at a spot that causes it to 
‘okay’ a gaspilot flame that’s too 
small, too weak and feeble, to light 
off quickly and safely the atomized 
oil coming from the burner’s atomiz- 
ing cup.” 

The only check to be made now, 
after the pilot turn-down test, is to 
put the burner through its entire op- 
erating sequences, Keep the DC volt- 
meter connected to the Protectorelay 
as it was during your pilot checking, 
and notice the readings it gives. Put 
the high-low and modulating-flame 
burners through all their paces. Their 
different size flames should produce 
fairly stable readings from the DC 
voltmeter, and flame relay #2 should 
not drop out, Check especially close- 
ly the lowest and highest gph rate 
firing of burners that give different 
flame sizes. Experts use combustion 
testing instruments to arrive at final 
oilburner adjustments. 

Putting the burner through its en- 
tire operating sequence includes a hot- 
refractory check-up. Run the burner 
until its firebox is red-hot—as hot as 
it ever will become during typical on- 
off cycling of the burner. When burn- 
er stops firing, make certain that flame 
relay #2 drops out within about four 
seconds. This check-up makes certain 
the lead-sulphide cell is not fooled by 
seeing red-hot refractory material. 
Such material can, under certain con- 
ditions, give flickering light which, at 
least for a short time, can make a cell 
report wrongly that it is seeing flame. 

After you thought you did proper- 
ly your first aiming or sighting 
through the Y” pipe, you had the 
welder tack the pipe in place tempo- 
rarily. At this point, whether or not 
your check-ups caused you to switch 
to different aiming with the welder 
helping you, you know the lead-sul- 
phide cell is aimed properly. The pi- 
lot turn-down test, the hot refractory 
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oilburning 


Itt. 


| 


through all its operating sequenc 
proved that. Now you have the welj 
er complete his work by welding th, 
Y2" pipe in place permanently, Sony 
time later, when the firebox jg cy) 
enough to permit this, you will patch 
up neatly the hole you chipped 
through the firebox front wall, 





Compact, lightweight puny 
that operate at wide range: 
of speed—to handle oils ¢ 
all viscosities and give lon 
trouble-free life. 


Direct-drive design 


Roller tolerances permit hands 
extraneous matter that would in 
other mechanisms. Good suctict 
characteristics, Capacities & 
600 GPH; pressures to 100 ps 
Ask for Bulletin A-1330, 


Reduction-del ve desig 
Time-tested Kraiss! design ford 
rect burner supply—or # 4 
er pump. The pump , 
heavy oil when it is colt. wt 
ties, 75-1800 GPH: press 
100 psi. Ask for Bulletin Mh 
Bulletin A-1330 and/ Wier 


A-1193 . . . gives you 
write for your copy today! 


eens 


check-up, and putting the burner 995 wiiiams Ave., Hackensack ae 
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“By all means ask for help from the 
manufacturer of the oilburner,” ad- 
vises Jim Tapkas, “before completing 
your plans to switch an installed burn- 
er to the use of electronic combustion- 
safety controls. In cases including con- 
verting from manual to automatic oil- 
burner operation while installing the 
electronic controls, often you must 
change burner parts to have the jobs 
conform to UL ideas and meet with 
UL approval. Speeds of burner blow- 
ers and atomizing cups may need 
changing. ‘Approved’ ignition system 
assemblies often must be obtained from 
oilburner manufacturers.” 


Also important: Certain burner 
manufacturers use special control wir- 
ing, peculiar to their burners. Obtain- 
ing the wiring diagrams for the elec- 
tronic controls from these manufac- 
turers simplifies greatly the problems 
of dealers modernizing the installa- 
tions which include these burners. 


In addition, many commercial-in- 


' dustrial oilburner manufacturers have 


learned vast amounts from their ex- 
periments, and their efforts to apply 
electronic controls to their burner 
models, These manufacturers can give 
a dealer tip-offs and special instruc- 
tions of tremendous value—and elimi- 
nate trial-and-error work and experi- 
mental efforts the dealer may have to 
do, if he goes ahead without the help 
of the burner manufacturers, 
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Here's the 18-year-old burner which 
tg haved a few months ago be- 
- iy delayed ignition—and then 
at ¢¢ it has the same need for mod- 
com cmbustion- safety controls as new 

mercial-industrial burners have. 











TALL CHIMNEYS ELIMINATED + ON TODAY’S 
HIGHWAY AND TURNPIKE BUILDINGS 
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New Jersey Turnpike— 
Toll Booths, and Wing Draft 
Inducer equitped Administration Building. 


WING DRAFT INDUCERS 


GIVE CORRECT DRAFT REGARDLESS OF 
WEATHER ° BETTER HEATING: SAVE FUEL 


Heeey 
* 


In motels, restaurants, maintenance 
and administration buildings on 
highways and turnpikes across the 
country Wing Draft Inducers are 
providing dependable boiler draft, 
independent of weather conditions. 
The short stacks for venting the 
gases are largely hidden and become 
entirely unobtrusive. Wing Inducers 
Operate automatically, furnish the 
correct draft for 
efficiently burn- 
ing gas, oil, or 
solid fuels. 


Tally-Ho Motel at Valley Forge, Pa., just 
off Pennsylvania Turnpike. 
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One of the several Howard Johnson Res- 
taurants on the New Jersey Turnpike. All 


are equipped with Wing Draft Inducers. Write for Bulletin I-57. 


L.J. Wing Mfp.Co. 66 Vreeland Mills Rd., Linden, N. J. 


co: 
| L. J. Wing Mfg. Co., 
) | 66 Vreeland Mills Rd., Linden, N.J. 


A | Please send copy of Draft Inducer Bulletin I-57. 
Name 





DRAFT INDUC 














| Firm ...... 
| Address ........... 
Ls a A tings ta 
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le INDUSTRIAL 30 ft. in a pinch you can use No. 14 
— oilburning wire. That does not make sense on a 


basis of resistance of the wire—but 
here resistance is not the important 
factor, capacitance is. The heavier 

According to actual experiences in _—_ wire, the No. 14, gives trouble on long 
the field, dealers new at installing elec- runs, where used in lead-sulphide cell 


tronic controls need cautioning about circuits, because of its greater capaci- 
the wiring from the lead-sulphide cell tance. 
to the Protectorelay. The wiring to the According to M-H_ instructions, 


cell must be kept separate from all the run of wiring from the lead-sul- 
other wiring. Separate conduit, Y2” or _ phide cell to the Protectorelay should 
34,” must be used. Preferably use No. not be greater than 50 ft., as the rec- 
18 wire; but for a short run, under ommended maximum, and the run 









should be as short as possible, Thy 
two wires serving the lead-sulphide 
cell circuit should be “a twisted paid” 
—twist the wires together before 
pulling them through the conduit 

Don’t use any wire but plastic-ip 
sulated wire for the cell circuit! Failure 
to follow that rule has caused troub) 
on dozens of installations. If becayy 
of electrical codes or other reasons you 
decide to use wire having highten 
perature insulation, use Teflonip 
sulated wire. Don’t use asbestogcoy 
ered wire! 
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Don’t overlook the opportunity of a lifetime! You can expand your range 
of operations without additional tankage. A user of Proportioneers TC 
Blender for the past four years, Mr. Bert Copeland of Copeland Oil Company, 
Inc., Plattsburg, N. Y., writes: 
“Our Proportioneers Blender has more than paid for itself .. . 

in tankage savings and by supplying intermediate grades of fuel 

oil, quickly, easily, and accurately. It has opened up a whole new 

class of business for us.” 
Here is another example of expanded operational scope without additional 
tankage. Stock only #2 and 46 and deliver any intermediate grade of oil 
directly to your tank trucks. 


¢ Savings up to 12¢ per gallon on direct e Extremely accurate 
cost and more on freight charges © High repeatability 

e Easy to operate (by present personnel ) e Available immediately 

© 36 installations now in service e Simple to install 


Install a Proportioneers TC Blender now to put more profit into next year’s 
heating season. 













Ask our sales engineers to 
provide you with complete 
data. Write Proportioneers, 
Inc., 543 Harris Ave., 
| Providence, R. 1. 








@ PROPORTIONEERS 
B--F INDUSTRIE SQ): 








Electronics are standard 


Developments in controls for com 
mercial-industrial oilburners now hav € 
reached the stage at which electron: = 
combustion-safety controls are stand 
ard for these burners. The dealer uw p 
able to install and service electroni 
controls is unable to install and serv 
ice commercial-industrial oilburners 

Logically, every dealer interested 
in commercial-industrial oilburnen 
should learn about electronic control 
To be in business today, he and his § THE 
installation and service men mut § Com, 
know much about such contro 

The dealers who can do this should Dom 
go to work selling thousands up § Stora 
thousands of electronic control setups 
for the already-installed high-capacity 
burners now safeguarded by old types Wy, 
of controls, which plainly and simpy 
are not safe in terms of today’s thin fF No tr 
ing. According to the thinking of th | 
Underwriters’ Laboratories, of the tw | 
big and powerful insurance organite’ large 
tions mentioned in this article, and 0 } 
every other safety authority which 
has spoken up on the subject, com , 
mercial-industrial oilburners are alt Install 
only when working in conjuncti 
with electronic controls, New 
mercial-industrial oilburners must be 
safeguarded by electronic combustiow 
safety controls. There's no escape fros 
that fact. It was established by t \ 
Underwriters’ Laboratories. 
installed commercial-industrial ol 
burners need electronic controls ft 
precisely the same reasons that thes 
controls are needed for big burnes 
being installed in 1957. If you haves’ 
done this before, get into electron 


now! 
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REMOTE READING Im a 


TANK GAUGES 


THE BEST GAUGE FOR: 
Commercial and Industrial Fuel Oil Tanks 
Domestic Installations with Buried Tanks 


Storage Tanks for other liquids—gasoline, 
solvents, acids, etc. 


No troublesome moving parts—operates on 
the sound principle of the U-tube. Sim- 
ple, dependable and accurate. 


large, easy-to-read vertical scale gives tank 
contents at a glance. Eliminates the 
cumbersome measuring stick and the 
inconvenience of climbing the tank. 






Installation is easy—gauges can be installed on tanks 
above or below ground level and up to 4 of a mile 
away. The tank assembly for the gauge can be in- 
stalled even when the tank contains liquid. It can 
also be fitted in the tank separately to complete the 
tank work. The gauge can be connected any time 


later. Just tighten one simple connection and the job 
is finished. 


FOR TANKS 20 INCHES TO 50 FEET DEEP. Write for Bulletin PH. 





ie CORPORATION 
-22 TENTH ST., LONG ISLAND CITY 1, N. Y. 


DUAL FUEL BURNERS 
CAN BE 
SIMPLE 


yet provide the ulti- 
mate in performance 
and safety 



















































Power Combi-Matic 


DUAL FUEL BURNERS 


A complete line of factory-wired, flame-tested 
oil/gas burners. Fit any heating plant—easily in- 
stalled. It’s the amazing FGO series by Siemon. Six 
fully automatic burner models. AND LOOK AT 
THESE BONUS BUILT FEATURES: 


1. Completely Factory Assembled 
less ‘‘on the job” time required. 


2. Use Standard Valves and Con- 7. Standard Simplified Control Sys 
trols,no special gadgets to stock. temavoids complication ond poe 
sible error in installation. 


supply and assures fuel unit lubri- 
cation. 


3. Balanced Combustion on Both 
Fuels, comparable efficiencies on 


) 8. Menug!. or 
gas or oil. lip 


utematic Change- 
over by of a Switch or By 
outside temperature change. 
4. Each Fuel Hos Its Own Ignition . . 
System, eliminates nuisance shut 


Completely Factery-Wired 2"4 
downs on fuel changeover. Es y on the en) 


9. 
FLAME-TESTED, on per- 
formance assured with both fuels. 


10. Delivers Up to 3,500,000 
no metier whol the oon one 8 


the 6 FGO series burners will fit 
the job, using all gases and light oil. 


5. Automatic Air Adjustmentsim- 
ply set... then forget. 


6. Combustion Air Proving Device 
serves dual function — proves air 


for use with NATURAL GAS WITH LP STANDBY 


The FGG and BFGG series dual-fuel burners let you 
offer a complete line to fill any need .. . RESIDENTIAL 

. COMMERCIAL ... INDUSTRIAL. For heating, 
power or processing. 





Power-Flame Dual-Fuel Gas Burners come completely 
assembled with controls factory-wired and mounted. In- 
stallation is simple. 


Series FGG: 85,000 BTU to 500,000 BTU 
Series BFGG: 450,000 BTU to 9,000,000 BTU 


A FREE SERVICE to save you time and work 


Siemon’s Application Engineering Department 

Now Siemon offers you the services of its APPLICATION 
ENGINEERING DEPARTMENT. Simply wire, phone or 
write your problem with specifications and other pertinent 
facts to this department and you will receive an engineer’s 
report showing the most suitable burner for the job. 


Siemon Manufacturing Co., 1203 Main St., Grandview, Mo. 


Send the following at no obligation to me: 
[1 Complete literature, information and 
specifications on the famous POWER- 
FLAME, COMBI-MATIC and VERTICAL 
FLAME burners by Siemon, 

(© Also send me further information on the free service of your 
APPLICATION ENGINEERING DEPARTMENT, that I may 
take advantage of it, at no obligation to us. 








MY FIRM 
ADDRESS 
CITY. 
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Q. We service an oilfired boiler 
heating a large office building. The 
burner starts and stops on steam pres- 
sure alone, 24 hours a day. Heat in 
rooms is regulated by pneumatic room 
thermostats. 

Our problem is to provide reduced 
room temperatures nights and week- 
ends, using a seven-day clock-switch. 

The thermostat terminals of the oil- 
burner control panel are shunted or 
wired together. These low-voltage 


Pooaders : Tonbdaats thermostat terminals could be wired 


to the new system used to reduce build- 





























Make it GENERAL 


competent office personnel to serve you 


What a jobl—keeping tabs on thousands of firebrick and refractory specialties. 
To best serve you—the customer—the clerical help in a GREFCO Warehouse must 
know the prices, sizes, availability of hundreds of products. They must learn to cope 


with emergencies, be courteous and helpful at all times, and have a mind for detail. 


GREFCO takes pains to train its warehouse clerical personnel well. This pays off in 
dividends to you. Most of them are veteran employees who, after handling your 
order once or twice, can almost predict your future needs and make allowances for 
any particular shipping, packing, unloading requirements which might be peculiar 


to your operations. 


Next time, why not give them a calll 


GENERAL REFRACTORIES CO. 


In New York City In Elizabeth, N. J. In Philadelphia 
34-40 Laurel Hill Bivd. 1180 East Broad St. 2950 East Tioga St. 
(Maspeth) RA-9-5353-4-5 EL-2-5324 GA-6-6432 


Also in Chicago, Los Angeles, Detroit, and Troy, N. Y. 


Similar services available from many GREFCO dealers located in the U.S. and Canada. 


2 ee ee ee ee ee 
Fill out this coupon for your free slide rule which figures 
for you the right amount of plastic, castable, or ramming 








mix for any job. No obligation, of course. | 
GENERAL REFRACTORIES COMPANY (Sales Promotion Div.) 8 
1520 LOCUST ST., PHILA. 2, PA. i 
FIRM NAME ‘ 
ADDRESS. i 


MY NAME AND TITLE 
ee se ee es es a 
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ing temperatures nights and during 
weekend shutdowns. 

How can we control the air com 
pressor without turning it of com 
pletely? Because when we reduce thy 
temperature in the building th 
pneumatic thermostats will all be cal 
ing for heat and the air compress 
will be running needlessly. Each room 
and each hall has its own pneumatic 
room thermostat. 

In addition to the seven-day clock 
switch with an on-off switch in it 
(this switch can be closed to shunt the 
low-voltage thermostat terminals when 
day heat should be maintained, and 
the burner starts and stops only a 
cording to boiler steam pressure) we 
could use an outside-temperature cow 
trol system to guard against the build 
ing becoming so cold that water pipes 
freeze in it during coldest nights and 
weekends. Or we could use some sort 
of electrical room thermostat to pre 
vent inside temperatures from becom 
ing dangerously low. Any suggestions 
will be appreciated. 

C.N. T., Richmond, Indian 


A. You ask how to control the at 
compressor without turning it off cow 
pletely when low-level heat is mai 
tained in the building nights w 
weekends. That suggests the air com 
pressor serves things other than tle 
heating system—things that need cos 
pressed air nights and weekends I 
that’s the case, find the air line tha! 
runs from the compressed air tank, 0 
its pressure-reducing and_ pressutt 
regulating valve, to the roomthem 
stat system. Install a solenoid valve i 
this air line, and wire it to cut off 
flow of air to all the room thermost® 
when low-level heat is being ma” 
tained. . 

If you use a seven-day clock-switt 
which has but one on-off switch 
you could wire this switch to contta 
a relay which has several sets of com 
tacts» This relay could snap in whet 
time comes to reduce the building 
temperature. One set of relay contact 
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Edited For You— 


THE COMMERCIAL INDUSTRIAL 
OILBURNING BOOK 


Computing boiler load 
Selecting burner size 


Combustion volume 
Boiler types 


Firebox construction 


Water tube boilers 





Selection of burner 





ONLY $2.00 A COPY! And other valuable information 


e * 


COMMERCIAL & INDUSTRIAL OILBURNING 
BOOK contains a series of articles of particular 
value to you, including 12 features by Kalman 
Steiner on the “Design of the Industrial Installa- 
tion.” 


This series begins with a brief “Introduction to In- 
dustrial Oilburning” and then discusses in succes- 
sion, computing boiler load and selecting burner 
size, combustion volume, boiler types, and firebox 
construction, water tube boilers, selection of burner 
and accessory equipment, boiler settings, function 
and operation of primary controls, other controls, 
function and application of fueloil preheaters. 


An 80 page book, 814 x 11 page size, profusely 
illustrated with photographs, charts and diagrams. 


A reservoir of information you can use profitably 
and priced low enough so that each serviceman in 
your organization may have one as a ready refer- 
ence book. $2.00 A COPY. 


COMMERCIAL & 
INDUSTRIAL 


oilburning 
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ORDER YOUR COPIES TODAY! 
PLEASE SEND YOUR REMITTANCE AND ORDER TO: 


‘ FUELOIL & OIL HEAT - 


2 
WEST 457u ST, NEW YORK, N. Y. 


MERCURY-TO-MERCURY 
SWITCH 
requires no service—con- 
tacts never pit, burn or 
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PERMANENT 

_ALNICO MAGNET 
links water level with 
electrical controls; pre- 
vents failure of mechan- 
ical linkages. 


Here’s “Low Maintenance” 


BOILER 
SAFETY 


CORROSION- 
OAT 304 MAGNETROL 


Stainless Steel for 
long, trouble-free 
service. Can also 
be made of spe- 
cial materials for 
extreme local con- 
ditions. 


BOILER WATER 
LEVEL CONTROLS 


“Blow-down” the float chamber 
once-a-shift,; inspect the switches 
once a month —that’s all you have 
':; to do to keep a Magnetrol in tip- 
'? top safe shape. It’s made that way. 
' The secret is all in the simple 
magnetic operating principle as 
pioneered and perfected by Magnetrol. 


NO-SCALE 

FLOAT CHAMBER LINER 
“flexes” off scale; prevents 
float “sticking”. 


Am tic sleeve, 
falootond lowered 
within a nonmag- 
netic tube, attracts 
or repels an Alnico 
permanent mag- > 
net attached to a 
mercury switch. 
Basically, this is 
Magnetrol. 


Standard Magnetrol Units are 
available for pressures to 600 psi 
and temperatures to 750°F., for 
single or multi-stage control with 
as many as three separate switching 
actions. Also special units for more 
extreme requirements. For full de- 
tails, mail coupon. 








MAGNETROL, Inc. 





MAGNETROL, INC., 2104 S$. Marshall Bivd., Chicago 23, Ill. 
Gentlemen: Please send me Catalog Section II! and full information 
on Magnetrol Boiler Water Level Controls. (10) 
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wired across the low-voltage thermo- 
stat circuit (of the oilburner control) 
could open. That would give control 
of the burner to a night room-thermo- 
stat, also wired across the low-voltage 
thermostat circuit. Another set of re- 
lay contacts could close, resulting in 
shutting of a normally-open solenoid 
valve in the air line to all the room 


_...« Readers’ Problems 


thermostats. Stopping the flow of 
compressed air to the thermostats will 
result in opening of all the steam 
valves they control. Still another set 
of contacts in the same relay could be 
wired to keep idle the compressor 
motor, if compressed air is not needed 
nights and weekends. 

When the seven-day clock-switch 
drops out this relay to shift to day 
heat on any morning, Monday morn- 
ing for example, it will sequence prop- 
erly the operation of the compressor. 


All the pneumatic steam valyes wil 


be open because the building temper, 
ture is low. The compressor yi] have 
time to build up air pressure in ig 
tank before the rooms become warn 
and the pneumatic thermostats and 
steam valves need air pressure, 
Although for simplicity the use ¢ 
a night room-thermostat is describy! 
above, far better results will come ¢ 
installing a large-building heat-conty) 
system affected by outside weather, t; 
control the oilburner nights and wee, 
ends. The manufacturer of this systen 
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Flame Retention 
RING GAS BURNER 


Through a new application of an old basic 
principle WEBSTER now offers unequalled 
stability in an non-premixing ring gas burner. 


Presently packaged as Series H, 


Forced Draft for Gas, Rotary Oil 
or Combination this revolutionary 


Some 
Territories 
Open 


development will soon be available 
in other variations. 


The 


Write for Series B13 literature. 


WEBSTER ENGINEERING 


TULSA 16, OKLAHOMA 


Company 





Division of SURFACE COMBUSTION CORPORATION, Toledo, Ohio 
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will help you by giving you a complet 
wiring diagram, if you need this, Sey 
eral manufacturers make excellent 9 
tems of this type. 


Q. I am converting a steam boile 
from coal to oil using a pressure bun 
er with twin ignition and twin no 
zles at 6.0 gph each, 80° angle. 

What sort of a safety control is bet 
instead of the usual stack control fn 
a domestic burner? Also should th 
angles of the nozzles be 80°? Thi 
burner will use No. 3 oil. 

What refractory company puts ot 
a reference book on sizing combustion 
chambers, their construction, ete, fo 
oilburners firing 10 gph and upwards 

S. R., Twin Falls, Iddu 

A. See the article “Standards fr 
Safety,” in the March 1956 issue 
FO#@OH, to learn about the new Ul 
safety-control requirements for a bury 
er that fires at the 12 gph rate yw 
will use on this job. The manu 
turers of the burner and of the safe 
controls you use regularly can g& 
you complete details about whi! 
safety-control system to use om thé 
job, which must have a trial-fordgt 
tion period of 30-second maximum # 
cordingly to UL. 

Check on suitable, available safet] 
controls made by MinneapolisHomy 
well, and on Fireye controls offered 
the Combustion Control Divs 
Electronics Corporation of Amen 
718 Beacon St., Boston, Mass. 
also on the PerfXray control sys 
made by General Controls Co, 
Skokie, Il. ; 

The “B&W Firebox Handbot 
gives complete details of the dest! 
and-construction of fireboxes for 0?” 
15 gph; you can obtain a copy = 
charge from The Babcock @ Wiss 
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SAFETY SWITCH 


THAT SHUTS OFF FUEL 
IF BLOWER FAILS 


Protection 
for 
Oil Burners 
* 


industrial 
Ovens 
3 


Power 
Gas Burners 


WHAT IT DOES 


The Dewey Safety Air-Flow Switch protects against 
opening of fuel valve until fan is up to speed. 

Insures purging of furnace before fuel valve opens. Closes 
fuel valve if fan slows up or stops. Flashes danger signal 
if fan or fuel stops. Safeguards against danger from gas 
fuel failure when used with safety shut-off valve. 
Thousands sold. Factory Mutual and Underwriters 
Laboratories Approved. Standard equipment on leading 
products. Write for prices and literature. 


DEWEY GAS FURNACE CO. 


100 E. Baltimore Detroit 2, Mich. 







F VEE 


CIRCULAR! 


Canadian Distributor: Ontor Ltd. 
12 Leswyn Road, Toronto 10, Ont. 








THE WIDE 
WORLD OVER 





A Mechanical Masterpiece 


That 
Burns Cheapest Grades of Fuel Oil 


Made in over 30 different sizes and shapes 
See Our New BABY BURNER For Homes 
In Full or Semi-Automatic Types 




















DISTRIBUTORS AT 


Boston Jacksonville New Orleans Des Moines Chicago 
New York Providence Kansas City El Paso Vancouver 
Philadelphia Hartford St. Louis Minneapolis Toronto 
Baltimore Bridgeport Omaha Great Falls Los Angeles 
Washington Cleveland Dallas Seattle Sioux City 
Atlanta Detroit Houston Portland Mexico City 


W. S. RAY MANUFACTURING CO. 


120 New Montgomery St., 
San Francisco, California 


722 So, Michigan Ave., Chicago 


The above ad appeared in the October, 1922 issue of FUEL OIL 
magazine—one of the first burner ads ever run in the magazine! 


THEN, AS NOW, THE WORLD LEADER 
IN OIL, GAS AND COMBINATION GAS-OIL BURNERS 


Ray Burner Company 


1301 San Jose Avenue, San Francisco, California 
629 Grove Street, Jersey City, New Jersey 











Preferred Anti-Syphon Valves 
Meet Every Code 


Non-Adjustable—Angle Type for convenient in- 
stallation, Heavy Bronze Construction. Approved 
by Underwriters’ Labs., Inc. 


TYPE A—1/,” to 3”. Maximum capacity to 1000 
G.P.H., with #5 and #6 oil. 


TYPE B~3/,” and 1”. Maximum capacity to 100 
G.P.H., for #1 to #5 oil. 


TYPE C~%” and 2”. Maximum capacity to 30 
G.P.H. of #1 to #3 oil. 


Write for Bulletin 1619 


PREFERRED UTILITIES MFG. CORP. 


660 BROADWAY Dept. OH NEW YORK 23, N. Y 













GABRIEL...Builders of Fine Boilers 


-+-For MANUFACTURING, PROCESSING and 
SERVICE INDUSTRIES... 


@ SCOTCH MARINE @ TWO PASS FIREBOX @ VERTICAL 
TUBE @ TUBELESS @ HORIZONTAL RETURN TUBE. 
15-225 Ib. Pressures...tor Oil, Coal, Hog Fuel and Gas Fuels 


Write For Name of 
Nearest Distributor 


GABRIEL 
BOILER CO. 


1428 N.W. 14th AVENUE © PORTLAND 9, ORE, 


loil 






































Automatic Oil Burners 


ELECTRONICALLY 
CONTROLLED 


Electronic 
Combustion Safe 
Guard Controls 
3 to 30 G.P.H. 
capacities 
Fully mounted & wired 
¢ Less controls...more 
protection... 
greater flexibility 
Safe start—no puffs— 
no flare back—no 
unburned oil 
Successful record of 
installations 


The speed and sensitivity of electronics makes possible 
immediate recycling along with fast and positive 
response. The Radiant Electronically Controlled oil 
burners are designed to meet the safety and protection 
required for industrial and commercial use. 


Write fe r comple te literature on all Radiant pl d 


RADIANT UTILITIES CORP. 
8817 18th Ave., Brooklyn 14, N. ¥ 








Weatherall 


Sell Easier & Profit You 






Model 
XLNT-5 


Here's why! Fee 


®@ Uses a fuel costing 30 to 40% 
less. 


® Uses a fuel containing more 


heat units per gallon. WARM AIR FURNACES 


© Underwriters Laboratories ap- 
proved for #5 fuel oil. 


Write for details today 


WEATHERALL ENGINEERS INC. oO ee ee 


St. Louis 20, Mo. 


478 Smithfield Ave., 
Providence 4, R. I. 











OIL BURNERS JACKSON & CHURCH 


SUSPENDED 








- The CO, is 114%. 


May we serve you with your furnace 
needs—your J & C distributor 























MODERN CONTROL METHODS EXPLAINED 
WITH SCHEMATIC ILLUSTRATIONS 





Number 3 of a series of guides to “Automation in Combus- 
tion”, this FREE Manual contains engineering data for solving 
combustion problems. Tells how fuel and labor savings, smoke 
control, added refractory and boiler life, protection against 
fumes and explosions are designed into Modern Combustion 
Control Systems. 
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WRITE TODAY 


for FREE Manval (No. 3) 
plus ‘‘Control Fundamen- 








problem to the pump manufacture. 


July 
1957 






COMMERCIAL & 
INDUSTRIAL: 
oilburning =] 












Co., Refractories Division, 161 RB 
42nd St., New York 17, N. Y, 

On starting the burner, use smoke 
testing and Coz instruments to find 
out which nozzle angle and spray pt 
tern produce a clean flame of the high 
est efficiency obtainable. 











Q. The owner of a high-pressure 
steam boiler, serving a laundry, jy 
creased his load. I switched from 
burner and firebox for 25 gph, upt 
a new burner and firebox for 45 gph, 
That was two years ago and it worked, 
But the stack temperature is 820°, 

















Now he is increasing actual load 
again about one-third. He thinks th 
boiler will “get by” if either I instal 
an induced-draft blower, or replace 
the ordinary insulation on the boiler 
by 2” rock wool or equal, or do both 
things if the one tried first: is mt 
enough. Should I go along with his 
ideas? 











S. T. Lakwood, Ohio 





A. No, not with the boiler exc 
lently fired now and already produt 
ing a stack temperature reading 
above 800°F. What he needs is a new 
boiler that will produce about 550*f 
or lower stack temperature fired a 
the approximate 60 gph needed fo 
the increased load he will have ont 













Q. Assume that on a No. 6 ail iw 
stallation a booster pump never wil 
receive oil below 125°F. because 0 
heater in input line to the pump. lsit 
all right to install a direct-drive gest 
pump, same as you'd use for light, 
mestic fueloil? 

O.C. A., Anderson, Ind. 


A. Probably not, because even # 
125°F, the viscosity of the No. 6 0 
will be much greater than the viscos#) 
of No. 2 oil. You might get by, how 
ever, if the pump is used only o# 
sionally, and if you drive it by an 1150 
rpm motor instead of a 1750 pe 
motor. Play safe by presenting 
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..the Oil Burner 
Servicemen 


Much of the credit for our many satisfied 
Customers and oil heating’s progress in gen- 
eral belongs to that great force of skilled 
workmen who maintain and service the 
nation’s oil heating equipment. These un- 
sung heroes are indispensable to oil heating’s 
Success. Theirs is the task of keeping oil 


O'rLk 


burners operating efficiently, of keeping the 
heating oil user satisfied. It is a privilege to 
be associated with them. Gulf pledges clean- 
burning heating oils of the highest quality 
as its major contribution to the great team 
effort of winning America’s homemakers over 
to modern automatic oil heating. 


CORPORATION 











Activities of local and national in- 
dustry associations are reported month- 
ly in this department. Secretaries are 
invited to send reports of their Group's 
activities to the editor by the Sth. 





Jersey Fueloil Distributors 
have Meeting in Asbury Park 


THE ANNUAL CONVENTION of the Fuel 
Oil Distributors Association of New 
Jersey was held May 15-17 at Asbury 
Park, N. J. 

Following the business meeting, 
speakers at the Thursday session were 
as follows: Albert G. Laverty, “Heat- 
ing and Cooling by Oil”; Kenneth 
Wells and Herbert Bailey discussing 
the functions of the Oil Information 
Committee. 














Keep ALL the Profits 


on your next warm-air job! 





id . iti aiet 









® You're giving away profits 
whenever you “farm-out” the 
ductwork on your furnace instal- 


lations. You can easily handle the complete job yourself with “Snap-Rite” 
prefabricated ducts and fittings. You don’t need a sheet-metal shop or special 
equipment—the patented quick-locking feature of “Snap-Rite” ducts and 


fittings makes them easy to assemble. 


Shown above is our most popular and simplified No. 160 line which consists 
of a square main trunk with round branch lines. This is accomplished 
through the use of our standard stock trunk pipe with “pre-notch” feature 
and our No. 160 round branch takeoff as illustrated, effecting a reduction 
in size of main trunk at each branch. This method produces a neat air-tight 
installation, low in cost and easy to balance. 


Write for our catalog now and keep ALL the profits on your NEXT job! 


GRAY METAL PRODUCTS, INC. 


P.O. Box 1449 


Rochester, N. Y. 
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Eugene Barling, United Advertig 
ing Corp., presented Robert M 
Crane, chairman, Oil Heat Council, 
an award for outstanding promotion 
of oil heat in New Jersey. 

A panel discussion on Oil Heat ys 
Gas was moderated by Robert Gray 
who explained the work of Oilheating 
Market Reports. Describing promo. 
tional activity in various markets were 
Robert Myers, Maryland; Bob Crane 
and Ellsworth Harris, New Jersey. 

Also featured as speakers were Rob. 
ert B. Meyner, Governor of New 
Jersey, and Dwight P. G. Palmer 
State Highway Commissioner, 

Association trustees named the fol 
lowing officers for the coming year: 
R. G. Matthews, Orange, president: 
Herman M. Mendell, Sparta, vice 
president; Kenneth W. Grace, Wild 
wood, secretary; and Walter Har 
nisch, Irvington, treasurer. 

Elected to the board of trustees 
were Richard M. Morgan, Princeton; 
David M. Foster, Toms River; Ken 
neth Grace, Willard Hagerman, Ay 
bury Park; Willard Hedden, Dover: 
Charles Jacobs, Union City; Gordon 
S. Reinauer, Lyndhurst; and Ernest 
Studerus, Kearny. 





























Wisconsin OHI has Meeting 
at Milwaukee Press Club 


A FILM on service was shown to meft 
bers of the Oil-Heat Institute of Wi 
consin, Inc., when they met at th 
Milwaukee Press Club for a dinne 
meeting, May 23. 

According to Lavern Schaettel 
president, the current membership ! 
the group is the highest in its history 

















Maine Dealer Association has 
Annual Convention on June?! 


MEMBERS of the Maine Oil & Heatiag 
Equipment Dealers’ Association ™ 
at the Martha Washington Inn * 
Winthrop for their annual meeting ® 
June 20. 

During the afternoon John Stevet® 
Booma-Breed, Inc., spoke on fuel 
delivery costs; Butler Scott had as bi 
topic, “Does a Service Departmet 
pay?” Others on the program wif 
Fred Whetton, Whetton Oil Co, 
William Hubner, Ethyl Corp., wh 
talks were on budget planning ® 


















Marlow truck pumps operate quietly and main- 
tain their original high capacity indefinitely. 


High Capacity Pumps Speed Oil Delivery 


MODERN EQUIPMENT... DRIVER INCENTIVES... CUT DELIVERY COSTS 10% 
FOR BOOMA-BREED, INC., LYNN, MASSACHUSETTS 


Says top driver, John Cosentino, “To make 
money, you've got to get the oil out of the 
truck fast and this Marlow does just that.’’ 


With this 


iminates 
surfaces, 


Marlow centrifugal 
pump, an 
impeller rotates freely in the liquid, and 


maintenance 
shock loads 


caused by wearing 
, and vibrations. 


ELIVERING seven million gallons of 
fuel oil annually with eleven trucks 
keep men and trucks on the go. To 
accomplish this, Roland Booma and 
William Breed operate a unique driver 
incentive plan and supply their men with 
the best equipment obtainable. 

Booma-Breed’s new truck, with a Mar- 
low pump, is now being tested by their 
top driver, John Cosentino. John is very 
conscious of the pump on his truck since 
this is the part that moves the oil. He 
generally operates the pump at 110 
pounds pressure and delivers 80 gallons 
per minute through 125 feet of 114” hose. 
In some cases, he has run as high as 160 
pounds with a delivery rate of 120 gal- 
lons per minute. 

Ronald Kinville, in charge of mainte- 
nance, is pleased with the vibrationless 
operation of the pump. He says there is 
noticeably less strain on the engine while 
the pump is operating and less shock- 
load on gauges, meter, and piping when 
the nozzle is opened and closed. John 
Stevens, their Oil Department Manager, 
thinks the pump will have better custo- 
mer acceptance because of its quiet 


operation. At the same time he believes 
that it will allow them to distribute oil 
at less cost from the standpoint of truck 
maintenance, trucks in operation, and 
drivers required. 

If you are interested in reduced deliv- 
ery costs, investigate this modern method 
of handling fuel oil. Complete informa- 
tion on Marlow pumps and the name of 
your nearest dealer can be obtained 
simply by writing Marlow Pumps, Mid- 
land Park, N. J. Ask for Bulletin PM-06. 


PUMPS 


MARLOW PUMPS 


Division of Bell & Gossett Company 
MIDLAND PARK, NEW JERSEY 
Morton Grove, Illinois Longview, Texas 
dn Coneda: PUMPS & SOFTENERS LTD., LONDON, ONTARIO 
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. ... Industry Groups 


ence has begun a series of spot an- 
nouncements on a local TV station. 

A 30-day period of study during 
which all use of newspaper and radio 
media was discontinued preceded the 
television decision. However, as soon 
as re-designed improved programs can 
be set up and funds are made avail- 
able both newspaper and radio will 
be used. 

The group has hired Action Asso- 
ciates, public relations firm, to develop 
a program to carry the oil heat story 


fueloil additives respectively. 
Following the banquet, Robert 
Gray, FuELom & Or HEAT, was the 
speaker. H. Allen Mapes was chair- 
man of the program committee; and 
Mrs. George M. Wingate was the 
head of the committee arranging en- 
tertainment for the ladies. 


Philadelphia Fuel Conference 
to concentrate Budget on TV 
UNDER THE DIRECTION of its new ad- 
vertising agency, Aitken-Kynett Co., 
the Greater Philadelphia Fuel Confer- 


to consumers. 
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In bulk plants . . . on trucks Wayne Rotary Pumps have proved 
their unsurpassed qualities to stand up and take it. They are 
ruggedly built with radial thrust bearings and rigid base ito 
prevent distortion or misalignment. Special bearing seals keep out 
dirt. Exclusive Wayne rolling gear tooth design assures greater 
capacity, higher speed and more compact size. 

You can get a Wayne Rotary Pump to fit every pumping need 
—capacities from 35 to 300 GPM for pumping volatiles to 
















GREATER asphalts. Write for selection chart and application handbook to 
CAPACITY The Wayne Pump Company, Salisbury, Maryland, Fort Wayne, 
° Indiana, Toronto, Canada. 
QUIET 
OPERATION, 


LONGER LIFE) 
EASIER 
INSTALLATION 





















Western Massachusetts Coungil 
has Horan as meeting Speaker 


RAY HORAN was the speaker at the 
May meeting of the Oil Heat Coungi 
of Western Massachusetts in Spring. 
field. Horan is a consultant to one of 
the control companies and js yell 
known in the heating field. 


applied to increasing oilheating equip 


committee in charge of arrangements 
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He described his success formula 3s 


ment sales. 
Jim Grimaldi was chairman of the 


for the meeting. 


Central Supply Association 
Head named to Council Board 
W. A. FITZPATRICK, president of the 
Central Supply Association, has been 
appointed to the board of directors of 
the Better Heating-Cooling Council 
New York. 

The association is the first plumb 
ing-heating wholesaler group to back 
the Council and participate in its in 
dustry-wide promotion campaign for 
liquid heating-cooling. 



















Dickinson now general Manager 
of Toronto Oilheating Chapter 
RICHARD B. DICKINSON has been ap’ 
pointed general manager of the To 
ronto Chapter, Oil Heating Associ 
tion, according to Fred Birch, pres: 
dent. 

He will be responsible for the con 
tinuance of the industry program 
initiated by the chapter, and brings t 
the job advertising and public relv 
tions experience. 














Better Heating-Cooling Counc 
issues quarterly Publication 


FIRST ISSUE of The BHC Bullet, : 
newsletter to link industry salesmet 
with the national promotion campaign 
for liquid heating and cooling system 
has been published by the Better Heat 
ing-Cooling Council. The newspaper 
type publication, which will be issued 
quarterly and mailed to 5,000 sake 
men and other field representatives 
Council members, carries brief articles, 
news tips and sales success stories ® 
help increase sales of liquid heating 
cooling equipment. 
In announcing the new publicatio 
BHCC Executive Director Frankl 
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picture of a fuel customer 
(about to become an “ex”) 


3 
Burroughs 
% 


cloil 


Customers who run out of fuel may run out on you—fast. 
Degree-day or calendar-day delivery scheduling the Burroughs | 
Sensimatic way, keeps them coming back through assured auto- 

matic fuel delivery. And how it slashes your accounting costs! 


Customers stay happy because they always get fuel before 
they need it. Your trucks make maximum fuel delivery per stop, 
are always routed economically. Costly emergency deliveries 
are practically eliminated. 


The Sensimatic automatically streamlines most of your 
accounting and billing, too. It simultaneously prepares customer 
statements and delivery records, shows location of customer 
delivery schedules, automatically figures and records next de- 
livery day, accumulates total fuel delivered by each driver. No 
time-wasting figure rehandling, no need to make duplicate records. 


See how much degree-day or calendar-day scheduling the 
Burroughs Sensimatic way can help your business. Call our nearby 
office, or write Burroughs Corporation, Detroit 32, Michigan. 


“Burroughs” and “Sensimatic” are trademarks 


Burroughs Sensimatic 














. . «+ Industry Groups 






Among the speakers during the 
three day session were Spencer Shore, 
Eagle-Picher Co.; Harold B. Wess, 
American University; Stanley E. 
Fowler, Geo. D. Roper Corp.; Rich- 
ard E. Paret, American Iron and Steel 
Institute; and Chet Huntley, NBC- 
TV commentator. 

The Oilheating Division met June 4 
with W. H. Hohmeyer, Detroit Con- 
trols Corp., presiding. Marc Resek, 
Perfection Industries, Inc., discussed 
the future of the oil space heater. 

Sales and inventory trends; the 


Greene said, “It will act as an indus 
try-wide communications network to 
keep front line salesmen informed of 
the Council’s promotional projects and 
how to exploit them locally.” 


Appliance Manufacturers have 
Convention in Cincinnati, O. 
EIGHTY EXHIBITORS displayed their 
lines at the 25th Anniversary Con- 
vention Exhibit sponsored by the In- 
stitute of Appliance Manufacturers in 
Cincinnati, O., June 3-5. 





NEW 
HONEYCOMB 
FILTER 
TUBE 

PUTS YOU 
DOLLARS 
AHEAD 


From the laboratories of Commercial Filters Corporation comes 
the new Honeycomb Filter Tube — at a new low price. De- 
signed especially for today’s oils, the new Honeycomb Filter 
Tube assures trouble-free filtering efficiency. Produced by new 
methods of automation, it is available at a substantial price 
reduction. Look for the new green Honeycomb Filter Tube in 

, the new green wrapper at the new low price. You'll be dollars 
ahead. 


Micro-Fine Filtration 
for Low Cost Clarity 


(A. aXe 


COMMERCIAL FILTERS CORPORATION 


i MELROSE 76, MASSACHUSETTS 
Plants in Melrose, Massachusetts and Lebanon, Indiana 
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Serviceman’s Handbook; the speakers 
bureau on vaporizing oilburning 
equipment; and trends in ordinances 
affecting oilheating were topics of dis 
cussion at the meeting. 








Neustadt re-elected President 
of Chicago Burner Association 







THE BOARD of directors of the Chicago 
Oil Burner Association recently te 
elected the three constitutional officer: 
that served last year. 

President of the Association is john 
Neustadt, Neustadt Fuel & Supply 
Co.; vice-president, Regis L. Plante, 
Oil Burning Engineers, Inc.; and 
treasurer, Joseph J. Zang, Leahy Heat 
ing & Cooling Corp. 















Hartford Home Heat Council 


has Panel at annual Meeting 







A PANEL DISCUSSION on service policy 
was heard at the recent annual meet: 
ing of the Hartford Better Home Heat 
Council, Inc., Hartford, Conn. 
Also on the program was Fred §. 
Burroughs, Oilheating Market Re 
ports, who analyzed how electric heat 
ing will effect the fueloil market. 












Burner School scheduled 
July 22 by N. C. Jobbers 


A GENERAL COURSE of instruction on 
oilburners has been scheduled for the 
week of July 22-26, at N. C. State 
College, Raleigh, by the North Caro 
lina Oil Jobbers Association. 

The course will be similar to tha 
of the previous schools offered by the 
group in April with more emphasis 
on laboratory sessions. 
















John Leslie elected President 
of Fluid Controls Institute 


THE SPRING MEETING of the Flui 
Controls Institute, Inc., was held 
Greenbrier, White Sulphur Springs 
W. Va., and John S, Leslie, Leslie Co, 
was elected president. 

Other officers named at the met 
ing are vice-presidents, Dean E. Mad 
den, A. W. Cash Valve Mfg. Corp: 
and Marshall B. Taft, Minneapoll 
Honeywell Valve Division; treasut® 
Paul K. Rodgers, Jr., Skinner 
Co.; and secretary, Edward J. Glinse 
Jr., Cochrane Corp. 
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When this ad appeared 
in the first issues of 
FUELOIL & OIL HEAT 


IN 1922... 


GRAVER WAS 65 YEARS OLD 
and the recognized leader 

in the development of 

modern tank fabrication 

and welding techniques 


IN 1957... 


AFTER 100 YEARS, GRAVER 
continues to be the leader 

in the fabrication of all 
types of tanks, such as the eS 
40,000 gallon underground POS 
fuel oil tank below, one of i 
five built for a housing 
development. 




















| = velded ye Se Tanks © 
In Stock -/mmediate Shipment nN 
iS GRAVER Capomtion 4, yp 






(WM. GRAVER TANK WORKS FOUNDED pon 








Steel Tanks and General Steel Plate Construction 
Water Softening and Purifying Equipment 


160 Todd Avenue East Chicago, Ind. 
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4} § Sizes and specifications of 

4a | Graver Standardized Tanks 
ai | are listed in 1923 editions 
ai | of “Oil Trade Blue Book” 
and “Petroleum Register”. 















Building for the Future on a Century of Craftsmanship in Steels and Alloys 
GRAVER TANK & MFG. CO.,.[NC. 


EAST CHICAGO, INDIANA ¢ NEW YORK e PHILADELPHIA e¢ EDGE MOOR, DELAWARE 
PITTSBURGH ¢ DETROIT © CHICAGO ¢ TULSA ¢ SAND SPRINGS, OKLAHOMA 
HOUSTON ¢ NEW ORLEANS ¢ LOS ANGELES « SAN FRANCISCO © FONTANA, CALIFORNIA 


Pricloil 107 
liters 


























The New Delavan TYPE “W” all purpose nozzle 


At last, o truly all purpose premium nozzle designed to help the service. 
man where his problems are greatest — in the small size burners. 


DELAVANY, ecto: C, 


WEST DES MOINES, IOWA 





















Back in the Thirties Ask any man who worked on burn: 
ers in the 1920’s and 1930's if such 


an episode as just described was not 
“If you have any trouble putting it part of our everyday work pattern in 
| out, please phone me.” those days. He'll reply by telling you 








Superior Filtering for all 
Oil Burning Equipment! 


(Begins on page 50) 






















































Cemin Valel Xe) Back at the building, the owner and of one of his experiences which really 
| tenants greeted me pleasantly and was a hair-raiser. 
20n SOn Ne Same e ese | thankfully in the hall. Radiators al- We were working towards, and 
vcs 6 lacus Val ready were sizzling, they said, and _ looking towards, such safe operation 
Senne Silee Tiny 3 a [ aerer had heat come up so fast after —_ of oilburners, particularly high-capac 
ge ay ode | an oilburner breakdown. I unlocked ity burners, as we now have arrived 
Millions Since 1932. | the first-floor door I had locked before at in 1957. 
1. Practically no flow ; : 
FF-430 U/L ee I had left for the firehouse—the door The oldtimers, who were hard hit 
ep ration. F 
ne 2- Simplified construc: | that gave access to the basement stairs, when oldtime oilburners and controls 
tion for simplifie | z 
service...n0 tool _ and which the owner always kept acted their nastiest and wackiest, are 
required. } AES. , 
3. Eliminates nozzle ond | locked. the men most appreciative today of ¥ 
ine clo in or H ‘ F 
increased beraes | Beaming acknowledgement to the modern, safe oilburners and oilburner 
efficiency. 
4. All parts...Hi- thanks of the owner and tenants, I controls. 
PK-150 U/L Chrome and Brushed JR-60 } ; , 
Zine. | nodded at the large thing in my arms, oe 
| the big fire extinguisher which I had ! 
ame ONG, NOE Sane 7 Frank Z. Carroll has been elected 






Controlled porosity element assures 
sparkling, crystal-clean fuel oil every 
minute. Traps water...removes dust, 
rust and scale 





covered ns a Ne I always Ke vice president in charge of supply a 
ate wd ii ia ™ Ps a transportation, Metropolitan Petro 
explained, some parts here tor the ion Corp., Oradell, N. J. Another 


V AZZ PRODUCTS heating system.” appointment within the compafy 
Then I hurried through dense 


names W. S. Fenton assistant to the 






chemistone (r-2 













Division of smoke to the boiler, and put out the ; 
' resident. Fenton had been assistant 
KLEMM AUTOMOTIVE PRODUCTS COMPANY oil flames flickering over the oil-soaked r ; fusloil sales forsee 
1722 North Damen Avenue © Chicago 47, Illinois supervisor of fueloil sales for 
EXPORT: Guiterman Co., Inc., New York 4 asbestos, mates tid Co: 






CANADA: Elgee, Ltd., Toronto 











OIL-FIRED FURNACES 


Floor Mounted Hi-Boys 
75,000 to 2,000,000 BTU 75,000 to 345,000 BTU 











Use PERFECTAIRE 
LARGER ,«:, FURNACES 









Suspended (Horizontal) 
OPEN TERRITORIES FOR DISTRIBUTORS 75,000 to 1,000,000 BTU 


AIR CONDITIONING ENGINEERING GO. camerince, 41, mass. KI 7.2700 | 
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Perfectaire capacities continue to increase when 
others stop. Larger furnaces give larger profits. 






































BIG SAVINGS YOUR CUSTOMERS 
WILL CERTAINLY WANT 


the NEW *5 
OIL BURNER 


DRASTICALLY CUTS 
FUEL COSTS 


Converts *5 and *4 
Oil to Burn Efficiently 
as *2 Oil. 





Patents Pending 
Built-in Thermax Converters 


APPROVED for +5 and #4 fuel oil reduce heavy oil to light oil 
by Underwriters’ Laboratories, Inc. As quiet as a #92 Oil Burner 


Easy to install and service 


BEST BET for cutting fuel bills in No boiler front plate required 
apartment houses, schools, churches, 


factories and heating processes by No complicated parts 
using lower priced, higher Btu Electric ignition — 


fuel oil. no gas lines required 
Can use existing piping 


Write for Bulletin and Prices in practically all cases 
Inquiries invited from 


Boiler and Furnace Manufacturers 3 Sizes—3 to 25 G. P. H. 


139-22 Queens | ; 
c * ee “and In Brith Colombia by 
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New Products 


Each New Products item has an identifying number. 
If you want more information on any equipment described 
here send the coupon on page 122 to FUELOIL & OIL 
HEAT, 2 West 45 St., New York 36, N. Y., and iden- 
tify the product by circling its number on the coupon. 


Bryant central system Airconditioner 
is smaller than many window Units 


A CENTRAL system airconditioner, Bryant’s self contained 
Model 556, is smaller than many window units, yet is 
available in two sizes—19,000 and 30,000 Btu/hr, both 
completely factory assembled. 

The 556 condenser is air-cooled with a unique arrange- 





ment enabling the 200-556 to condense its own water oy 
of the air it dehumidifies. This distilled condensate jg dig 
tributed over the hot condenser coil by a slinger wring, 
increasing efficiency as well as cooling capacity. | 

A completely waterproof unit, the 30,000 Btu/hr 554 
can be installed out-of-doors adjacent to a foundation 
wall. Ductwork then ties the self-contained unit to th 
furnace system, or it can distribute air directly to th 
space that is to be airconditioned. 

Large filter on the 556 is the throw-away variety, Top 
or side blower discharge is possible with the 556, The 
larger size has a rated air delivery of 1,000 cfm againg 
an external static pressure of .05 inch water colump, 
The smaller size has air delivery of 600 cfm against a 
external static pressure of .2 inch water column. 

Made by: Bryant Manufacturing Co., Indianapolis, Ind 
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Circle El on coupon, page 1|22 





















* Model F-10B: Saves cost for 
small to medium ranges, 
heaters, furnaces, etc.—in- 
stalls on tank or drum. 


‘ ® 
Microstone Element 


FILTERS 


* Model Z-1: Screws easily in- 
to all control valves...small 
to medium installations. 


... the most effective fuel oil fil- 
ter yet devised! SETTE Microstone 
Element Filters boost oil burning 





efficiency for all units. Exclusive 
ceramic element stops all particles 
down to 1/10,000 of an inch! Give 
your customers proved economy! 
* SAVES cost of fittings! 
Call your jobber — or order direct 


tration for medium to large 
units; will handle 100,000 
BTU’s. Easily installed at tank 
or anywhere in line. 














. (Minwiea=a: 
f SETTE __doz. Mode! ___doz. Model ___doz. Model 
PRODUCTS F-10B Filters Z-1 Filters MS-3 Filters =; 
i COMPANY | name : 
; 1241 High Street | address 
; Oakland 1, Calif. | Gi State i 
- EXPORT AGENT — OCEANIC EXPORT COMPANY | i 
. 400 Montgomery Street + San Francisco 4, California { 
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Combination Controls for hot water ie 
° ind 
Systems announced by White-Rodgers 
Nov 
A NEW LINE of combination hot water controls is being BP ag . 
made by White-Rodgers, Called the 840’s, the group in pe 
cludes circulator-relay and tempera- vi 
ture controls in various combinations, 
such as relay with high limit or low 
limit-circulator controls; and relay 
with triple action control, which com- 
bines all three. They are designed for 
No« 
KNOWN tion 
THE WIDE 
WORLD OVER *y 
5 = €) 
A Mechanical Masterpiece 
*P 
That “a 
Burns Cheapest Grades of Fuel Oil ve 
Made in over 30 different sizes and shapes * F; 
SOWOH 404 YINYNG AGVE MON 4NE 225 ve 
In Full or Semi-Automatic Types °K 
DISTRIBUTORS AT 
Boston Jacksonville New Orleans Des Moines Chicago 
New York Providence Kansas City El Paso Vancouver * B 
Philadelphia Hartford St. Louis Minneapolis Toronto 
Baltimore Bridgeport Omaha Great Falls Los Angeles 
Washington Cleveland Dallas Seattle Sioux City 
Atlanta Detroit Houston Portland Mexico City T f 





W. S. RAY MANUFACTURING CO. 


120 New Montgomery St. 






722 So. Michigan Ave., Chicago 











San Francisco, Californie BEI 
The above ad appeared in the October, 1922 issue of FUEL oll pin 

magazine—one of the first burner ads ever run in the magazine! 
Corpors 
THEN, AS NOW, THE WORLD LEADER In Cane 

IN OIL, GAS AND COMBINATION GAS-OIL BURNERS 
Ray Burner Company 
1301 San Jose Avenue, San Francisco, California 
629 Grove Street, Jersey City, New Jersey 

CIRCULS 
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NEW 


LOW-COST 
TACO-VENT 


#402 Automatic Hot Water Air Valve 


for venting hot water rac 


Taco Air Valves have consistently led the 
industry in quality and performance. 


Now a new Taco-Vent, the 402, is available 
as the low-cost companion to the 400-401 
series, the world’s most popular automatic air 
valve, field proven on millions of installations, 


no. 402 features 


No other air valve has this exclusive combina- 
tion of features. 


* Water flow is controlled by close fit of 
extended pin in bottom port. 


* Positive shut-off. 


* Bottom port may be cleaned by rotating 
vent screw. 


* Fiber space can be varied by adjusting 
vent screw, 


* Knurled vent screw adjustable by hand— 
non-removable. 


* Brass nickel plated. 


TACO HEATERS 
INCORPORATED 


BETTER HEATING in BETTER WITH TACO 


1160 CRANSTON STREET 
CRANSTON 9, RHODE ISLAND 


Office: 342 Madison Avenue, New York 17, New York 
Taco Heaters of Canada, Ltd., 4 Gilead Place, Toronto 2 


to at 6 
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ARCULATOR ¢ 479 PUMP ¢ MP PUMP -¢ FLOCHEK ° 
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In Canada; 





SREPEREGL Se 


NOS. 400-14” and 401-%4” 


are the original automatic Air 
Valves with the safety plug. 


NO, 410-14” 


Taco Automatic Steam Air Valve 
is designed to remove air from 
steam convectors, radiators and 
mains without pinging, clicking 
or hissing. 


NOS. 423 (30 ps1) and 424(75 ps1) 


Taco Hy-Vents (float type) are 
designed for large venting capac- 
ity, particularly suited for high 
points, radiant panels and down 
feed systems. 


Va ~ 
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AIR-SCOOP ¢ TACO VENTURI © TEMPERING VALVE 


all the time 


HEAT EXCHANGER 
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WATERFILM BOILERS, 


4 DIVISION OF L.O. KOVEN & BRO., Inc. 
154 OGDEN AVE., JERSEY CITY 7, N, 
PLANTS: JERSEY CITY, N. J. * DOVER, N. J. © TRENTON, N. J 


112 





. New Products 








use with low voltage anticipated room thermostats, ang 
with either line or low voltage primary controls, 


Made by: White-Rodgers Co., St. Louis, Mo. 
Circle E2 on coupon, page 122 
















Delavan introduces all-purpose 
Nozzle in Sizes .50 to 1.35 gph 


PREMIUM NOZZLES, called Type W all-purpose, have been 
introduced by Delavan Manufacturing Co. The new line 
was designed to avoid confusion among 
servicemen as to the proper usage of so- 
called hollow and solid cone nozzles. Two 
years of testing and research went into 
the development of the all-purpose noz- 
zle. Data from the field testing program 
indicates that the Type W nozzle will 
improve most fires regardless of type of 
installation. The line is available in sizes 
ranging from .50 through 1.35 gph. 

Made by: Delavan Manufacturing Co., West Des 
Moines, Ia. 

























Circle E3 on coupon, page 122 











Series of RD service truck Models 
offered by Morysville Body Works 


SERVICE TRUCK BODIES for 1/4 to 11/42 ton chassis with CA’ 
from 38” to 60” and body weights from 690 to 1024 bbs 
are included in the RD series 
made by Morysville Body 
Works. All models have rod 
type hinges, weather sealed 
doors and adjustable shelves 
and trays as standard equip- 
ment. Bodies are electric 
welded throughout and Fendix undercoated. 

Made by: Morysville Body Works, Inc., Boyertown, Pa 


Circle E4 on coupon, page 122 

























Fitzgibbons designs new 7700 Series 
of steel Boilers in four Capacities 









LATEST ADDITION to the Fitzgibbons line of steel heating 
boilers is the 7700 series made up of the following capaci 
ties: 74,000 Btu net installed 
radiation; 87,000 Btu; 108,- 
000 Btu; and 149,000 Btu. 
The completely factory as- 
sembled units are equipped 
with oilburners and all neces- 
sary controls. Units are fur- 
nished with the Fitzgibbons 
Tanksaver to supply domes- 
tic hot water—no storage 
tank is needed. 
Made by: Fitzgibbons Boil- | , 

er Co., Inc., 101 Park Ave., New York 17, N. Y. 


Circle E5 on coupon, page 122 
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MOTOROLA 


2-WAY RADIO 


TOROLA COMMUNICATIONS & ELECTRONICS, INC. 
A SUBSIDIARY OF MOTOROLA, INC 


“The day I got MAD enough to 
do something about my sales!”’ 


*“Customers complaining about service—and 
dropping off because of it . . . drivers chasing 
all over the county, phoning in from every 
stop... trucks piling up dead mileage that 
was just money down the drain... finally 
I’d had enough—I decided to get off the 
fence and at least try 2-way radio. 


“It’s been just a year since my Motorola 
equipment was installed—sales and profits 
started climbing from that day. My dispatcher 
now keeps contact with every driver all day 
long. He can plan the work so waste mileage 
and time are held way down—and every 
truck makes more deliveries every day. 


“Emergency calls get answered in just a 
few minutes. In fact our customer service is 
now the fastest and best in our area. Now 
that we’ve used it, we just couldn’t do the 
job without our Motorola 2-way radio. Be- 
fore I decided, I asked around, and everyone 
I talked to considers Motorola the best in 
the business. I guess they should be—they’ve 
had the most experience. So I picked Motorola 
2-way radio and it doesn’t cost—it Pays!” 


FOR ACTION! 
(TO FUEL OIL SUPPLIERS) 


MOTOROLA Communications & Electronics, Inc. 
450! Augusta Blvd., Chicago 5], Il. 


( Send me additional information 
C) Have a Radio Engineer call on me 


NAME 





COMPANY. 





ADDRESS 











Reece weeseeeeoenwaasannad 


The only complete radio communication service—by the outstanding leaders of the industry. 
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FEATURING— 
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ZONE CONTROL ! 


SOCOSOHSOSSSHOSHOEHSOSSHSCSESESEESEES 


GOLD CROWN 


BOILER 
with 
EXTENDED JACKET 


GROSS OUTPUT — 
100,000 BTUH AND UP 


From 1 to 6 PRE-WIRED 

Zone Control Motorized Valves 

High output and efficiency 

All Copper Tankless Hot Water Heating Coil 
Easy-to-carry crate with safety carrying 
handles — complete package only 380 lbs. 
Simplified installation 

Complies with ASME Code 

All components completely assembled and 
pre-wired 

Compact design in minimum floor space 





COMPLETE PACKAGE INCLUDES: 


Boiler Theraltimeter 

Burner Thermostat 

Combustion Chamber Pressure Relief Valve 
Insulation Stack Control 

Jacket (Flush or Extended) Triple Acting Thermostat 
All Copper Tankless Coil Flow Control Valve 
Circulator Flow Regulator 


ZONE CONTROL VALVES 





= = 








Get on the band-wagon now 
ask your supplier about 

the new SPI-ROL-FIN Boiler-Burner 
with SPI-ROL-FIN Zone 
Control valves which 
when combined with 
SPI-ROL-FIN’S Baseboard | five, 
Radiation will make your <Sglp 
next installation 


— Easier ® Faster @ More profitable to you 








Write, wire or phone for complete information 


SPI-ROL-FIN CORPORATION 


133 GREENWOOD AVENUE * PEQUANNOCK, NEW JERSEY 


NE §-3352 
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. New Products 


Econo Products Co. manufactures 
new Super-flow circulator Line 





THE NEW SUPER-FLOW LINE of circulators has been de. 
signed by Econo Products Co. to meet increased demands 
for more complex baseboard, convec- 
tor, radiant panel, or split level type 
of installation. Interchangeable pipe 
connection flanges allow the circula- 
tor to accommodate any forced hot 
water heating system using pipe sizes 
of 34”, 1%, 144” and 14”. 

Made by: Econo Products Co., Division of Viking In 
struments, Inc., East Haddam, Conn. 


Circle E6 on coupon, page 1!22 









Lennox Starfire Furnace has fin-type 
heat Exchanger, Silica-Felt Chamber 


AN ULTRA MODERN finned-type heat exchanger of quick 
heating steel is featured in the new oilfired, horizontal, 
forced air furnace Starfire Stowaway of 
Lennox Industries. Combustion gases are 
forced through the long thin fins and spe ; 
cial turbulators force the air from the return, _ 
ducts to “scrub” the exchanger fins and thus 7 
pick up maximum heat. ) 

The combustion chamber lining is of 
Silica-Felt. Starfire also features a compact 
cabinet with right or left air travel, Lennox 
floating blower and high-efficiency “ham- 
mock” air filters. 

Made by: Lennox Industries, Inc., Columbus, Ohio. 


Circle E7 on coupon, page 122 
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Baldwin-Hill mineral wool Insulation 
applicable to interior duct surfaces 


A SEMLRIGID duct insulation, felted from spun mineral woul 
fibers, is applicable to both exterior or interior duct sur 
faces. The new 
Baldwin-Hill in- 
sulation, which is 
nonvirritating to 
handle and easily 
cut to conform to 
irregularly shaped 
surfaces, is avail- 
able in three 
types: plain, or with an integral vapor barrier for applica 
tion on duct exteriors, and neoprene-coated for duct inv 
teriors. 
The insulation comes in 24” x 48” sheets with thick 
nesses of 34, 1, 114 and 2 ins. It has density of 6 Ib Pf 
cubic foot, a dasa conductivity of .24 btu in. per hi. 
sq ft, at 75° F, and will stand 450°F temperatures. 
Made by: Baldwin-Hill Co., 500 Breunig Ave., Te" 


ton, N. J. 















{ 

‘ 

( 

( 

r 

: 
Hi’ 
m 
gu 
pe 
ins 
of 
HY 
en 
als 
toc 
an 









Circle E8 on coupon, page 122 





July 
1957 











PUPTTTTAUVVANA 


KING ENGINEERING CORP. 


> ae Oe ° Ann Arbor, Mich. 


MANUFACTURERS OF GAUGING EQUIPMENT FOR OVER 30 YEARS 


CLEAN UP 


WITH GOOD TOOLS 


—Get ‘em at SID HARVEY’S 


HARVEY FURNACE 
VACUUM CLEANER 


With a powerful motor gives 
you the suction you need. 


DOUBLE PROTECTION 


Two inside dust bags give you 
better filtering action and 
complete protection against 
nasty blow-outs. 


Complete with Attachments 


Harvey Jr. $ 99.50 


Harvey De-luxe 


ATTACHMENTS & SPARE PARTS 


For other cleaners including G.E., PREMIER, KENT, 
DOYLE, TORNADO and SUPER SUCTION, fully described 
in SID HARVEY'S catalog — Ask for it. 





i stig 


OIL BURNER SERVICEMEN: 


Mat You Hane? 52 


* ELECTRODES 

* GASKETS 

* FUEL UNIT PARTS 
* SERVICE TOOLS 

* SHAFT SEALS 

* ACCESSORIES 


HYDROVALVE’S precision 

| Manufactured service parts 
guarantee top 
performance, quick 
installation and elimination 
of costly call-backs. 


HYDROVALVE’S 

engineering leadership 
also brings you time-saving 
tools to speed service calls 
and save you money. 


For your FREE 
ee Catalog of 
ineered replacement 
Parts, shown actual size, 
today to: 


HYDROVALVE CO. 


nen 
4) 
J 


J Utica Ave., Brooklyn 3, N. Y., BUckminster 4-1330 


FURNACE & 
DUCT BRUSHES 
Stubborn soot and scale is 
removed quickly when you use 


the proper brush. Sid Harvey’s 
has ’em all. 








SOOT GUNS & 
SOOT DESTROYERS 
Clean out soot from places that 


Vacuum Cleaners or Brushes can’t 
3) reach. 


‘or ‘pestaov? 
: WD YWRRNN vac 


* Sen gag prota St” 
VALLEN STREAM REW YORK 


uy "Om execosiv® 
10 pee 


AVAILABLE AT ALL 47 SID HARVEY STORES 
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This is the Year... 


TO SELL NEW HEATING EQUIP- 
MENT TO REPLACE MILLIONS OF 
HEATING SYSTEMS NOW ANTI- 
QUATED . . . OR THAT ARE NO 
LONGER EFFICIENT ... AND THAT 
ARE COSTING THE HOME OWN- 
ERS REAL MONEY! 


This is the Unit... 


TO SELL... TO GIVE YOUR CUS- 
TOMERS MORE FOR THEIR MONEY 
IN FUEL ECONOMY, COMFORT 
AND CONVENIENCE THAN THEY 
HAVE EVER KNOWN BEFORE! 











THE BETHLEHEM 


DINATHERM 


offers everything millions of home owners want in a heating 
plant—*More for their money in Fuel Economy—Saves 40% and 
more!—* Actually pays for itself in 5 Years!\—*Year ‘round domestic 
hot water at economical costs'\—*Most efficient heating plant on 
the marketl—*Dependable, uninterrupted service!—*Minimum in- 
stallation cost! 


THE BETHLEHEM DYNATHERM CAN MAKE 1957 
YOUR MOST PROFITABLE HEATING YEAR! 





Why not get started now selling this outstanding Package Unit— 
and get your share of this profitable ‘replacement’ business! Wire 
or write immediately for full information! 


BETHLEHEM FOUNDRY 
& MACHINE COMPANY 


BETHLEHEM, PENNSYLVANIA, U.S.A. 
EOL NETS TY III IEE SIE OGIO TE ITT: 
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. . « « New Products 





Combination talk-hear Unit decreases 
Size of radio Equipment made by RCA 


COMBINATION talk-hear-control unit called the “Minitro|” 
has been developed by Radio Corp. of America to take 
desk clutter out of mobile radio 
base station installations. Made 
possible by transistors and miniatur- 
ized components the unit combines 
in a single case its microphone, 
speaker and controls necessary for 
station operation of two-way radio 
systems. The “Minitrol” can be 
mounted on an adjustable arm over 
the dispatcher’s desk; can be pre- 
set for hands-free operation; and 
provides foot switch for transmit- 
ter operation. 

Made by: Radio Corp. of Amer- , 
ica, 30 Rockefeller Plaza, New York 20, N. Y. 

Circle E9 on coupon, page 122 













Ward's Sightmaster Fuse will locate 
overloaded circuit with Neon Light 






A NEW FUSE, the Sightmaster, offers greater ease in locat: 
ing blown fuses by lighting up. The fuse is screwed into 
the box like any other fuse. When a 
short circuit occurs, the fuse flows out 
and then a Neon light on the top of 
the Sightmaster flashes indicating 
which circuit is broken. When the 
cause has been corrected the fuse is 
turned to the next setting and electric current restored— 
each Sightmaster is good for six blow-outs. 

Made by: Ward International, Inc., 601 S. Vermont 
Ave., Los Angeles, Calif. 


Circle E10 on coupon, page 122 















Ray Oil Burner Co. manufactures b 
new forced draft packaged Burner . 
A FACTORY assembled unit designed specifically to be com bi 
bined with any type boiler for forced draft operation has 

been designed by “ 
Ray. The pack- ph 
aged boiler-burn- in 
er unit is for high th 





or low pressure 
steam or hot 
water _ heating 
with maximum 
rated capacities 
from 90 to 750 
developed output horsepower. Burner specifications m4) 
be selected to burn any grade of fueloil. 

Made by: Ray Oil Burner Co., 1301 San Jose Ave., Sas 
Francisco 12, Calif. ; 
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When converting fireboxes 


ow to WIN Customers 


Put Across 
aL ke Ee 
The Fuel Savings ae o a0 . = 


Fits 

Every 
Furnace, 
Every Type 
Bonnet 


Feature and Sell the New 


xhilo flo 160° 


AUTOMATIC HUMIDIFIER 


with the Revolutionary New 


Naturally homeowners are cost-conscious these days. * 
and Unbreakable Glass Fiber 


That’s why it is good business to tell conversion 
prospects about fireboxes made of fuel-saving B&W L. 
Insulating Firebrick. _ oa 

Because B&W IFB are light in weight, they do a Sic ° Penns OR Piste is 
better insulation job .. . come up to operating tem- , hs Pe | kag eS ee 

ree ae water faster ... evaporate more 

perature fast, hold heat inside the combustion cham- ai cs water . . . rustproof drain clips 
ber. That results in 15% to 25% savings in fuel prevent drip. 
bills—a good way of building satisfied customers. 

Explain, too, that they will get better combustion 
as well as clean, odorless heat that will certainly 
please Mrs. Homeowner. Rely on the B&W Insulat- 
ing Firebrick story to make you 
the man to see in your community. 


A Valuable Guide 
for Every Installer 
Send today for this Handbook! 





THE BABCOCK & WILCOX CO. 


re Retractortes Diviston 
7©neral Offices: 161 East 42nd St., New York 17,N.Y. 


Works: Augusta, Ga. 








complete 














selection 





| 
| 
| 





































like Nu. Way 


oil burners 


You can cover the whole waterfront 






of residential and commercial oil burner 





requirements with the Nu-Way line. 





Nine models bracket fuel consumptions 





ranging from .65 to 33.00 g.p.h. 






And, each model is designed to deliver 





high efficiency over a wide firing range. 





A complete selection of flange and 





adjustable pedestal mounts is further 





insurance that Nu-Way is the only name 





you need to know in fine oil burners. 





Nu-Way Corporation, Rock Island, Illinois. 



















. . . « New Products 





Repco Thrift-Master Boilers now 
available in full capacity Range 


THE REPCO Thrift-Master vertical tube boilers now are 
available in a full range of capacities from 105,000 to 
276,000 Btu/hr. Units are deliv- 
ered either complete with circulator | 
and necessary controls and wiring © 
in place, or knocked down as de- 
sired. Pipe connections are easily | 
accessible and tops are removable to | 
permit easy cleaning and extrac- 
tion of baffles. Units are manufac- | 
ture to ASME code requirements. ea ee 
Made by: General Republic Heating Products Co, 
Philadelphia, Pa. 
Circle E12 on coupon, page 122 
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Clark thermostatic steam trap 
Series for Pressures to 300 psi 


THREE SERIES of Clark thermostatic steam traps of cast 
semi-steel, cast-steel or cast-bronze construction are de 
signed for installations requiring: a 
wide variation between startup and 
operating load; frequent shutdowns 
and startups; large amounts of air 
elimination on startup or during op- 
eration. Freeze-up danger is decreased 
by providing traps with bottom outlet. g 

Each thermostatic trap is fitted with an orifice that op 
erates the entire pressure range, from 0 gauge to maxi 
mum rated pressure, without necessity of adjustment. 
Traps are available for steam pressures up to 300 psi, and 
temperatures up to 500° F. Inlet and outlet connections 
range from Y” to 2”. 

Made by: Clark Manufacturing Co., 1830 East 38th 
St., Cleveland 14, Ohio. 


Circle E13 on coupon, page 122 





Air Control baseboard Diffuser 
features new "air sweep’ Style 


AN ECONOMY MODEL baseboard perimeter diffuser intro 
duced by Air Control Products features 34 sq. in. free 
area, “Air Sweep” 7 
styling and two-tone 
finish. It delivers a 
wide, fan-shaped air 
pattern which can 
be varied by adjust- 
ing the fins, Balanc- 
ing damper can be set for any desired cfm. R 
very low. The face is removable whether diffuser 18 ™ 
stalled on sub-floor and plastered in, or installed on fi 
ished floor. It is 24” long, 4” high and project 3” a 7 
Made by: Air Controt Products, Inc., Copper 


Mich. 
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/ give Expert Service 


ill and | use... 
ee APTHORP TRUE ALIGNMENT 
| NOZZLES 
? — — BOTH ARE PERFECT — 









Lot ene moy ke BETTER 
for a PARTICULAR BURNER 
than the other 











HOLLOW SPRAY SOLID SPRAY 


Every burner has a certain air pattern that is governed by the 
design of its particular head. Either an Apthorp Hollow Spray 
or Solid Spray Nozzle will mate best with this air pattern. By 
use of the right type, CO will increase from 2% to 4%. 


"My Customers appreciate the DIFFERENCE!” 


For details, write to: 


BOSTON MACHINE Oil Heating Supplies Div. 


7-17 WILLOW STREET 


WORKS COMPANY , LYNN, MASSACHUSETTS 
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Until we began using the Blue Heat additive we had been 
bothered with clogged up nozzles on certain makes of 
burners which we are servicing. Blue iieat has eliminated 
this problem, 
Blue Heit has dispelled the offensive fuel oil odor 
caused at our loading racks. 3efore using Blue Heat the 

intro’ odor of the fuel o11 was quite obvious throughout our 

J terg:nal, now the same is not noticeable at all. 
§ free 4S you can see by our letterhead we are featuring 3lue 


Heat in our fuel oil. 


i Selieve that your adgitive will increase our fuel 
— sales considerably during the coming heating 
season, 


Fuel Oil Business 


Write today for a franchise in your area 


PARKE-HILL CHEMICAL CORP. 


* Mount Vernon,N.Y. * MOunt Vernon 8-7220 


ia 
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298 Bertel Ave. 





In Every Field 
there’s ONE Leader! 


BX 





in Furnace 

Cleaning the Leader 
is the PULLMAN 

NEVER-CLOG VAC! 















® The Pullman gets you in and 
out of the cellar fast because 
it’s guaranteed never to clog 
under any conditions. 






COMPLETE 
ACCESSORY 
KIT 


FREE 


With Your 
Pullman 
Never-Clog 
Vac 


© 27” metal crevice tool 
© Power blower nozzle 
© Handy scraper tool 
© Flexible metal asbes- 
tos packed hose 
- 10’ x 1% LD. heavy | 
duty hose ; 


ACT NOW! MAIL THIS COUPON! 


THIS iS THE TIME 




















TO CLEAN-UP 

> on those Furnace 

Cleaning Jobs! 
ee ©0000000008 
& o 
. Pullman Vacuum Cleaner Corp. FO-7 - 
@ 25 Buick Street, Boston 15, Mass. & 
. Rush me complete details on the Pullman Never- ® 
e@ Clog Vac, so I can make more calls . . ..more sales . 
e . more profits per day. ° 
: NAME 9 
e 
@ COMPANY ; : 
@® ADDRESS 4 
7 city . STATE : 
SOOOHCOHHOOOEHHHHOHSOHHOHHSHE SESE EEEE 
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Tied qin | 


a Great Name in 
Oil Heating... 


Many patented features of the Beckett 
Burner have won the wholehearted en- 
dorsement of dealers and service men alike. 







Beckett burners are made and sold undet one or more 
of the following patents:- 









UNITED STATES CANADA 
D-152,668 2,330,191 1942 405,069 
D- 163,671 2,506,192 1943 415,119 
2,287,462 2,599,153 1944 421,049 
2,287,595 2,648,284 1946 435,670 
2,300,903 2,748,843 1952 487,003 
2,310,274 2,777,509 1952 487,510 








2,330,190 
‘ OTHER PATENTS PENDING 











5 The BECKETT “Plate- 
/ Mounted” oil burner 

for units. Models 
__. from .75 to 6.0 gph. 

































The BECKETT “Con- 

version’ Oil Burner. 
Models from .75 to 
13.0 gph. 








Distinctively different in design and 
basic operating principle. The 
BECKETT is truly today’s FINEST 








BECK ETT 
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. . « - New Products 


Secondary filter Bag now comes 
with Pullman commercial Vacuums 


NEVER-CLOG secondary filter bags will be standard equip 
ment on all Pullman commercial vacuum cleaners, This 
bag is chemically treated to shed oily soot, scum, and 
sticky substances that normally cling to the fibers and cau 
clogging. 

Made by: Pullman Vacuum Cleaner Corp., Boston, 
Mass. 

Circle E15 on coupon, page 122 


Anderson air release Valves give 
automatic and continuous Operation 


A NEW LINE of heavy duty, Anderson air release valves 
are automatic and continuous in operation. Body and head 
are of special cast-iron metal. Inside 
is a rust-proof heavy gauge copper 
float which actuates a valve and seat 
made of corrosion-resistant, heavy duty 
bronze. 

Three types of valves are made: 
Type No. 70 in Yy” size for pressures 
up to 125 psi; Type No. 72 in VY” : 
and 34” sizes for 250 psi and Type w! 
No. 73 in 1”, 1%” and 1Y” sizes ee. 
for 250 psi. 

Made by: The V. D. Anderson Co., Division of Inter 
national Basic Economy Corp., 1935 West 96th St., Cleve 
land 2, Ohio. 

Circle E16 on coupon, page 122 








‘Cleaning Team’ for heavy duty 
vacuum Jobs is designed by Kent 


THE AVAILABILITY of’ the new Turbo-Vac line of vacuum 
cleaners plus the recently developed Drum-Seal combine 
to make a cleaning team for fueloil 
dealers. The Kent team is adapted to 
boiler and furnace cleaning, removing 
dirt from ducts and piping, and other 
cleaning operations in the heating, 
ventilating and airconditioning fields. 
The cleaner may be used either as a 
complete unit for ordinary light clean- 
ing operations or the head only and 
the Drum-Seal as a team. Turob-Vacs come in four models 
with tank capacities from 2/3 bushel to 1-2/3 bushels 
Made by: The Kent Co., Inc., Rome, N. YT. 


Circle E17 on coupon, page !22 









Airconditioner operating on Water 
made by Hastings Air Control Co. 


A HOME AIRCONDITIONER which operates entirely 0 
city water or well water without the use of a compress! 
has been announced by The Hastings Air Control 
The unit consists of an all-copper water coil, cabinet 
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head 
_ says Nelson W. Thompson, General Manager 
Nassau Oil Company, Princeton, N. J. 
nter’ | 
leve- | 
/ 
| 
“In the selection of a fuel oil supplier, customers are looking first 
of all for service,” says Nelson W. Thompson, General Manager of 
Nassau Oil Company. “One of the ways we have improved our 
___ service is by the automatic scheduling of deliveries as a by-product 
cuum of accounts receivable posting. Our new Underwood Sundstrand 
nbine | accounting machine has a memory system which automatically com- 


putes and prints the degree day of next delivery for each and every 
"account. 

“With our previous hand bookkeeping system, the jam-up at the 
month-end was pretty terrible, and the mistakes were inevitable. 
Now, the machine checks itself and we know that every statement is 
correct when it goes out. Since we put in the Underwood machine, | 

can’t remember a single valid customer complaint about statements. 
let our Systems Specialist y “Of course, people are still calling up to ask about their accounts 
Serer © vow tntareeting | because they lost their statement or something. We can now give 


: int 
odels, pointers on the nerd Underwood them the figures they want within a few seconds — because the 
methods for fuel oil dealers. 

















cls Call cat local Underwood Underwood system keeps all our records up to date. 

Showroom (see Yellow Pages), or “During the peak season, it takes only six hours to post the com- 

write to Underwood Corporation. plete records on our 3,000 accounts; in the summer, only half that 

One Park Avenue, time. And it looks as though just one machine will be enough for us 

New York 16, N.Y. until we hit the 4,500 mark on our accounts list. Then we'll ask 

Underwood to deliver another machine.” 

‘ cold LMA 
cot The UNderwood sunastrand 
~ FUEL-OIL DEALER MACHINE 
abinet, 


Another underwood master-control system 
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GET 
PEAK 
RESIDENTIAL 


AIR san 
CONDITIONER 
EFFICIENCY WITH A 


AIR VOLUME GAGE 


ACCURACY at a glance. Match static pressure 
drop across system’s evaporator exactly to 
manufacturer’s ratings in hundredths-of-an- 
inch water column. Brings top system efficiency 
—better sales! 





LIFETIME construction with no moving or del- 
icate parts. Solid transparent plastic block— 
almost indestructible. 


i COMPLETE ready-to-use pocket-size kit with 
gage, rubber tubing, connectors, pressure tips, 
spring holders, and gage oil fits into 8” x 7” 

plastic pouch. Ideal for field use 
» by engineers and installers. 


WRITE FOR BULLETIN B30 


F.W.DWYER MFG. CO. 
P. O. BOX 373-G e MICHIGAN CITY, INDIANA 











humidity pan and filter section. It can easily be attached 
to any furnace and requires no electrical connections, The 
coil operates on the same principle as a car radiator ex. 
cept in reverse. Discharge water may be used for domestic 


A NEW LINE of warm air heating and summer aircond;- 






. . « « New Products 






supply or lawn sprinkling. 
Made by: Hastings Air Control Co., Omaha, Nebr. 


Circle E18 on coupon below 








Mor-Sun Models have completely 
new cabinet Design and Styling 






tioning equipment has been introduced wid _ Sun Dj. 
vision. Cabinets have been re- ” ; 
designed and styled with a 
two-tone green finish with 
polished copper trim—a new 
thermo-dynamic heat ex- 
changer, backed by a ten- 
year written guarantee—a 
newly engineered blower— 
washable air filters which can 
be used season after season. 
All furnaces are factory as- 
sembled and completely wired. The airconditioner line in- 
cludes air-cooled models, and air and water-cooled add-on 
units. 


Made by: Morrison Steel Products, Inc., Buffalo 7, N. 1. 
Circle E19 on coupon below 



























READER SERVICE COUPON 


FUELOIL & OIL HEAT READER SERVICE 
2 West 45th St., New York 36 
REPLY CARD JULY ISSUE 
Mail Now—Coupon Expires September 30, 1957 





Circle numbers of new product items on which you 
want more information: 


NEW PRODUCTS 
Re eh# & & tf & & EO 
Ell E12 E13 El4 EIS E16 El7 E18 EI9 





ADVERTISEMENTS—Give page number and name 
of advertiser about whose products you want more 
information. 


Page . .Advertiser ... 





Your Name ......... Stare GA tehe imme eared oie Be ee ees 


PE se Sin eix deere seucewenes SET > 


NII Sista ss ao ang big ele DROS 0.0 aks SNS Mba wien ees bee 


City ..... eeeeseeeeene eeeeveeeeeeeeee ee 
Check Classification of principal dollar volume: 
C] Fueloll Dealer [) Ports and Equipment Jobber (] Manufacturer 
(J Manufacturer Employee (] Manufacturers Rep. [) Oilheating 











Dealer [] Other 





KNOWN 19.000 bay eee 
NOW 
THE WIDE ALL PARTS OF THE 
WORLD OVER WORLD 












A Mechanical Masterpiece 






That 
Burns Cheapest Grades of Fuel Oil 


Made in over 30 different sizes and shapes 
See Our New BABY BURNER For Homes 
In Full or Semi-Automatic Types 








DISTRIBUTORS AT 








Boston Jacksonville New Orleans Des Moines Chicago 
New York Providence Kansas City El Paso Vancouver 
Philadelphia Hartford St. Louis Minneapolis Toronto 






Baltimore Bridgeport Omaha Great Falls Los Angeles 
Washington Cleveland Dallas Seattle Sioux City 
Atlanta Detroit Houston Portland Mexico City 







W. S. RAY MANUFACTURING CO. 


120 New Montgomery St. 
San Francisco, California 





722 So, Michigan Ave., Chicago 






The above ad appeared in the October, 1922 issue of FUEL Olt 






magazine—one of the first burner ads ever run in the magazine! 






THEN, AS NOW, THE WORLD LEADER 
IN OIL, GAS AND COMBINATION GAS-OIL BURNERS 
Ray Burner Company 


1301 San Jose Avenue, San Francisco, California 
629 Grove Street, Jersey City, New Jersey 
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QUALITY... 


Pays Dividends in Time Savings 
and Customer Satisfaction 






THE NAME TH RUSH MEANS 


Lyoendlabil IN HOT WATER HEATING 


TIME-TESTED . . . performance proved! That’s 
Thrush . . . the finest Circulator for Hot Water Heating 
built today. Thrush has been building Circulators for more 
than thirty years . . . that’s why Thrush know-how gives 
you more Circulator for your money . .. more capacity .. . 
more rugged construction ... and service-free performance 
through years of continuous operation. 


TYPES AND SIZES TO FIT EVERY HOT WATER HEATING NEED 


You can pick the right Circulator, in the right size and 
type for each job from the complete Thrush line . . . save 
money, save time .. . and keep your prices in line. Take the 
problem of high resistance found in some radiant panel or 
radiant baseboard jobs. Thrush Hi-head Circulators will solve 
it. They have the capacity needed and the ruggedness re- 
quired for the toughest job. Try them. See your wholesaler 
for more information or write Department C-7. 


H. A. THRUSH & COMPANY «+ PERU, INDIANA 


FOR LONG, TROUBLE-FREE SERVICE, 


INSIST ON GENUINE THRUSH circutators 


eloil 


ole) Gate): 
THE NAME 
THRUSH 


HORIZONTAL OR 
VERTICAL TYPES 









































The Complete | 
Thrush System : 
/ 





Pennsylvania Meeting 

(Begins on page 65) 
spend more time with builders on de- 
sign service and equipment layouts, 
also guarantee to fit his schedules to 
avoid delays. The operative builder 
often uses a heating company not in 
the fueloil business, so the oil man 
needs to get back of him on these de- 
tails. 

The gas user in a small tight new 
home after living in an old leaky house 
finds his fuel bills modest. Speaking 
of replacement sales, he said that we 


Sinclair Fuel Oil is easy to sell. It burns 
clean — keeps service calls to a minimum. 





do not replace many gas jobs because 
they're too new as an industry. 
Loizeaux discussed “Apple Polish- 
ing the Boss,” meaning of course the 
customers. Because this was a written 
paper and space is limited in this is- 
sue, we plan to bring it to you as a 
short feature in an early number. 
Briggs, one of New England’s most 
effective operators, maintains three 
bulkplants on Connecticut rivers, sells 
30 million gallons of oil products in- 
cluding a modest amount of gasoline. 
He talked mostly of internal man- 


Here’s Why Sinclair Fuel Oil Distributors 
































Sinclair distributors get extra sales support. Strong ads are 
designed for local use. A special sales training program 
offers new profit-making ideas. Vast production and stor- 
age facilities assure Sinclair distributors of a steady and 


ample supply of products. 


Build a better business.. Increase your profits. Write for 
details today. Sinclair Refining Company, 600 Fifth Ave., 


New York 20, N. Y. 


SINCLAIR FUEL OIL wits rp-119° 
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agement of a fueloil distributor, }p 
feels that too many companies don't 
hire enough employees. In being afraid 
of overhead, they are cutting off their 
noses. He’s not interested in how much 
money is spent, or how many gallons 
are sold, but how much profit is built 
up on a sound future basis. 

All employees will do a good job 
if they want to, he says, and one good 
way of making them want to is to take 
part in the affairs of the company, 

His three department foremen come 
in at frequent intervals for a “family” 
review. Then he has a six-man cabinet 
that meets one evening each week and 
it studies one department of the com: 
pany for a full year. If Briggs, head 
of the business, can’t sell an idea to 
his cabinet, he drops it. 


Retirement Program 





He has a retirement program for 
employees which the company itself 
carries, He called in a famous credit 
consultant to set up methods. He finds 
that his receivables on May 1 repre 
sented 26.4 days billing, that 7.4% 
of all receivables were not yet due, 
and that only 4.5% were over 60 days 

Another management feature is a 
continuing record of unapplied time 
of his burner service department. He 
uses an Electrofile one-card system for 
deliveries, which are zoned. 

He has studied customer lists to 
eliminate a few uneconomical to sup 
ply. He cut out service accounts where 
no oil is sold, sending a man to cour 
teously explain the reasons. 

Feinberg described competitive con 
ditions in the Detroit market, where 
there are now 103 fueloil companies 
and cheap gas rates. The gas utility 
has 380,000 heating users in the area 
but their expansion is now virtually 
stopped due to supply. 

He showed that coal dealers in the 
| "20s were being told to do all the things 
| that we are today, but did few of 





| them. 

| Feinberg was the earliest dealer 

| member of the Oil Heat Institute o 

America, he likes to point out. 
The final participant, Gray s¥ 

up the earlier discussions and empha 

sized the continuing need for oilheat: 

ing to enlarge its promotional ¢ 

deavors. 
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Every Emerson- 
Electric motor is 
custom-engineered 
to meet your 

exact requirements. — 


EMERSON-ELECTRIC \% 


of St. Louls 


loil 














! "You'll notice — 
a big difference . 
right | 
away!” 






Tee NEW 


TYPE "“W’” 


Alt PURPOSE 
NOZZLE? 







DELAVANY i ecicine 0 


WEST DES MOINES, 





IOWA 



























UL-OHI Label Plan labels. The extent of the program, of 
e (Begins on page 74) course, would depend upon the num 
up er tte | inspection by any agency having jurisdic’ ber of manufacturers participating 
| tion or interest as: FHA, fire department, “i . . 
—— | building inspector or local dealer group. and the volume of their shipments 
(d) Any time within one year from date However, the proposal ultimately calls 





The Ultimate in Pre-Cast | of installation, if installation is found to for merchandising the theme, “Buy 


3 | be faulty, installer will be required to cor- ; 

Kiln-Burned Chambers! | rect in compliance with minimum OHI only Products built to UL-OHI Stand 

| Standards. oe ards of Safety and Performance.” At 
pecimen the dealer level the tie-in would add, 


Installation Certificate 
No. 0000 “Installed according to OHI Standards 











This installation of ...mfgrs. name... . ” 
; , and Requirements. 
pt AE EODUCT S&F ORPIRL NOS 010 Oh eers..e : ° f 
| bears the UL-OHI label for safety and per- With the entire emphasis placed on 
| formance. It has been installed in accord- upgrading equipment and_ instally 





ance with National Fire Protection Asso- : 
ciation Safety Standard 31 and Oil-Heat tions, any effort along the proposed 






| Institute of America, Inc. Standards of - : 
| Performance and has been tested with the line cannot help but sell the publ 
| following results. on the advantages of quality oilheat 









| ing and result in more satisfied cuy 













Kiln-Burned makes the difference! Fired for C02 Stack Temp. Draft 
100 hours, SUPERLITE CHAMBERS have insulat- Shell-Bach. Gph Efficiency tomers. Further, acceptance by FHA 
ing, quiet-burning, light-weight qualities that 5 : ; 
give far more to you and to your customers! NOE 5s 55:00:54 5508 pxcie eke vaees and other regulatory bodies wi 
Tongue-and-groove walls, ledged bottoms, for | | Address .......seeceeeececeececeece heighten the demand for quality prod 
wine excel Available in round, square, oe he ee PET ee eee uct and certified installation and, 
vee finally, th ffords the 
Get the complete SUPERLITE ally, the plan definitely a , 
story now! A very tangible result of the or- public a reliable yardstick by whic 

ganization and implementation of the to evaluate automatic oilheating. 





P R E S B R 1D Y UL-OHI label plan would be the sub- 


vases \ owe REFRACTORIES CORP : mission by the Steering Committee of 
por sthaswiten tl a proposal for national oilheating ad- Harry M. Pier has been appointed 
TAUNTON, MASS. vertising, promotion and publicity executive secretary, Air Pollution 

using the revenue from the sale of | Control Association, Pittsburgh. 
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NOW SERVING YOU FROM NEW ENGLAND'S MOST ACCESSIBLE ARTERY 
ROUTE 128! (Turn at Route 62) 



















Blue stove pipe and fittings 
Chromium plated stove pipe and fittings 
Galvanized stove pipe and fittings 
Prefabricated duct and fittings 
Perimeter heating pipe and fittings 
Small-pipe heating pipe-fittings 












NEW ENGLAND'S LEADING MANUFACTURER 
AND SUPPLIER 


117 ELLIOTT STREET @® BEVERLY,’ MASS. | 


Telephone: Boston, Prospect 6-9090 © Beverly, Walker 2-0581 
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Positive Electric Spark Ignition 
cAn exclusive patented feature 
Quiet operation. Positive Pump Feed. 
i bWO moving parts. 
Air and Oil Separate-- Not Integral. 
Capable of definite adjustment. One 
size machine for all size home heating 
planta. 
Listed as Standard by Underwriters 
Laboratory. 


Desirable unassigned torvitery available 


HOME APPLIANCE CORPORATION 




















Sott-Newcomb Automatic Heat Machine 
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See 


q Mt LOCUST STREET ST. LOTS, U.S. A. 





Reference: Liberry Conasal Trae Ca. 





Piesse mention Fuel Olt when writing advertisers, 
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The present domestic 
‘‘Ball Flame’’ Burner, 
‘‘Grandchild’’ of the 
Scott-Newcomb, the most 
efficient burner on the 
market today, as adap- 
ted to a heavy indus- 
trial application. 


This standard domestic 
ELECTROL Burner was 
sturdy and rugged 
enough to be converted 
for industrial use, util- 
izing an aviation jet en- 
gine type atomizer for 
extreme applications. 


In May 1923 ELECTROL appeared in the first issue 
of Fueloil and Oilheat, probably the first burner ad 
to appear in any trade-paper. This ‘““Model S” could 
boast of suca “firsts” as: Automatic Electric Igni- 
tion, Intermittent Spark Control, Combination Fuel 
Unit and “High Temperature” Head. 


Continually through the years, ELECTROL has 
been progressive, always striving to produce the 
finest oil burners by constant research, never resting 
on its laurels. For example, ELECTROL has devel- 
oped the first oil burner utilizing an aviation jet 
engine atomizer on an ordinary domestic 
ELECTROL Burner for industrial applications 
simply because . . . ELECTROL Burners are nat- 
urally made to take it. ELECTROL has always 
put the best materials into every burner it ever 
made or will make, guaranteeing a practically “life- 
time” burner — and in a price range that meets 
quality competition. 

ELECTROL’s future, as in the past, will be to 
design and produce only the finest oil burning 
equipment, built to last, to out-perform, to give 
the most efficient service possible. Remember, 
nothing beats quality .. . ELECTROL QUALITY. 


Keeping pace with pres- 
ent day demands, ELEC- 
TROL Burners are now 
available with electronic 
controls completely 
mounted and factory 
tested. 


The New ELECTROL #4 
oil burner, available in 
3 sizes, incorporates 
famous ELECTROL Cut-off 
Valve. The nozzle lines 
are completely flushed 
on each burner start 
(Pat. App. For.) 




































Action gets Results 


(Begins on page 62) 


There are some instances when the 
actual calculation of the tenths would 
not mathematically require the assess- 
ment of the extra cent of Sales tax, 
but in order to have a formula of a set 
nature, the Deputy Comptroller of the 
State of Maryland rules that this pro- 
cedure was necessary. 

This whole business may seem at 
first blush somewhat complicated, but 
after a period of several weeks in the 
Baltimore area, we find that the local 


companies have been able to work this 
problem out very satisfactorily by the 
aid of the price chart and the routine 
hereinbefore described. In any event, 
the local dealers are determined to 
comply literally with the legal require- 
ments and print into the tenths; they 
are equally determined to collect for 
the tenths and are so doing. 
Monetarily speaking, we have made 
an approximate calculation, which 
shows in metropolitan Baltimore alone, 
a loss of approximately $80,000 would 
be suffered by the dealers in the event 





they waived the tenths rather than go 
through the calculative effort. 


I might add that these price charts 


are used internally by office personnel 
rather than make extensions on cl. 
culating machines. 


This calculative problem certainly 


presents a challenge to the pump and 
meter manufacturers of the nation tp 
provide automatic computer equip 
ment which will perform the entige 
calculative effort, ana at the same time 
furnish visual evidence to the consum 
er through a printed ticket. Naturally, 
this mechanism will have to be so de 
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for details 


_ Steel Combustion Chambers 
» @No breakage in shipment 
er handling 


@ Lighter weight lowers 
r 


eight costs 


Quicker heating— 
greater efficiency 


@ Cleaner heat— 
better temperature control — 


Write, 
* wire 
or phone 











Save time and money by fabricating your 
oil burner combustion chambers from 
sheared-to-size Ingersoll heat-resisting 
stainless steel. 

This special steel is correct in analysis 
to withstand high temperatures . . . con- 
sistently uniform in quality . . . and has 
exceptional forming characteristics. 

Ingersoll will custom shear it to your 
specified blank sizes, or multiples thereof 
(depending on size). And Ingersoll’s 
flexible facilities are geared to handle 
large jobs or small ones with speed and 
precision. 


Ing 


Ingersoll does not fabricate combustion chambers 


rsoll STEEL DIVISION 


Borg-Warner Corporation 
New Castle, indiana 
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signed and constructed as to withstand 
road shocks, but surely this task is not 
beyond the inventive genius of oy 
manufacturers, plus the fact that there 
is a splendid market in the offing for 
such equipment. 








\/ 
“9 


Did Oilheating come, to Pass? 


(Begins on page 71) 
Pipeline building costs are high, ir 


terest rates are high, field prices for 
gas are moving up... in fact the new 
Florida Pipe will pay an average of 


16\4¢ at the well against the induy 


try average of 9Y¢. 


These costs would not be important 


if gas had any actual advantages over 


automatic heating fuels, but it doesnt 


and the promoters know it. After 


another couple of years of line filling, 


oil should again hold the lead. 


Some of you dealers have been tty 
ing to sell out. Some of you af 
amazed at the high prices that smatt 
money is willing to pay for your a 
counts. A few are going as high as 3 
a gallon just for the good will, with 
the physical properties extra. 

This industry is just rounding the 
turn into maturity. Operating 
ods are getting better fast because 4 
lot of the dealers are now big enough 
to afford the best of everything in the 
way of tools. 

Keep your boys in the compaty: 
They'll do a better job than you dic 
because they start in a period of keen 
intelligent competition. Five y#® 
from now you'll be very glad you did 

That brings us back to the ttle of 
this rambling, “Did oilheating come 
to pass?” And the answer of ont 
man is, “Obviously not!” 
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:| oe! AIRTEMP’S 
| aa §€«6Furnaces.. 


<| noes! SELL EASIER 
a INSTALL EASIER 


An Airtemp franchise boosts furnace sales for 





9 
~ dealers because: 
Me e Airtemp furnaces are Chrysler-engineered 
a2 for quality and dependability. 
new 
ge of = |e e You get merchandising aids which are 
ndus Pees | tested and effective. 
tant ae Pe | e Your customers can add matched Airtemp 
Over ie oo ee cooling now or later. 
yesnt hy; Sama: = ere : 
After == He——Up e Products with a well-known and re- 
ling, ai i: 2 NBO = spected name—Chrysler’s Airtemp—are 

ee I easier to sell. 

1 try : a BS or f = a 
1 afe aia] 4} [a | | |8 You get quick delivery and expert help from 
sonatt | | I He a3 a nearby factory-trained Airtemp distributor. 
re I } | a Airtemp furnaces are completely assembled 


as 3¢ = =e and pre-tested. 


g the bt—T [ | 
g ae | HEATING AND AIR CONDITIONING H 
ia | FOR A ROOM, A HOME, A BUSINESS, 
use 4 = , J: [eb ee | ee 


AN AUTOMOBILE Wall Sa-364-mael-a 2 


in the nl | | L i ll eee i ie aa 








pany: AIRTEMP DIVISION, Chrysler Corporation 

u did a Dayton 1, Ohio 

"keen oF Prompt. nin Gentlemen: Please rush full information on the 
yeats franchise opportunities, Airtemp franchise! 

u did. mail coupon at right. 
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RENICK & MAHONEY, inc. 


EQUIPMENT THAT CUTS COSTS 
t 









MARLOW 
VERTICAL 
PUMPS 


For efficient handling of volatile 
fluids. Always dependable — on 
suction lifts, for underground or 
overhead storage, for fueling and 
transfer service. Easy to install. 
Capacities, 5 to 120 gals. per min- 
ute, Consult us now about your 
plant or truck equipment problems, 
or write for catalog. 


RENICK & MAHONEY, INC. 


380 Second Ave. (at 22nd St.) 
New York 10, N. Y. 


Complete Equipment for the Oil Trade 
SERVICE OME PEALE TE 


&j2-Snap Sewice Jom No.1 


OEGREE Day systems WOOOSIDE 77 wy 


04362 
The BURNER SERVICE Co. 
4390 ENNY AVENUE 
HAWKINS, N. J. 
BE 5-5245 














P.M. 
TOTAL TiME 
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zs C) Cleaned Smoke Pipe 0 Olled Circulator ff 
— © Chimney Base () Oiled Biower 
Controls () Oiled Motors oO 











men TOTAL OF MOURS LABOR @ 


THIS IS YOUR] | PAY THIS 
a —> 
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INVOICE 


Cownen 





MONEY 
INCREASE 
EFFICIENCY 

Make service billing 

and service charges 

as easily understood 

‘ as fuel oil meter tickets. 
SEND FOR FREE SAMPLE 


DEGREE DAY SYSTEMS 
WOODSIDE 77, N. Y. 


© TENANT 


____ This apparatus is now working sat 
CUSTOMER'S eesmiemes °- 
SIGNATURE X 
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Get in Hot Water 
(Begins on page 76) 


included in the installed price. But 
the cost of this is low for an oilburner 
that’s part of a water heater. One rea- 
son for this is that the oilfired water 
heater is a package unit to a greater 
degree than a heating furnace or boil- 
er fired by an oilburner. Another rea- 
son: The oilburner firing a water 
heater runs few hours per day . . . it 
runs few hours per year compared to 
an oilburner that heats a house. 

Mere mention of that dream of fuel- 
oil-minded executives—of the oilfired 
water heater installed for $200—nat- 
urally will raise the hair and the ire 
of many men in the oilheating equip- 
ment business. Details of the dream 
include a study of the prices at which 
oilfired water heaters are available to 
the oilburner dealers—and local fuel- 
oil suppliers—who install such heat- 
ers. The lowest price oilfired water 
heaters must be judged carefully. How 


| many years will their water-storage 


tanks last? 

Other questions arise. Are local 
fueloil suppliers planning to install 
the heaters at no profit? Or at a slight 
loss, thus subsidizing oilheating in 
their localities? Will they charge up 
the one-year no-charge service expense 
to their fueloil sales departments? 

The fact is that highly respected 
authorities, with the interests of fuel- 
oil and oilheating uppermost in their 
minds, have reached the conclusion 
that oil heat will lose much to gas heat 
in furnace-heated homes—if oilfired 
water heaters are not made available 
to the public at an installed price of 
$200. These men do not say the water 
heaters sold on this basis will be 
profitable. They don’t say that no loss 
will be incurred. They just say what 
they find is best for the future of oil- 
heating. 

This article has been urging FO#OH 
readers to wake up to the importance 
of oilfired water heaters. Here’s a let- 
ter from an oilheating equipment man- 
ufacturer who woke up to this impor- 
tance three years ago: 

‘About three years ago, we brought 
out our first Hi-Recovery oilfired 
water heater, to use No. 2 fueloil, and 
to sell for slightly less than $200. We 





sold one or two a month. 
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“That opened up a new market for 
us. Today we sell about 200 oiffired 
water heaters per month, including 
glass-lined, copper-lined, ASME galyap, 
ized, twin-coil tankless heaters for up 
to 5,000 gallons-per-hour, and a fine 
of ASME Hi-Test heaters for storage 
tanks in motels, hotels, and apartment 
houses. 

“Our glass-lined oilfired water heat 
ers are sold to dealers at from $165 
to $174, depending on details of con. 
trols.” 
















Here’s another letter from a many 
facturer of oilheating equipment; 

“Our Model BRGL oilfired water 
heater is 30-gallon size. It is glass-ined, 
has a stack control, and has a fas 
acting hot-water temperature control 
which has the special feature of a stop 
that does not permit setting it higher 
than 160°F. 

“With reference to price, our sug 
gested installed price is $200. 

“We are pleased to advise that the 
oilfired water heaters we have been 
marketing during the last two years 
have been widely accepted by lange 
developments using forced-air central 
heating and cooling units; thereby sav 
ing the builders the cost of running 
gas mains into their developments 
We feel that our sales of this par 
ticular oilfired water heater model wil 
increase two-fold over our sales of 
last year, thanks to this factor of the 
builders saving the costs of running 
the gas mains into their developments 

“Our equipment is available 
dealers through any legitimate jobber 
in the country.” 

The two manufacturers from whom 
the preceding letters came plainly 
are pleased that they recently “Gotin 
hot water.” Their experiences ate m0 
unique. Letters have come in from 
many other manufacturers who a 
glad they got in hot water. 

The point of this article is that the 
oilheating industry at large, 
fueloil industry at large, need to 
more about getting in hot wate. 
cal oilheating equipment dealers, 
local fueloil suppliers, should do fir 
more than they now are doing © 
the sale of oilfired water heatets 
Upon this, according to expeft vid 
ion, rests much of the future ° 
heating. 
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nN : (ver H d lf d ( ent U ry : y — Blackmer's growth has been earned by the 


development and manufacture of products 


of Fy [ pe f p f] C p 3 backed by over 50 years of continuous lab- 


oratory and field research. These products 
include bulk pumps, truck pumps, hand 


wate {0 9 ve y Ol y a9 is of " : , pumps and strainers. Blackmer’s advanced 


design, smooth operation, economy and 


flexibility of use . . . have been perform- 


ts [) E - N DA B I i : : ance proved for over half a century. Wher- 


ever liquids are handled, Blackmer pumps 


are known for quality, dependability and 


r sug: 4 record durability. Simple basic design of 
: E R F () R Mi A \ F E a 7 all components assures trouble-free service 


at the 





and freedom from maintenance problems. 


You'll find our engineers can solve your 
years 


7a 2 liquid materials handling problems. . 
extn | ty write for more details today! 


a BLACKMER ROTARY PUMPS 


unning bes 
ments. 
oe yee ee 

















pus Industrial, Hand and Truck Pumps, Strainers, Pressure Control Valves 
to BLACKMER PUMP COMPANY, GRAND RAPIDS 9, MICH. 
heaters DIVISION SALES OFFICES — NEW YORK ° ATLANTA * CHICAGO 

: SRAND RAPIDS * DALLAS * WASHINGTON © SAN FRANCISCO 
rt opi See Yellow pages for your local sales representative 
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WALTHAM Constant-Flow 


the FURNACE with 


Cc Cc 
Year ae 0 CY 
Round 


Domestic 


La) 


Cy 


1D, The Big 


HIT 
of the 
Boston Show! 


ONE ducted WALTHAM Jet-Head oilburner fires both units! 
Highly efficient. Long-life glass-lined tank. Excellent recovery 
rate: 120 gal. per hr. at 100° rise. Get full facts Now! 


WALTHAM OIL BURNER CO. Inc. 


East Boston, Mass. 








Carolina Meeting 

(Begins on page 64) 
under Government controls there 
can’t be many new barns. L. P. Gas 
has cut in a little, with estimates rang- 
ing from 5 to 10% of the barns using 
it. He described the 1956 cooperative 
advertising program for oil curing and 
believes this did a lot of good as they 
saw little loss to gas in that year. The 
investment was $8,000 in television 
programs, paid for by local oil men 
of ten counties, 


Because of the cancer scare and the 
switch to filtered cigarettes the grow- 
ers must go back to old type tobaccos 
with stronger flavor but with 30% 
less yield per acre. 

Berry, the final panelist, told of the 
Piedmont area’s cooperative ad cam- 
paign covering 12 counties running 
generally from Raleigh to Charlotte. 

Gas first came to this area in 1950, 
sold $2 million for heating that year, 
but nine million in 1957. The 12 
counties have 75% of the states 


population although there are 100 
total counties in the state. 

In 15 Piedmont cities Berry finds 
the gas people taking heating business 
equivalent to that of four typical oil 
dealers a year. Most of this is new 
home work. 

ate 

Heckler Bros., Pittsburgh, named 
distributors in southwestern Penn 
sylvania for the complete line of heat 
ing and cooling equipment made by 


The Heil Co., Milwaukee, Wis. 








NEED MORE DRAFT? 


TJERNLUND 
“AUTODRAFT” 
INDUCERS 








® Positive venturi action 

© Simplified installation 

® Heavy duty construction 

® Installs vertically or horizontally 
© Complete range of sizes 


® immediate delivery 


Guaranteed Draft with ‘‘Auto-Draft"’ 


TJERNLUND MFG. CO, 


2140 Kasota Ave., St. Paul 14, Minn. 
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BULK PLANT PUMPS 


Choose the right pump for your job from 

a complete line of Viking bulk plant pumps 

. . . including singles, twins, and multiples 

in standard and all-weather construction, con- 
ventional packing or mechanical seals. Capaci- 
ties from 50 to 1050 G.P.M. Many models 
Underwriters approved. All are positive, fast, self- 
priming and capable of stripping tanks clean. 


TRUCK PUMPS 


Viking truck mounting pumps for every size 
and type ... from 35 to 300 G.P.M.—for the 
small fuel delivery truck to the biggest trans- 
port. All do a fast, smooth pumping job, with 
thousands outlasting the trucks on which they 
are originally mounted. Ask for catalog Gee, 


and SP-377ee. 


VIKING PUMP CO. 


Cedar Falls, lowa, U.S.A. 
In Canada, it's "ROTO-KING” pumps 


Offices and Distributors in Principal Cities 


See Your Classified Telephone Directory 
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10,000 RAY BURNERS 

NOW OPERATING IN 

THE WIDE ALL PARTS OF THE 
WORLD 


WORLD OVER 
A Mechanical Masterpiece 
That 


Burns Cheapest Grades of Fuel Oil 


Made in over 30 different sizes and shapes 
See Our New BABY BURNER For Homes 
In Full or Semi-Automatic Types 


DISTRIBUTORS AT 


Boston Jacksonville New Orleans Des Moines Chicago 
New York Providence Kansas City El Paso Vancouver 
Philadelphia Hartford St. Louis Minneapolis Toronto 
Baltimore Bridgeport Omaha Great Falls Los Angeles 
Washington Cleveland Dallas Seattle Sioux City 
Atlanta Detroit Houston Portland Mexico City 


W. S. RAY MANUFACTURING CO. 


120 New Montgomery St., 
San Francisco, California 


722 So, Michigan Ave., Chicago 


The above ad appeared in the October, 1922 issue of FUEL OIL 


magazine—one of the first burner ads ever run in the magazine! 
THEN, AS NOW, THE WORLD LEADER 
IN OIL, GAS AND COMBINATION GAS-OIL BURNERS 


Ray Burner Company 


1301 San Jose Avenue, San Francisco, California 
629 Grove Street, Jersey City, New Jersey 
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++. @ size and type Humidifier for every furnace installation. 


SERIES 555 
Fits any straight side 
warm air furnace. 


Corrosion resis- 

fant, stainless steel 

vapor pan 4” x 15’. Com- 
Pletely assembled for quick and 
easy installation. 


New copper overflow on Model 555C. 
New sensitive 
thermostats as- 
sure balanced 
humidity. 


SERIES 577 


Stainless steel. Ad- 
justable to sloping or 
straight bonnet furnaces. 
Pre-assembly cuts labor time and 
installing costs. 
WRITE FOR CATALOG FO.7 





30-50-70 
Gallons Storage 


@ A size to meet every home 
requirement. Uses pressure burn- 
er, number 2 oil, and sells at popu- 
lar prices. Every feature for vol- 
ume sales. ° 

@ Alsomade ina booster mod- 
el with large pipe connections for 
use with an extra storage tank. This 
model is also suitable as a booster 
for 180 degree water. 


ae 
OY20°AMLON 


110 S. Dickinson St. @ Madison 4, Wis. 





@14 and 16 ga. Body Steel (14 ga. Full-length Hinges with Brass Pins 





More for your Money in 


MORYSVILLE 


Morysville U-2 for 34, % 
or I ton chassis 


BEST BODY - BEST BUY 


throughout for models rated 1 ton @Solidly Framed Doors and Panels 
up—19 ga. doors) © Recessed, Spring-loaded ‘Latches 
®12 ga. Diamond Floor Plate with Individual Locks or Master 
®Heavy U-Channel Understructure Locking Device 

®Electric Welded throughout ® Fendix Undercoating (No Extra 
®Telescoping Roof and Hinged Gate Charge) 


IMMEDIATE DELIVERY © Distributors in Principal Cities 


. a 7) [ 
BODIES YOU CAN 
DEPEND ON’ TO Dicbed a hd a 


LAST INDEFINITELY ID Cc l} Lt CTA INC 





































HORIZONTAL SUSPENDED — 
HIBOYS AND COUNTERFLO’S. \ 
OIL OR GAS FURNACES, 24 MOD- a ' 
ELS, CAPACITIES 120M to 500M— 

10 years guarantee COMBUSTION ey 
CHAMBER & HEAT EXCHANGER, ™ - 
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MORE MONEY 


FOR 
E 


_foo M TO 750M 


( FURNACES 







ke NEW POWER GAS BURNERS 


ED OIL BURNERS 


WRITE FOR COMPLETE DETAILS ON 
MERICA’S FASTEST GROWING LINE OF 
HEATING EQUIPMENT 


‘THE AUBURN BURNER COMPANY 
EDGERTON, OHIO 















Oilheating Week in Boston 
(Begins on page 67) 





The board then authorized the man- 
aging director to negotiate a renewal 
on the office lease which expires next 
April . . . also to continue the pension 
to former Secretary C. F. Curtin of 
$1,500 plus an extra $600. 

The entire New York OHI staff will 
be on vacation for two weeks begin- 
ning August 3. 


















Lawrence Sibley, reporting for the 






out that the commercial oilheating 
course at the Springfield (Mass.) 
Trade High School is going well and 
that all graduates have been placed in 
jobs. 

The ASH&AE Guide Committee of 
this division has its new material about 
ready for the commercial oilburning 













Commercial-Industrial Div., pointed’ 


Because the discussions had lasted 
until a late hour, several of the com- 
mittees or sections did not verbally re- 
port, but filed data for mail distribu- 
tion to the membership at a later date. 

The next meeting of the Board will 
be at The Homestead, Hot Springs, 
Virginia, September 4, 5 and 6, 1957. 
The annual convention and exposi- 
tion next year will be at New York’s 
Coliseum June 9-13, 1958. The an- 
nual convention in 1959 will be in 
Seattle, to be coupled with a local ex- 
position of products. The exact dates 
are to be announced. 


o, 
“ 


M. C. Reed has been elected presi- 
dent, Dunkirk Radiator Corp., Dun- 
kirk, N. Y., succeeding the late L. N. 
Murray. He joined the company in 








Igniter and Aladdin Lamp 
Awards made at the annual 
OHI Luncheon 


PRESENTATION of Igniters’ Awards and 
Aladdin Lamps featured the annual 
OHI luncheon on June 6. Fred 
Heaney, toastmaster, presided at the 
affair, which drew an attendance of 
382. He made these awards: 
IGNITER AWARDS: 

C. Everett Elliott, Charles L. HL 
liott Co., Danvers, Mass. 

T. R. Loizeaux, Plainfield, N. J. 

B. L. Ray, Esso Standard Oil (, 
New York, N. Y. 

Douglas W. Smith, Standard Oil 
Co. of Calif., San Francisco. 

Francis J. Schuster, Troy Oil , 
Indianapolis, Ind. 

William F. Kenny, Meenan Oil 

Co., New York. 
ALADDIN LAMPS: 

P. G. Crewe, Webster Electric Co, 
Racine, Wis. 

G. M. Marin, Sun-Ray Burner Mig. 
Co., Jamaica, N. J. 

Fred Heaney, Skaggs-W- Walsh, 
Inc., Long Island City, N. Y. 
(Presentation made by Verne Rese, 

newly-elected president of the Inst 
tute). 
Condensations of the citations read 
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section, but this will not appear in the 1938 and served the company most during the awards will be publish q 
Guide until its 1959 edition. recently as vice-president, sales. in the August issue. ae 
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NEW YORK TECH 


America’s Foremost School . . . Famous for teaching 


OIL BURNER 


INSTALLATION AND SERVICING 
Also Courses im: REFRIGERATION & AIR CONDITIONING 


Remember NEW YORK TECH whether you have 


MEN TO TRAIN, or 
NEED TRAINED SERVICEMEN 


con or weiteNEW YORK TECHNICAL INSTITUTE csr. 1910 


A Division of N.Y. Institute of Technology 
A nowprofit educational institution 


500 Pacific St., Brooklyn, N.Y. ©@ MA 5-6220 


= SEALED MERCURY CONTACT- 


USED IN ALL 


MERCOID 
CONTROLS 


PROTECTION AGAINST 

















S$$SSSSSSSSSSSSSSSSS$SS 
waiting for you 
in the BURNER & FUEL Trade 
when you install 


"SUPERVENTS’’* 


The Only SIX-IN-ONE QUICK-VENTS 
in the Land! 

@ FOR COLD RADIATORS 

@ FOR COLD ROOMS 

@ FOR COLD PEOPLE 

@ FOR ZONING 
There is one or more in every 

steamheated home waiting to be cured! 
You are the right Doctor for them! 

CURE 'EMIl!! It's your Jobl—and Profit! 


Information on request. 
OSTER LABORATORIES ELLENVILLE, N. Y. 











RAJAH TERMINALS 


FOR OIL BURNER SPARK PLUG 
IGNITION CONNECTIONS 
Made in Two Styles 
CRIMP TYPE and SOLDERLESS 


cm com 


Code Ne. C/T #11 Cede Ne. $-SOS #11 


THE RAJAH CO., 35 Verona Ave., Newark, N. J. 




















This 44 page booklet contains a 
series of articles by J. R. Lewis on 
the airconditioning market—the 
Opportunities in cooling sales as 


they apply to the Oilheating 
decler, 


Order Your Copies Today 
ONLY 
fueloil & Oi! heat $1.00 
2 West 45th St. A COPY! 








New York 36, N. Y. 








SHARE IN OUR SUCCESS! 


Join more than 100 franchised dealers, distributors and refin- 
eries, in the U. S, and Canada, selling over 500 million gallons 
of fuel oil—in the greatest and most successful fuel oil merchan- 
dising campaign in the entire industry! 

Don't wait for someone else to capture the exclusive 
sales rights in your area, call or write now for full fran- 
chise details and proof 
of business-building suc- 
cess! 

JOHN VALK, JR. 


HY-TEST 303 CORP. 
9 Meadow Rd. 
Rutherford, N. J. 
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It's 
Wiss Exclusive! 


Removeble \/ ALL 
Coil ae Copper 


TANKLESS HEATER 
Defies Comparison--At ANY Price! 


@ Can be installed either vertical or hori- 
zontal 

@ REMOVABLE feature permits re-use of 

| shell or coils 

| @ Ideal for hard-water areas 


Our 51st Year 


KAM WATER HEATER MFG. CO. INC. 
239-249 Alabama Ave., Brooklyn 7, N. Y. 
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BOILER 


@ Factory wired and assembled 
@ Serviced in a tter of minutes 
@ Guaranteed 5 years 

@ Write for complete literature 
and prices 


NEW YORKER cotmar 
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STEEL BOILER CO., INC. PENNA 














~ 
MURRAY Says: 


You can't buy 

a better 

burner at any 
price—and only 
our price is 
competitive! 








“<4 Model TB 







75 to 3.0 Gph 
One-Piece Cast 
Aluminum Housing 


Write or phone 
us for: Complete line of quality oilburn- 
ers, sump pumps, circulators, and laun- 
dry tray pumps. 


SILENT-FLAME 


MANUFACTURING CO. INC. 
Blue Point, L. |.. N. Y. EM 3-6201 


)) 



































IRCO 
COMBUSTION 
CHAMBERS 


Add new design and new material 
to the thousand-year-old ceramic 
process—you get IRCO Mirro- 
Glo 
chambers. Preferred because they 


insulating-type refractory 
are pressed true to shape, easy to 
install, improve combustion, and 
are competitively priced anywhere 





in the United States. 


Standard Chambers—Book Tile—Baffies. 


Distributors in principal cities. 


Insulating Refractories Company 
CALIF. 


SAN RAFAEL 








136 


The first 35 Years 


(Begins on page 49) 


the competitive advantage those hold- 
ers of basic patents surrendered for 
the common good, we can only salute 
their farsighted, unselfish vision. They 
were not persuaded in a day. It took 
extraordinary patience, cajolery, and 
many meetings where there was con- 
siderably more heat than light. 

In the fall of 1923, we made our 
first trip to New York to visit our 
advertisers and some Association 
members in their native habitat. 
Among the places we visited was the 
Architect’s Samples Corporation 
showroom, at 101 Park Avenue. Here, 
gathered in one place, were new or 
improved appliances and products 
used in the home or in home construc- 
tion, for architects and homeowners 
to see. We liked the idea. We thought 
we'd like to set up a similar display 
on a limited scale, of course, in our 
cavernous offices on the top floor of 
the Bank of Galesburg building. 

Back home we sent out letters to 
our advertisers. They liked the idea, 
or most of them did. The response 
was terrific. For days we were in con- 
stant telephonic communication with 
the cBeQ freight office. It would be 
hard to say how much of Fuel Oil’s 
meager profits that year went to dray- 
age companies. The exhibit looked im- 
pressive. Advertisers who visited our 
office liked it. 

We were pleased, and doing all 
right until Jim Breeze sent us one of 
his new horizontal oilburning boilers. 
We were not dismayed, even though 
it did look to be just a shade under 
the size of tank trucks in use at that 
time. But the building superintendent 
intervened—he flatly refused to let it 
be brought up. In the first place, the 
elevator wasn’t large enough to carry 
it, and the wooden floor of the office 
was not strong enough to support it. 
Our good friend, H. A. Tedman, 
Winslow Boiler and Engineering Co., 
with a gleam in his eyes, offered to 
store it for us. Thus began, we be- 
lieve, some unscheduled testing of 
Kleen Heet with one of the first boil- 
ers especially designed for oil-firing. 

In the early years, oilburners had 
to be designed and adapted to the fuel- 








oil supplied to them, rather than oj 
companies adapting their fueloil 
their customer’s burners. This sy. 
prising lack of interest on the part of 
most major oil companies in oilburn, 
ers, which today consume a major 
portion of the products refined from 
a barrel of crude, has been character. 
istic as far back as we can recall 
Notable exceptions to this attitude 
have been Shell Oil Company and 
Cities Service, under Henry |. 
Doherty’s interest and prodding, 

Much of the early activities of Fue] 
Oil and the Association are so en 
twined it is difficult to separate them 
into individual entities. The newnes 
of the industry, the limited capital of 
many of the early manufacturers of 
domestic oilburners and auxiliary 
equipment dictated modest member 
ship dues, if it were to survive and 
grow in strength and effectivenes, 
Headquarters of the Association for 
the first few years of its existence were 
maintained in space provided in Fuel 
Oil’s office. We remember well the 
day adequate funds in the Association 
treasury warranted the purchase of a 
typewriter and the hiring of a typist 
of its own. 


All Things change 





Through the years changes come to 
magazines as to people. In Augus 
1924 Fuel Oil for Heat and Power 
was moved to New York. Soon there’ 
after its name was changed to Fuelol 
Journal. We can still hear the 
anguished, outraged cry that went up 
from our subscribers when we &t 
larged Fuel Oil from its original pock: 
et size to standard size. We knew we 
had then, as now, close touch with 
our subscribers, and their indignant 
letters confirmed it. 

It seems that when the servicemen 
pulled on their coveralls, they put é 
copy or copies of Fuel Oil in the 
pocket of same—not so much to pr 
vide reading material between jobs 
but rather, some do-it-yourself serve 
and installation guidance from its 
pages as they went their appointed 
rounds, Their indignation W# 
matched only by the delight of out 
advertisers who now had more spa 
in which to tell the merits of thei 
products. In retrospect, we like ® 
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The Second Edition 
of 


"Better Oilheating" 


A SERVICE GUIDE 








e Only $2.00 a copy ° 


This collection of articles from FUELOIL & OIL HEAT 
and its predecessors is without a doubt the most valu- 
able ever put together under one cover. Many of the 
articles were originally printed many years ago and 
they contain valuable information no longer available 
from any other source. These are not JUST articles 
but basic, sound principles as valuable today as they 
were years ago! 


Better Oilheating is a book for dealers, service man- 
agers, service men and oilburner service schools. 
Bound in attractive paper cover 8!/," x 11", over 100 
pages, 125 illustrations, tables and many service hints. 
Order a copy for yourself and your key people today. 
ONLY $2.00 A COPY! 


Chapters On: 


Fireboxes Nozzles 
Draft Baffles 
Wiring Pumps 
Motors Efficiency 
Controls Heating 


REPRINTS OF THE BEST MATERIAL 
THAT HAS EVER BEEN PRINTED! 


Send your remittance to: 


fueloil & oil heat 


2 West 45th St. 
New York 36, N. Y. 








| APPLIED MECHANICS COMPANY 


So) CONGRESS STREET, BOSTON, MASS 





VW FEWER EMERGENCY 
CALLS FOR YOU 


RENEW FILTER Signal warns 
in advance of furnace troubles 
developing from dirt-clogged 
air filters—eliminates the 
most common cause of service 
| complaints. 


V BETTER HEATING 
FOR YOUR CUSTOMERS 


RENEW FILTER Signal tells 
when it’s time to replace dirty 
filters—guarantees clean, 
comfortable heat at all times; 
worthwhile savings on fuel 
and cleaning bills; protection 
against furnace damage. 


| 


Zachavach FILTER GAUGE 


Fits all types of heating and cooling units.’ 


Accurately adjustable for any kind of replaceable or 
washable filter. 


Easy to install. Drill 4 holes and mount—no connection! 
across filter—no electrical connections. 


Suggested Retail Price, $6.35 plus installation charge. 





4y BACHARACH INDUSTRIAL INSTRUMENT CO. 
FG-4e 200 N. BRADDOCK AVE. © PITTSBURGH 8, PENNA. 
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think of Fuel Oil for Heat and Power 
as the granddaddy of the popular 
Pocket Books of today. 

It wasn’t all hardheaded business 
with the pioneers of this industry. 
Many took time for hobbies. We've 
walked over to Lake Merritt in Oak- 
land with J. C. Johnson, where he cus- 
tomarily went on his noon hour, to 
feed the birds who collected there. 
We've visited Milton Ray in his 
palatial home atop Pacific Heights in 
San Francisco, and seen his valuable 
and extensive collection of rare bird 
eggs which occupied almost the whole 
fourth floor. 

We've read and enjoyed Uncle 
Charley Chalmers’ poetry—some of it 
very good, and some of it providing 
the good-natured chuckles the situa- 
tion needed. We've also admired his 
spunk, when at 72, not being one to 
think he knew it all, he decided to go 
back to the University of Minnesota 
(from which he’d graduated in 1894) 
and take a “refresher” course. Alex 
Doster’s annual clambakes are still af- 
fectionately remembered. 

Ed Bailey and Lionel Jacobs made 


their families their hobby, and their 
children and grandchildren are living 
proof it was a good one. We remem- 
ber the convention when smiling Jim 
Owens and his pretty wife first joined 
us. And there were pleasant visits 
with Harold Sweatt who usually 
stopped to call en route to or from 
Europe. There are many more—only 
these we've shared. 

We know that others who have 
been around as long as we have will 
recall that invariably when as many 
as five members of the industry held 
a meeting, there also would be Homer 
Linn of American Radiator and Dick 
Wotowich of Cities Service. They lent 
not only their experience and unfail- 
ing good humor in resolving many 
of the knotty problems besetting the 
oilburner industry in its infancy, but 
also a touch of great sartorial ele- 
gance. 

Our remembrance of the past has 
been confined to the years of 1922-24. 
To arrive at our present day mast- 
head of FUELOIL & Om HEAT, we 
need to mention a noteworthy event 
of May 1942, when Fueloil Journal 


and Airconditioning and Oil Heg 
were merged. 

Oil Heat had been established jn 
1928 by P. E. Fansler, a man of many 
talents, who as longtime editor of 
Heating and Ventilating magazine 
was already a recognized authority ig 
the heating field. Following his death, 
A. G. Winkler and A. E. Cobum 
assumed ownership and, ably assisted 
by Bert Dunphy, successfully carried 
on publication of Oil Heat. 

This merger brought together the 
leading papers in the field. Under the 
editorial leadership of Robert Gray 
(of whom our reminiscences go back 
to teenage days in Kansas) they have 
continued to point the way to a more 
stable and prosperous industry, while 
mirroring the progress and accom 
plishments of an industry with which 
they have been privileged to grow for 
35 years. FUELOIL & Oi HEAT cow 
tinues its founding precept—“De — 
voted to the progress of oilheating — 
and airconditioning.” 

It has been fun, We've been glad to 
be board. We are looking forward to 


the next 35 years! 
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Wholesalers! you cea 
depend on NATIONAL for 
Acceptability 
Experience 
QUALITY 


* Tomorrows Sunrise 


as G-6 Capacities 
5.00 GPH to 10.00 GPH 


F-45 Capacities 
5 GPH to 4.50 GPH 


G-8 Capacities 
10.00 GPH to 


1035 for complete 
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SERVICE 


LET NATIONAL 

SOLVE YOUR 
TRANSFORMER 
EXCHANGE PROBLEMS 





NATIONAL REBUILDERS 


1027 GRAND ST., BROOKLYN 11, N. Y. 








COMBUSTION CHAMBERS 
QUICK HEAT 





TONGUE & GROOE 
INT 


LITE-CAST |e 


HIGH 
SIDE WALLS 


eo} Tem aie - 


MONOGRAM has... 


137 Standard Designs and * 
sizes of LITE-CAST Insulating | PRE-CAST FL00® 
Refractory Combustion Cham- a a 
bers for ALL Boilers and otek OM 


Furnaces. 
.75 TO 12 GALLONS PER HOUR 


MONOGRAM PRODUCTS CO.. IN! § 


731 NORTH 35th STREET, PHILADELPHI* 


es 
DOUBLE SEAL 
BETWEEN 
FLOOR & WALLS 








